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More Choices, More Power, 

and More Gemini 


m semes looDwmRi 

Xtreie. Xciting. Xtraordinary. Our 
XU iefi« loud ip taken are design? d 
and engineered for high level 
sound reproduction. Ihii is Gemini 
as you've never heard us before. 


Ill' Dim LASER 

Red Hot. lyteOuest Pro’s new 
economy 41 mW laser, the Lit' Devil 
features 16 distinct patterns in 
automatic setting and over 100 
adjustable patterns in manual 
setting, includes Of adapter. 

Also runs on four A A batteries. ”■ 


Cut it out. The Platinum Series 
PS 626 Pro Stereo Miner features 
-16dB cut for the bass, mid and 
high of each channel; lets your 
create unusual special effects. 


XP SERIES POWER AMPLIFIERS 

Deliver af( (he music-all the time. 
These XP Series 800 and 1200 watt 
Power Amplifiers faithfully reproduce 
roaring bass and crystal-dear mids 
and highs. 


NX VHf WIRELESS SYSTEMS 

(boitej-and plenty of them. Single, 
dual channel, and trie diversity 
receivers. Instrument, headset, 
handheld, and lavalier mics. Enough 
combinations to boggle the mind. 
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Visit your 
local dealer 
to see 
what’s new 
for % 


EXECUTIONER JERIE1 KILL MIXERS 

Rill or he kilted. Our 10” and IT 
Executioner Series Kill Mixers feature 
separate kill switches and rotary 
kill for the low, mid and high of each 
channel. Cool green graphics, too. 


APOllO 360 MliLTHDLORED BALE 

The eagle has landed Essential to 
every application, lyteQuest fro s 
Apollo is a versatile simulated 
I mirror hall effect that rotates 
^ slowly projecting over 100 
multi-colored beams of light. 
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PS-626 PRO SILKED MIXER 

(ut it out. Aid then some. 
With 12 second assignable digital 
sampling, this 10" f! 676 Pro 
Stereo Mixer also features -16db 
cut, three channels, gain controls, 
dual function display, recessed 
removable rrotsfader, and more. 


(0)1100 TOP LOAD (D PLAYER 

(reate musical magic. At a price 
ttbc never before. Our (DM100 
Top Load (D Player features digital 
output, quick lespouse jog wheel, 
/-I2‘, pitch control, pitch bend, and 
auto cue. Wow, that wheel is big. 






SOUND PRODUCTS WITH SOUND IDEAS 


; 1997 Gemini Sound Products Corp* 8 Germak Drive. Carteret, NJ 07006 Phone 732 969 9000 Fax 732 969 9090 

2851 Evans Street, Hollywood. FL 33020 Phone 954 920-H00 Fax-954-920-4105 


* Lighimg Products come with a one year warranty, excluding bulbs. 


www.(tiiiNidjjoKi 





















































an intelligent” looking light show without the cost of intelligent lighting. 
Various features may Include: Master/slave; linkable via XLR cable; DMX 
channels; internal programs; and stepper motors. All Commercial Series 
effects come with at least a 1-year limited warranty (Scotty II has a 3-year 
n 7>» warranty). 

The Commercial Series: Gamma Ray, Onyx, Progressor, Scotty II, 
Verti-Pro, Spin Out, Fearsome 4, Roto-Gobo, Roto-Gobo/OL, 

Water Column/5, Colorchanger 250 DMX and Dynasty. 

■ Verti-Pro Dynasty 


Progressor 


Spin Out 


Onyx 


Scotty II 


L hi 




Water 

CaHuinn/5 


Roto- 

Gobo/OL 


250 DMX 


Roto- 

Gobo 


Chucky 




Gamma 

Ray 


Fearsome 4 


For mors information on the 
Commercial Series, 
t FREE 1998 Lighting Catalog, 
or a d ealer In your area, 

Today! 


0 19M Amertcin DJO Loe Anoe+ea, CA 90064 USA 
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look u» n> on th* wot'! www.amerkuindj.com 

Miialt I nfoOpmu rl cw n d J.cow 

Diatrf&utad In CofuKlA By Sound! Distribution 
410^99,0665 * t-msll: silos © sou ndadliL com 
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DJ Shopper 

FLIP-TOP BOXES 2 


You may drop your drawers when you see the new top-loading CDPs. 
By Robert A. Lindquist 


Mobile 



Th .: ^M0adne 

#46 JUNE/1ULY1998 


EQUIPMENT 


It's Hot.12 

Scoop: Dr. Sample..28 

Tech Talk.. 30 


MUSIC 


P.S.W.C.D.T. 


■ Ml.. 


Music News.. 

New Compilations. 
DMA Top 50 Chart 


52 

83 

90 

112 


PERFORMING 


New Business 

THIS JOB IS A PICNIC 64 


There's nothing better than those outdoor, summertime gigs. 
By J. Roxx 



Reality Check 

NEVER ASSUME ANYTHING 68 


Veteran DJ struggles to fill Christian music requests 
By Mark Johnson 


Down the Road 

BEFORE YOU HANG UP YOUR HEADPHONES 94 


Are you prepared for your own retirement party? 
By Robert Pecoraro and Jason McKenna 


Crowd Pleasers: The Wiggle.... 80 
Nightmares & Historic Affairs . 113 
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...BST invites you to take our CD players for a test drive. With a large selection of professional audio equipment designed with specific applica¬ 
tions in mind, EST is sure to have a CD player to meet your specifications and budget. For mobile Df applications, check out the COM 100 sin¬ 
gle-deck CD player or the COB 200 dual-deck model, both of which feature song programmability, push-button cue and loop, and remote-Btart 
capabilities For club installations, the COB 230 is ideal. On-the-fly track searches are simple and dual cue points are a breeze with its jog and 
shuttle wheel. Plus, all of these units have LCD display, oversized backlit buttons, pitch control, and protection against disc ejection during play. 
For even mare advanced features, take the popular CLEVINE156 or the tap-af-the-line dual deck CBD356 for a spin B5T has just the CD player to suit you 

BST America * toll free tel 8B8.BST.0014 * toll free fax B88.FAX.BST9 * tel 972.353.6463 * fax S72.353.6490 • www.bstsound.com 
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AND THEN THERE 
WERE DJS... 


Everyone in our profession had to start somewhere. Maybe your 
entry into the Mobile DJ profession was radio. Possibly you worked for 
another DJ service before spinning off on your own. And if you were a 
Club D) or a musician before starting your mobile service, you 
certainly aren't alone. Regardless of how or why you became a 
Mobile, one thing is certain.., if you do it right and do it well, it can 
be a very fun and lucrative calling. That's where Mobile Beat Maga¬ 
zine comes in. We're here to help you make the Mobile DJ profession 
an exciting, credible, and profitable business. 

Speaking of new beginnings, June is the prime month for wed¬ 
dings. To help all of you who are new to the profession, we've 
included "Opening Night: the Beginner's Guide to DJing a Wedding 
Reception" to get you started. Also in this issue, you will find 69 tips 
to improve your business. While many of the tips may be obvious to 
you veteran readers, we expect at least a few of our tips will warrant 
your attention. If you are expanding your service and adding more 
equipment and employees, we recommend you compile the tips and 
use them as part of your training material, along with the "Beginner's 
Guide." 

New to our staff of contributors is J. Roxx of Hollywood, Fla. In her 
first installment, Roxx offers helpful and practical advice on how to fill 
your summer calendar with company picnics. And if your wedding 
bookings are off a bit this year, you may find it's not too late to fill 
your remaining dates. The secret is in Bob Popyk's column on "Turn¬ 
ing Calls Into Cash." 

On the tech end, we compared the growing list of top-loading CD 
players in "DJ Shopper." We have also expanded our "It's Hot" 
section, to cover more new products than ever before. 

Finally, just as there was a beginning to your DJ career, there will 
also come a day when you'd like to harvest the fruits of your years on 
the road. "Before You Hang Up Your Headphones" offers some 
essential advice every DJ, regardless of your stage of life, should think 
about. 

So in this one issue, we cover the full spectrum of life as a Mobile 
DJ, from the first wedding gig right up to the time you consider 
retirement, and everything in between. We hope you'll find this issue 
to be fun and informative, but the real proof will be whether or not it 
helps you increase your summer income. Good luck, and let us know 
how we did. 

Robert A. Lindquist 
Editor-In-Chief 
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POWER “T SERIES 


PWRS15 SUBWOOFER 


When yOU live to throw down the perfect mix, you demand 
speakers that sound as good as your performance. When your passion 


formanee 


we’re dead serious 


our engineering 




The Pointe atlouth Mountain * 454§ E v Baselifi& Bdad'* phoehix, AZ 85040 

602-438i®45 • 800-CALUtflTX• www.mtxaadio.cpnf 

MT»nd Power are Trademark* ©1997 MTX all riqhts-rcserved - ' . 
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The Rest Brands at the 

A R T 
AUDIX 



ODYSSEY 

orroFon 

M PIONEER 


^CRrwin-Veqa! 

CREST 

DENON 

FURMAN 



1—1 i 


sraxTon 

Technics 

M Vestax 

Call Us! 1 •800»773»4235 


MORE FOR US 

Regarding the article by Mark 
Johnson entitled "Amateur 
Night/' in the January '98 issue: I 
am a full-time professional disc 
jockey in southern Indiana (in 
this business for 23 years) and, 
even though 1 can relate to the 
type of party he described, all 
New Year's parties are not like 
that. 

First of all, I would never think 
of taking the night off (it being 
the most profitable night of the 
year). If I did, I probably would 
not enjoy myself, knowing all the 
money I was losing by not work¬ 
ing. 

Secondly, as far as dealing with 
intoxicated guests or clients, the 
same experience has happened to 
me often at weddings, corporate 
events or any place where alcohol 
is served (Ever do a fraternity 
party?). This certainly does not 
keep me from doing these type of 
events. 

Some New Year's parties are 
even nonalcoholic. My best friend 
(also a DJ) performs annually at a 
very large, well-attended party for 
high school kids in Vincennes, 
Indiana. This provides a safe and 
fun place for them to celebrate. 
Also some church youth groups 
and local Y.M.C.A.s have New 
Year's "lock ins" or parties that are 
family-oriented. 

The last several years I have 
been booked in country clubs on 
New Year's and, even though 
alcohol was served, the guests 
remained polite, courteous and 
even appreciative at the end of 
the night. I do agree, however, 
with Mr. Johnson about having to 
be careful on the roads. 

On the other hand, if he and 
his other DJ friends want to stay 
home, that just leaves more gigs 
for us working pros on "Amateur 



ft 


Jay Black 
BlacklightJams 


frf 

KNOWLEDGE IS POWER 

I want to thank you for the great 
magazine you have. I am an illusion¬ 
ist/magician, so you know, not just 
DJs read your magazine. 

After reading your magazine, I 
have benefited greatly. Not only did I 
gain knowledge of various new 
lighting and music equipment, but i 
realized I was spending more money 
on products that were not high 
quality. Through Mobile Beat, I 
found more quality products for 
more reasonable prices. Now I am 
more equipped with professional 
advice and encourage others to read 
this informative magazine. 

The Magic of... 

Heman Faroy 
Brooklyn, NY 

BRIDAL DANCE 

1 would like to thank Jay Maxwell for 
compiling his list of the best bridal 
first dance songs. Many times I get 
asked for my opinion on what a 
couple should choose and it's so 
much easier to refer them to this 
page (Issue #44, page 37). 

1 had a wedding that wanted 
Barry White's "You're My First, Last 
And Everything" as their first dance 
and boy did they have a good time. I 
bet your other readers would have 
similar nonstandard songs that they 
too have played for their clients. 
Spencer Johnson 
online e-mail 

CORRECTION 

In a Scoop in the February/March 
issue we featured Saied Motaei's new 
software program, I )JPower. We said 
the price was $1,100; it should have 
read $750. > 

We WaJit Tour 

FEEDBACK! 

Write: Mobile Beat Magazine 

r.O. Box 309 
East Rochester, NT 144 

e-mail: mobilebeat@aol.cora 

Fax: 710-385-3637 
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6 speed 


search wheel 


rapid track access 


+/-12% pitch 


adjustment 


looping 


CDN24 & CDN12 only 


BPM counter 


CDN24 only 








LEADER IN DJ TECHNOLOGY 




CDN24 




CDN22 





11 Helmsman Road No. 
401-295-9000 


rcgstown, Rhode Island 

www.numark.com 

















































































































































JUICE 




1 - 800 - 338-0531 



NKP THIS 




Speakers 
Rackmount Cases 
8 Microphones 
I Mic Stands 
Mic Accessories 
!|| 1 DJ Cartridges*"* 1 ' 1 * 
£ I Headphones A 
P| Mixers 

Effects Lighting^ 
Lighting Controls^ 
-oq Light Stands 
pT. Foggers % . 
Jr Mirror Balls / ^m 
W DJ Speakers 
Ek' Connectors 

Tripod Stands w 
Power Amplifiers I 
Powered Mixers l 
Cables & Speaker Wire 
i PAR Cans & Lamps 4 



Source Code: MBM 


725 Pleasant Vallty Du Spr ngboro, OH 45066-1158 
Phone:513-743-3000 FAX 513*743-1677 
E-Mail: salesitparts-express.com 
Web Site: www.parts-eJtpress.com 


INVITATION TO A BIG BASH! 

Frank Garcia is celebrating the 10th 
anniversary of Mainline Entertainment 
Center in a big way. For three days, May 5- 
7, Frank and his staff will be hosting a free 
Lighting, Sound and Music Expo. The event 
includes free seminars and workshops, 
equipment exhibits and hands-on demos, 
parties, contests, giveaways and much 
more. The reception is at the House 
Catering Hall, 1604)6 Northern Boulevard, 
Rushing, N.Y. For free passes and exhibitor 
information, call (718) 359-4848 or fax 
1718} 359-7032. 


SPLAT! 

Tired of getting beat up by your clients and 
competitors? Here’s your chance to get that 
phone out of your ear, step away from your 
sound system and join other DJs in 
something fun, exerting, challenging, highly 
competitive, and entirely unrelated to the Di 
biz! 


It’s the first DJ Paintball Showdown 
sponsored by the ADJA and it’s scheduled 
for the evening of June 9 as part of the Mid- 
America DJ Convention in Louisville, Ky. (see 
ad on page 87). The $85-per-player 
admission includes round-trip bus transpor¬ 
tation (only 15 minutes from the hotel} to a 


private indoor “battlefield.” Rental of paint 

guns, safety gear 
and 400 paintballs 
is also included in 
the admission fee. 
Along with a great 
time, you’ll be 
helping to support the programs of the 
ADJA. Reserve your place now for what is 
sure to be the “HIT’ of the show! Call Tony 
Valentine at (914) 949 0669. 



GHAMMA SETS EXPO DATES 

For the last three years, the GHAMMA Expo 
has been attracting DJs from all over Texas 
and Louisiana. This year’s show is set for 
Sunday, July 19. Attendance is expected to 
break the 700 mark. The fourth annual 
event will offer mobile music-related 
vendors exposure to hundreds of prospec¬ 
tive customers. In addition to the exhibit 
hall, there will be four free industiy-related 
seminars, a music and equipment swap 
meet and several door prize drawings. Site 
for the show is the beautiful Humble Civic 
Center in Humble, Texas. 



by Robert A, Lindquist 


GHAMMA (Greater Houston Area Mobile 
Music Association) is the largest regional 
nonprofit trade association for Mobile DJs 
in the nation. Goals of the seven-year-old 
association include enhancing the image 
of the DJ profession and providing a 
source for networking among DJs and 
related services. For more information on 
the upcoming GHAMMA Expo or the 
association, contact Jay Fulbright, Expo 
chairman at (713) 461-7309 or 
jay@djconnection.com. 

WE NEED YOU! 

The Party Zone is a new Internet source 
for everyone in the party and wedding- 
related fields. Located at www.party- 
zone.com, it incorporates advertising on 
and off the Net, making it a major 
resource for anyone planning a party or 
wedding. 

The Party Zone is offering a free listing in 
any one category of any one city in any 
one state you choose. A listing would 
contain basic information, including phone 
number, street address, and e-mail URL. 
Additional listings and other services are 
available for a slight charge to help pay for 
the maintenance of the site and advertis¬ 
ing. You can find the price list and more 
information about this service on the Party 
Zone Web site: www.party-zone, or by 
phone at (817) 429-8446. 


OUR CONDOLENCES 


Our prayers and condolences, on behalf of 
DJs across the country, go out to the 
family and many friends of Michael Butler 
of Los Angeles, Calif. Michael, a Mobile DJ 
and fireman for the LA. fire department, 
and his partner, died on March 23 
when their helicopter crashed during a 
rescue attempt Butler, 33, was a newly 
elected board member of the PADJ (ADJA 
L.A. chapter). He is survived by his wife, 
Maria. Michael was well respected by DJs 
throughout the Southern California area 
and a familiar face at the Mobile Beat 
Show in Las Vegas. He is sure to be / 
missed. 
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akt Waves with sound products from Audi 


quality, dependability, and innovative technology at 


products deliver exceptional 
five prices, true sound value. 


We offer a full line of microphones, wireless microphones and headphones, designed and manufactured 
to make you stand out in the crowd as a distributor, or performer. Please call (800) 661*8069 foT a free 
listing of our pro*audio products and let us show you how to make waves* Audio aooo'S, Sound Quality 
for Today And The Next Century. 


65(J RJNN AVE, STE 4. MOOKPAM, CA 93021 
Tel (005)523-2759 Toll fm (000)661 -1069 
Fan (105)5232921 

































Kick in' it up a notch 


Numark, the company that introduced the first dual CD player in the late '80s, has introduced a 
brand new dual transport CD player, the CDN 24. designed for the millennium mobile. Features 
include a large back-lighted LCD display that shows time bars, pitch percentage, BPM, time, frame 
and track position. There’s also a BPM finder, 
looping and track programming. The two-piece, 
standard rackmount unit, offers 12 percent up and 
down pitch variation and a new method for pitch 
bending. The pitch jog wheel has an inner wheel 
that adjusts the pitch based on the speed at which 
it is rotated, similar to working fingers on vinyl. The 
outer wheel provides three rapid search positions 
in each direction. MSRP: $999 

Numark Industries 

11 Helmsman Road, North Kingstown, Rl 02852 
Tel: (401) 295-9000 • Fax: (401) 295-5200 
Web site: www.numark.com 



Light on price ; not features 


Expected to break through the $550 retail point (depending on location), American Di’s DCD-200 dual CD player offers the 
perfect balance of pricing and features. Designed as an entry-level player, the rackmount, two-piece DCD-200 offers lightning 
fast 1/75 of a second cueing and repeat mode to replay one or all selections. Additional features unexpected in this price 

range are an LCD time display, random playback, 
pitch bend, ±8 percent pitch variation and a two- 
year warranty. MSRP: N/A 

American DJ Audio 

4295 Charter Street, Los Angeles, CA 90058 
Tel: (800) 322-6337 • Fax; (213) 582-2610 
Web site: www.americandj.com 





Catalog your music 
without lienpecking. 

Customware MusicManager™ is music cataloging software that 
scans the album and track information directly from your CD- 
ROM. Simply insert an audio CD into your computer's CD-ROM 
drive. The software will compare the CD to an Internet database 
(or you can have it look on your hard drive). If it finds the match 
it will download the album title, artist, total play time, the 
number of tracks, and track titles. No typing required! 

With Customware MusicManager. for Windows 95 and 
Windows NT, you can record and store MPEG-Layer 3 (MP3) 
audio files on your hard drive. You can also play any of your 
MP3 tracks on demand like a digital jukeboxl 

Managing your music library can be cumbersome. 
Customware MusicManager makes finding a title, an artist, or 
printing out lists for customers an easy task. MusicManager 
comes with a number of predefined reports, but also allows you 




£3 • -*■*•*«*■ 


I ts 

h s s 

j ■< ** 
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to export to 
Microsoft® Word 
97 or Excel 97 to 
create reports to 
your liking, Free 
with MusicManager 
is a 30,000 

songlist database and 250 album cover images. 

MusicManager was developed by Customware Systems, 
makers of the Mobile DJ business management software: 
InfoManager v2.0. For more information, or for a free CD-ROM 
demo, contact: Customware Systems at (972) 867-7729. Or 
download a free trial at http://www.cwarenet.com. Retail 
price is $89. 
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IT’S MOT 


Laser Daze 

Laser Magic™ from Ness is a computerized 5mw diode laser projector 
with 160 preset patterns and unlimited use- definable and recallable 
graphics patterns. Laser Magic™ comes with four built-in, different 
multicontrol modes. Included rs a music mode, which plays a preset 
sequence of patterns that change to the rhythm of the music. A remote 
control is standard. MSRP: $358 

Ness 

111 South State Street, Hackensack, NJ 07601 
Tel: (201) 646-9522 * Fax: (201) 646-1922 



Where are the fins? 

Pushing the envelope of DJ mixer 
design, the five-channel KAM Imperial 
tests even the best of digital technology. 
The Imperial delivers eight digital 
controllers, allowing you to make the 
most of analog and digital audio 
sources. Each channel features three 
bands of EQ, gain trim control, “X" (left) 
and “Y" (right) crossfader/eliminator 
assign push-buttons, effects loop “A" 
and “B" activation push-buttons, a cue 
assign push-button, and a rugged input 
source selector for executing trans- 
former-style effects. 

To eliminate annoying booth monitor 
feedback, the DJ mic channel features a 
booth cut push button. Along with 
individual master output left and right 
displays, dual spectrum displays show 
individual bass, mid, and treble levels 
for each crossfader side. There’s an 
assignable three-band eliminator dial, 
located on each side of the unit's 
replaceable VCA crossfader, which 
allows you to squash the signal to your 
heart’s content. Dual effects loops allow 
you to expand the Imperial’s endless 
creative options by adding outboard 
samplers or outboard gear. MSRP: 
$2,099 

KAM USA 

1140 Northeast 34th Court 
Fort Lauderdale, FL 33334 
Tel: (954) 566-2997 
Fax: (954) 566-9722 
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Design: Mobil* ■ 2-Piecu, 3-Way • 'IWeeter !' Titanium Compression 
Driver * Woofer (lop): 1!V Mtu*ff’uI speaker Sub 18" Kuvlai Coaled, Black 
Widow' • Speaker Crossover Advanced Passive Crossover Employing 
Premium I \ *lyi *ropylRne Capacitors * Horn: 90 x 45" Constant Directivity 
Horn • Passive/Bianip: Special Inputs for Biamp Operation in Addition lo the 
Hill Range input” • Size: Compact Design for Ease oi TVansjxjrlalion • 
In* I ware: Durable Black Carpet, Hioli Imp.ici Polymer Comer, 1 ;, He,ivy Duty 
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Altered States 


The BOSS VT-1 is specifically designed for high quality, low cost 
altering, effecting and restructuring of the human voice. It can 
provide everything from a slight de-tuning, for voice "thickening," 
to a full (plus or minus) octave pitch shift, enabling you to sing 
a duet... alone! Unlike tape speed adjustment or conventional 
pitch changers, the VT-1 affords separate control of pitch and 
format (the resonant pitch that gives the human voice its 
character), thus providing greater variety in voice transforma¬ 
tion. On the other hand, if you just want to have fun, use 
the VT-1 to create robot-like monotones, or turn Placido 
Domingo into Shirley Temple. MSRP: $395 

Roland Corp. 

7200 Dominion Circle, Los Angeles, CA 90040 
Tel: (213) 685-5141 • Fax: (213) 722-0911 
Web site: www.roland.com 
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HEADPHONE TECHNOLOGY 
REACHES AN ALL NEW LOW 


It's what you'll experience when you slip on a pair of Stanton 
1001 PRO headphones. Prepare your ears for exciting, low- 
frequency butt-bumping bass you've never heard from con¬ 
ventional headsets. 

Designed for critical source monitoring, the 1001 PRO 
feolures large podded earcups and headband for long-wear¬ 
ing comfort. A patented Dynamic Frequency Control (DFC) 
on each earcup provides seven boss response settings for 
adjusting each channel to your personal taste, without alter¬ 
ing the treble. Bass equalization built right into the earcups! 
The headphones come complete with extra long 12-ft coi ed 
cord with right-angle phone jock and is backed by a one year 
warranty. 

Sa if you're ready to feast your ears on ferocious low- 
frequency bass, check out a pair of Stanton 1001 PRO stereo 
headphones. You'll find them reaching an all new low ot an 
audio retailer near you. 

STaNTon 

The choice of Ihc professionals '' 
101 Sunnyside Blvd., Plainview. NY 11803 
(516) 349-0235 Fax: (516) 349-0230 
Canada: Sounds Distribution 

120 Finchdene Square *1, Scarborough, ON MIX 1A1 

(416) 299-0665 Fax: (416) 299-4416 
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Have No Fear 

For a high-tech look at low cost, American Di's new Fearsome 4 
offers an exciting new alternative. The package consists of four 
multi-beam units, one master and three slaves, which can be linked 
to chase in unison to the beat of your mix. The fixtures produce 
colored beams similar to American DJ's Avenger or Stingray effects, 
Simply plug the slaves into the master and stand back! No program¬ 
ming or extra cabling is necessary. The result is a light show with a 
very "intelligent” look, for less than an actual intelligent lighting 
system. 

The Fearsome 4 was designed with no internal moving parts, 
making the unit ready for the hard knocks of mobile performing. 
American DJ also backs it with a two-year guarantee. Each of the 
fixtures contains a ZB64514 120 volt, 300 watt lamp. Available 
options include an ADJ-300 150 hour long life lamp, and colored 
and clear lenses. A heavy-duty plastic case that holds the entire 
system is included. The individual units measure 16" x 17" x 15”. 
with weights of 9 pounds for the master and 8 pounds for each 
slave, MSRP: $500 

American DJ Supply 

429S Charter Street, Los Angeles, CA 90058 
Tel: (800) 322^337 *Fax: (213) 582-2610 
Web site: www.americandj.com 
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MAJOR BRAND NAME 
AUDIO PRODUCTS 


Lighting and Sound 
Products for the: 

• Touring Band 

• Mobile D.J. 

• Theater 

• Nightclub 



LAZER EFFECTS 
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CN‘t 
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” HURRY 


FOG, SNOW, HAZE 
AND BUBBLE MACHINES 






Ask your 
1^3 dealer to 
(see the NEW 
1998 Catalog 

and 

"Dimensions in 
Lighting" Effect Light 
Video. 


Phone (843) 763-9083 Fax (843) 763 9096 
P.O. Box 30819 Charleston. SC 29417 


The DJ Magazine 


15 
















% 


No cord..* less cash 

Nady’s latest breakthrough in the world of wireless is the 
Platinum 802 Series—a two-channel UHF system offering 
professional features and DigiTRU Diversity™—packaged in 
a system costing less than many single-channel UHF 
systems. 

The Platinum Series provides the ultimate flexibility for all 
audio applications. It consists of an ultracompact 
rackmountable receiver with dual front-mounted antennas, 
adjustable line level 1/4-inch and fixed mic XLR outputs, and 
a full range of transmitter options, including durable 
handheld, lavalier, instrument and head worn mics. 

Using two user-serviceable channels on UHF bands, the 
Platinum 802 Series provides all the advantages of multi¬ 
channel UHF operation. You can expect enhanced versatility 
and clear channel selection in any locale. MSRP: $470- 
$500, depending on options. 



Nady Systems 

6701 Bay Street, Emeryville, CA 94608 
Tel: (510) 652-2411 • Fax: (510) 652-5075 
Web site: www.nadywireless.com 

More is Less 


Less distortion at higher power for a longer time and smaller price tags are what 
Crown's new CE series amplifiers offer you. Both the CE 1000 and CE 2000 
amplifiers are guaranteed to provide ±.5 percent THD at rated power, and were 
designed to let you drive your subwoofers longer and harder under real 2 ohm 
loads. Rated per channel at 1 kHz, the CE 1000 offers 560 watts into 2 ohms, 
450 watts into 4 ohms and 400 watt into 8 ohms; the CE 2000 rates (at 1 kHz) 
975 watts into 2 ohms, 660 watts into 4 ohms and 400 watts into 8 ohms. 

Crown offers more versatility in the CE series by introducing its new System 
Solution Topologies (SST) system, which will allow you to swap the input card for 
active crossover modules or other options as they are developed. Other DJ-friendly 
features include a signal presence light for quick troubleshooting, a rear panel fault jack, front panel controls, shallow rack compat¬ 
ibility and proportional fan-assisted cooling for quiet operation. 

Both models also allow you to combine their dual outputs into one bridge mono output with a 4 or 8 ohm load. Along with a host 
of other professional features the CE series is backed by their three-year warranty. And finally, in the ''less" category, these are 
Crown’s most affordable amps to date. MSRP: CE 1000-S700, CE 2000-$1,000 



Crown International Inc. 

1718 Mishawaka Road, Elkhart, IN 46517 
Tel: (800) 342-6939 • Fax: (800) 294-4094 
Web site: www.crownaudio.com 


Road Hogs 

To get your gear to the gig safely and in a professionally streamlined fashion, Gemini 
has revamped its range of road cases foi 1998. The AR-160 and AR-210 can both 
carry amp racks, the former offering 16 rack spaces, the latter 21, for varying degrees 
of expandability. These mobile beasts come with spring handles, front and rear doors, 
and four flush-mount wheels with mounting screws, making moving and manipulating 
your system easy. Whatever the size of your system, Gemini has aimed to accommo¬ 
date you with its MRC line of combo DJ/amp cases. Four sizes are available, each with 
an upper slanted section of 10 rack spaces, and a front section with two, six, eight or 
16 rack spaces, allowing you to fit your number of devices exactly or to leave room to 
grow. All of these sturdy pack animals feature removable lids, spring handles, front 
and rear doors, a heavy-duty black carpet finish with metal corners and a three-year, 
limited warranty. MSRP: N/A 

Gemini Sound Products Corp. 

8 Germak Drive, Carteret, NJ 07008 
Tel: (732) 802-6004 * Fax: (732) 969-9090 
Web site: http://www.geminidj.com 
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Azden Performance Series wireless UHF 
microphone systems deliver crystal clear 
uncolored "you", with reliable rock-steady 
RF. Using the latest design and manufacturing 
techniques, Azden has removed the price 
barrier to high-quality UHF. All systems are. 

63 channel user selectable (in the 794-806IVlHz 
range), are crystal-controlled, PIL-synthesized, 
frequency-agjle, and have XIR and 1 /4" out¬ 
put jacks. And unlike many of our competitors, 
we have a 2 year warranty, manufacture and 
tune each product ^ourselves, maintain full 
customer service and repairs in house, offering 
the "(fter-friendliest" technical support and 
service in the industry. 



147 New Hyde Park Road, Franklin Square, NY 11010 
(516) 328-7500 • FAX4516) 328-7506 
E-Mail-AZOENUS@AOL.COM 
Azden Home Page: http://www.azdencorp 


422UDR dual (bonnet rackmount with unique 
cascading antenna feature, eliminating the need for 
an antenna distribution device, rear mount antennas, 
dual LED displays for RF and Af levels. 


*" —"-Hi _ _ 

Z (ft’ | 4 

412UDR Full rackmount receiver with antenna 
mounting on front and rear 


41IUDR stand alone receiver which can be 
rack-mounted using the 32IRK rock mount kit 


41HT handheld microphone. Heavy-duty case, 
with supercordioid uni-directional element, 

63 internal user-selectable frequencies, and 
uses either 2 AA alkaline batteries or Azden 
Ni-Cads and unique charging system. 





41BT bodypack transmitter with input level 
control, standby switch, locking mini-plug connector, 
and metal belt clip. Available with electret condenser 
omni-directionol or uni-directional elements, 
instrument cable, or HS-11 headset boom mic. 

f t Jim i 


com 


AMC-1A 2 mic Ni-Cad battery charging 
station for making the 41HT handheld mic into 
the rechargeable UHF microphone available. 



















FIT'S MOTS' 



If you are truly a connoisseur of vinyl grooves, 
you will appreciate the latest offering from Stanton, 
the Groovemaster AL-1 Limited Edition Integrated 
Headshell DJ Cartridge. What makes this version of 
Stanton's leading cartridge special is the attention 
given to each individual cartridge before it leaves 
the factory. With each cartridge you receive 
documentation verifying that it has been chosen 
from among the best of each AL-1 vintage and 
individually calibrated to ensure superior perfor¬ 
mance. While Its black and gold styling matches 
the Limited Edition Technics SL-1200 turntable, it 
will, of course, work on any of the quality turntables 
you may spin with. Specs include: spherical, super 
high polish stylus; 2 to 5 grams tracking force; 
frequency response of 20Hz to 20kHz; 7.0 mV 
output; channel balance within 1 dB; 32 dB channel 
separation @ kHz; DC resistance of 830 ohms 
nominal; inductance of 810 mH nominal; weight at 
18 grams. MSRP: $250 

Stanton 

101 Sunnyside Boulevard, Plainview, NY 11803 
Tel; (516) 3490235 • Fax: (516) 349-0230 
Web site: www.stantonmagnetfcs.com 






AN 18" CELEBRATION LAUNCHER 
10 PACKAGES OF CONFETTI 
AND/OR STREAMERS 
20 C02 m , m7() 


PACKAGE 2 


TWO 10" CELEBRATION LAUNCHER 
20 PACKAGES OF CONFETTI 
AND/OR STREAMERS 
30 Co2 


Only ‘ 329 . 5 C 


PACKAGE 3 


A 32" CELEBRATION LAUNCHER 
10 PACKAGES OF CONFETTI 
AND/OR STREAMERS 

iocc 2 Only * 168.88 


PACKAGE 4 


TWO 32" CELEBRATION LAUNCHER 
20 PACKAGES OF CONFETTI 
AND/OR STREAMERS 

20 Co2 My s 337.76 


Confetti/Streamer 

PACKAGE 1 f ^ 


Portable Light/Speaker Stands 


LTS -31 


L.T 54 H 


V750 * 750 Watt Strobe 


The Revolutionary Supercart 


Storage/Transport 
Configuration 

Folds up small, 

Will fit into ANY 
vehicle! 

Weights 33 lbs, 
Holds Up to 
500 lbs. 


Reg. Coat 

iJJftAQO 
AUUIUU 

Sale "159 


Model RRIO 


Reg, Cost 

a io . oo 
Sale *179 


cr (2031 230-2449 Toil me 1-800-552-4478 


W 2 LOCATIONS TO SERVE 


BETTER - COMING SOON TO PROVIDENCE. RHODE ISLAND 
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Look, Isn't That Your X? 


MTX promises to put more creative power in your hands with their new X4 Interactive Mixing Station. This shiny silver mixer is 
equipped with LED indicators that provide a visual preview of your mix, displaying input audio level versus main out level, so gain 
settings can be perfectly matched. For a listening preview, the input channel audio can be compared to main output audio with 
headphones or through zone monitors via crossfade cueing. This system offers stereo or split cue monitoring. The X4 has four input 
channels with six line, three phono and two mic inputs. Each channel has its own gain control. A 60mm soft-slide channel and mam 
and zone faders provide smooth overall volume control. You can also move your sound around with the stereo pan control or use the 
stereo/mono switch on the main output. Tailor your sound to the room with the rotary treble, mid and bass EQ on each channel, 
with +15dB boost and -24dB cut, Outputs include one main and one zone balanced and unbalanced. A front panel combo 1/4-inch 
and XLR mic input is also included. Other serious DJ features include -14dB auto mic talkover with input sensitivity adjustment, 

45mm field replaceable crossfaders, a stereo main or 
cue/main 12 segment LED level display, a 12 volt BNC 
light socket, and 110 volt/220 volt capability. Get ready 
to interact with your X! MSRP: $549.95 

MTX 

The Polnte at South Mountain 
4545 E. Baseline Road, Phoenix, AZ 85044 
Tel: (602) 438-4545 • Fax: (602) 438-8692 



ProDJ.Com 



“The Internet’s Source For DJs” 

Ready to take your disc jockey service onto the 
Information Superhighway? Let ProDJ.Com lead the 
way, by helping you produce your site and promote 
it to the over 50,000 visitors that surf ProDJ.Com monthly and the millions 
that are out there on the net! ProDJ.Com hosts and markets for a total of 
over 100 disc jockey services and related businesses, call us at (800) 25- 
PRO-DJ / (515) 255-9573 or surf to http://www.mydjservice.com to find 
out how you can start bringing in more business that you didn’t know existed! 

Join iuch tij jerwces is BC Productions . Party Central. Jimmy Dee Music Productions. Dynamic Djs. Ace Musical Entertainment. Don't Stop The 
Music, Bflmtes Party DJs Inc, The Musk: Production, Affordab-e Mobile Music, Sound Sensation, Michael Weber Productions Party Hits of Dales, 
Bass Control FrodudiOfiS AJ lampkin Entertainment, Dincemasterc of Alaska, Music Mania DJS, Stern DJs, Music Express, Certain Fun, Sounds 
Unfarnrted. Broadway Productions. Premier Entertainment. Music Masters, CSV Productions, Sound Mfodad Errtartiinmeni, MoAMz DJ, Keith Alan 
Production*. Miter Entertainment Services, Ar&locret Productions. Pro-Disc, The DJ Connection, XTC Promotions. AI Occasion Music. Inc., Creative 
Decays. Sound Dynamics DJ. Pyramid DJ Sounds. John Gallagher Mo bite DJfHeklt Unns "You're the Star" Entertainment Senecas, DJ Tel Guy, 
Rox/oi Entertainment, Lar Mar Produdtions, Amentas Music Experts. The Hitman Mobile DJ. Electric Bluze Bros , Calibrma DJ and severe! moredj 
services that host their web sites with us. Of jioin companies like Dancing Dp. Karaoke Sound Waves. JD% Music Express, Partytimedjs, Spectrum 
MOJ Video Visions, Dtscman Enl . Music In Motion. Awesome Ent, Showman Productions, Sounds Fabulous, Acclimated Sounds, Supersounds, 
Eastwood Productions (Cal) Powerhouse Online. AppteDJs, UltimiteDJs, The Kni, Ciry Carrington, Avery Entertainment. Datl Holdemess, 
RoatisrieServtGeOJs WeddmgOJFofYou. DJ-Serteces, Laserwortu. WhatAParty, Org. Zeppefln, DJ Pro. Eastwood Productions (Florida). Night Moves, 
A Sound Choice aid others fhai market their s4es with us. 


DJ-Mall - Dozens of online dj stores in one place...the perfect place to do research and shop, 
OJChat/DJBoards - With thousands of visitors weekly, this is the perfect place to ‘talk shop” 
on the net with other disc jockeys, Free DJMail - A free web email system where you can get 
your own mydjservice@prodj.com address, Entertainer News letter-The top online publication 
for DJs!, DJ Advice - with tons of material on how to improve your business, Free DJ Briefs 
Listings and much more all available from the ProDJ.Com home page at http^/www prodj.com 


Now the official web host for 
Mobile Beat - http://www.mobilebeat.com 


It's About Time 

The SFC-288 eight channel lighting control 
system with dual timers, new from 
LyteQuest Pro, gives you the tools for 
squeezing more life out of your bulbs. The 
system’s two timer controls (one for each 
bank of four channels) let you set a cut-off 
time of 1 to 16 minutes, a sure way to 
extend the life of any special effects 
lighting with duty cycles. The SFC-288 
package includes the lighting control 
system, a 25-foot control cable and an 
SR-88 power pack with eight inputs and 
one unswitched AC channel. Each channel 
has individual “timer," “off* and “constant 
on” settings. Additional power packs are 
also available. The unit is covered by a 
one-year limited warranty. The LyteQuest 
Pro SFC-288 could be the way to make 
your lighting dollars work longer hours! 

Gemini Sound Products Corp, 

8 Germak Drive, Carteret, NJ 07008 
Tel: (800) 476-8633 / (732) 802-6004 
Fax: (732) 969-9090 
Web site: http://www.gemlnidj.com 
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LIGHTING & SPECIAL EFFECTS 



162-15 Jamaica Avenue, Jamaica NY 11432 


V-362 Double 
Sundancer 


V-9526 Orbitron 





V-PF-1 Party 
Fogger 



'139.95 


'99.95 


Processor alesis 






'379.95 



Processor PL 90 '69.95 
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Furman 0*151 Call for price 
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'189.95 


Gli GQ-2010 

$169.00 





Crossover 834 


*229.95 



Shure Microphone SM57 '99.99 


Gli Pro DC-3000 


* 
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299.95 




Denon PN-2500F 
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*1399 


Gemini CD-9500 

PRO 11 



Gli Pro DC-4000 MKII 


'499.95 


Gli Pro GA-70 



Crest V 
Series 900 



'299.95 


'599.95 


Carver PM700 


‘729.95 



TURNTABLES 


Gemini PT-2000 
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Drums Machi 
Alesis SR-16 

*299.95 


MIXERS 


Gli Pro SL1800 A 

V j ^ 
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PS-626 PRO 
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Will these 
top-loading pro 
CD players blow 
your drawers off? 


Mobile Beat Test Bench 

Other products used in this 
comparison: 

Amplifier BST JMA 600N 
Equalizer Ashly MQX 2150 
Mixer ESO pro 

Microphone: ADJ WR-100 Wireless 
Headphones: Stanton 1001 Pro 
Speakers: MTX P215H 


by Robert A. Lindquist 



PIONEER CDJ-700S 



:ien Pioneer introduced the original CDJ-500 in 1995, it 
was touted as the first digital turntable. What made it 
unique was that, instead of placing the CD on a sliding 


tray, a section of the top flipped open revealing a CD well in 
which the CD was set. Close the door and the CD would start 
spinning... you could watch it through a window. To release the 
disc, you pressed the eject button and the door would pop open. 

In addition, the first generation CDJ-500 was packed with features 
including master tempo, which allowed the user to vary the speed 
(BPM) of a track without raising or lowering the pitch sonically 
(no chipmunks or bull frogs!). 

Because of the success of the CDJ-500, and Pioneer's newer 
models, other manufacturers have begun sticking their toes in the 
top-load swimming hole. 

What are the advantages of a top-load player over a drawer 
type? It's a matter of preference and feel. If you like interacting 
with your gear, you will probably like the hands-on feel you get 
from top-loaders. They are not rackmountable, but you can mount 
them side by side with a mixer in a coffin-style case. As the tops of 
these decks are much larger than the typical controller supplied 
with a drawer-type unit, there's space for bigger buttons, jog 
wheels, joysticks and other controls. There's also much less chance 
of a jam. 

In this comparison of four CD players, we find three very different 
approaches. At the low end of the price/features equation is the 
Gemini CDJ-1200, followed closely by the BST Cleving 156. Next 
in line is Pioneer's latest entry, the CDJ-700S. Finally, we have the 
Vestax CDX-12, which is a truly interesting combination of a CD 
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VESTAX CDX-12 



player and mixer in a single unit. While not released at the time of 
this comparison, top-loaders from Gem Sound and Numark are on 
the way. 

Due to the differences in the designs of these players, it's 
impossible to do an apples-to-apples comparison. The four main 
things to look for in a pro DJ CD player are: 

• Mobility. Is the unit really built to be used on the road, night 
after night, in all types of venues, without skipping, jamming or 
breaking down? Is it a user-friendly design that works with you 
and not against you? 

• Reaction time. When you load a disc, will it quickly and 
consistently cue to the music and be ready for play? 

• Features. What special features make it unique in comparison 
to its competition? 

• Price. Is it worth the bucks? 

With that as our criteria, let's begin our alphabetical sort 
through the fruit bowl. 



I he Cleving's strengths lie in its 
basic punch and play abilities, 
and its price. It reacts very quickly 
to commands. You can select 
tracks anywhere on the disc by 
moving the joystick right or left. 
Push the joystick forward or pull 
it back to select a rough cue point. 
You can then fine tune the cue 
point or select a pre-determined 
frame with the oversized jog 



wheel, which is also used to affect pitch 
bend. The shape, size and feel of the jog 
wheel are exceptional. The rounded top 
and generous nubs around the edge make 
it very comfortable to work with. In 
regards to track selection and cueing, this 
design provides a very quick and positive 
way of getting to where you want to be on 
the disc. 

Lighted loop in/out buttons facilitate 
setup of a continuous play loop. 1 his 
works well for setting up a repeating 
percussion or effects loop, if you try to set 
up a continuous music loop, you'll find a 
slight "hole" in the loop between begin¬ 
ning and end. With practice, this, dead 
space can be minimized, but not elimi¬ 
nated. 

One particularly handy feature on this 
deck is the outro monitoring mode. Just by 
pressing the "time" button three times, 
and clicking the joystick to the right, you 
can listen to the outros of any or every 
track in rapid succession. A great aid when 
you can't recall how a particular song ends. 

Overall, the simple layout of the 
controls and added features such as a built- 
in beat counter and autocue, make the 
Cleving 156 a very competent CDP. 

The only concern I have with this 
player is its sensitivity to vibration. While 
not nearly as bad as a consumer-type 
player, it could be better. In club applica¬ 
tions with an isolated booth, this may not 
be a problem. For mobiles, however, a 
bouncy dancefloor or heavy bass may 
cause skipping. As it recovers from a skip, 
it's impossible to predict W'here on the disc 
it will start playing. The owner's manual 
cautions that "...in order to get optimal 
use of the player, stay away from vibrations 
of speakers to avoid CD skipping." It you 
intend to use this unit in your mobile rig, 
make sure it is mounted in a case w'ith 
extra shock protection for vibration 
absorption. 

The second point, albeit minor, is the 
hard-wired connector cord that hangs out 
the back. If you are using a BST turntable, 
you can connect it to the Cleving's 
onboard Bl’M counter via this cord. If not, 
then the cord is just in the way. 


The DJ Magazine 
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GEMINI CDJ-1200 

While on the surface there appears to be a kinship 
between the RS I and Gemini models, a closer look 
reveals many differences. The RST has a looping 
feature, the Gemini does not. he BST has all its basic 
controls mounted in a cluster to the left of the jog 
wheel Gemini chooses to center the jog wheel and 
place the push-buttons to 
either side. Instead of a 
joystick, the Gemini uses 
nice, rubbery, buttons. 

Gemini also provides a stop 
button, which the BST does 
not. 

On the Gemini CDJ- 
1200, the four blue buttons 
facilitate track selection and 
search. Fine right-to-the- 
frame cueing is accom¬ 
plished with the jog wheel. Atop the blue buttons are 
gray buttons for pitch (±12 percent} and pitch bend, 
however, the jog wheel can also be used for pitch 
bend. 

To the left of the jog wheel are two large, lighted 
buttons for play/pause and cue. While I liked the 
joystick operation and right-side placement of con¬ 
trols on the BST, the Gemini had a more familiar and 
comfortable feel. 

Both the BST and Gemini 
have a feature called "autocue." 
its job is to automatically cue the 
selected track to the very first 
trace of the music. Both players 
did exactly that, consistently. 

With the autocue in the off 
position, play will continue 
through the entire CD, allowing 
you time to steal a feast at the 
buffet. 

While the Gemini lacks a 
couple of the features found on 
the BST, it makes up for it in 
other areas. Most notably, it has a 
more solid feel and is not as 
susceptible to skipping. If the CD 
play is interrupted by movement 
to the player, it recovers fairly 
quickly, without missing a beat. 

It is still recommended you 
mount the player in a proper 
case. The Gemini also has a 
digital output via BNC connec¬ 
tor. 

To keep dust out of their 
systems, and therefore increase 
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Both the BST and 
Gemini have a 
feature called 
"autocue." Its job 
is to automatically 
cue the selected 
track to the very 
first trace of the 
music. Both play¬ 
ers did exactly 
that, consistently. 


reliability, the CD wells on both the BST and Gemini 
machines have large trap doors that swing up to reveal 
a deep, flat-bottom well. You simply set your CD on 
the floor of the well and close the door. When the top 
is shut, a sliding door opens under the CD revealing 
the drive and laser. Pretty neat. 

PIONEER CDJ-700S 

If this were a true apples-to-apples comparison, 
Pioneer's CDJ-500II and CDJ-300 players would have 
been the logical candidates. But the emphasis here is 
on what's new and from Pioneer the latest top-load 
model is the incredibly compact 
CDJ-700S. The new unit has all 
the goodies found on the CDJ- 
50011 but is less than half its size. 

The player is just 8-1 /2 inches 
across the front by 9 inches in 
deep. At just 5-3/4 pounds, it's 
almost 3-1/2 pounds lighter than 
the CDJ-500II. 

As was pointed out in our 
scoop on the CDJ-700S in the last 
issue, Pioneer has created a 
unique suspension system for this new player that 
makes it about as rock solid as possible. New to the 
industry, Pioneer uses the same oil damper anti-shock 
system they use in their car CD players. Compared to 

the BST and Gemini models... 
gjG. well, there is no comparison. You 

can pick the player up and turn it 
upside down and sideways 
without a skip. It's very doubtful 
that this player would ever skip 
under normal conditions. 

Like the BST, the Pioneer has a 
looping feature. Unlike the BSP, 
the Pioneer is so seamless that 
the break between beginning and 
end is undetectable. Once your 
loop is set, you can replay it at 
any time simply by pushing the 
reloop button (as long as you 
haven't changed tracks). You can 
even edit the end of the loop so 
it's precise. Need to create a 
background loop for talkovers? 
Piece of cake! 

The Pioneer has a tempo/ 
pitch control range of ±10 
percent or ±16 percent. The 
Master Tempo mode allows you 
to increase or decrease the BPM 
without affecting the pitch of the 
programming. 

A jog wheel, which is 
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mounted right on the door, provides frame-by-frame cueing and pitch 
bend. Like the previously described players, the controls are all in a 
logical and well-planned layout. Pioneer has set the long-throw tempo/ 
pitch slider to the right of the jog wheel and the play/pause, cue, track 
selection and search buttons to the left. The lighted loop controls are on 
the door with the jog wheel. The autocue feature consistently parked at a 
cue point one frame ahead, or on the frame, of the beginning of the 
music every time in our test case. Excellent. 

The LED display on the CDJ-700S is exceptional, it's bright and easy 
to read from any typical angle. Information displayed includes: frame- 
accurate elapsed and remaining playback time, playback tempo (in 
percent), autocue, loop and reloop indicators. There's also a playback 
address bar graph that, among other things, blinks when there's less 
than 30 seconds playback time remaining. 

When it comes to top-loads, Pioneer's CDJ-700S has it all: It's com¬ 
pact, efficiently designed, a cinch to operate, and rock solid. As you 
might expect, all these attributes come at a price. With an MSRP of 
5999.95, the CDJ-700S is the top shelf in terms of quality and price. 



THE VESTAX CDX-12 

If comparing the Pioneer to the BS1 and Gemini units is apples and 
oranges, than this is a guava. Where the other machines are designed to 
augment your creative mixing skills, the Vestax CDX-12 is very unique. 
Most apparent is its physical appearance. It's not black... it's metallic teal 
with an authentic wood front 


panel. It's so good looking, it 
seems a shame to take it out on 
the road and get it dirty. 

The CDX-12 has two CD 
drives mounted under spring- 
loaded, dampened, acrylic 
doors. Of the four players in 
this comparison, the Vestax 
gives the greatest view of the 
spinning CD. The outer well 
cover allows for over 75 

percent of the spinning disc to be seen. Unlike the other three players, 
there is no release button; you simply lift the door, drop the CD on the 
spindle, dose and play. 

Between the drives is a built-in two channel mixer which can accom¬ 
modate two line inputs and/or two turntables, in addition to the CDX- 
12's own onboard players. Each channel comes equipped with a five- 
light LED VU monitor and small rotary controls for bass, treble and level. 
Once you've got the controls set to comfortable levels, you can use the 
replaceable crossfader for your fades and mixes. There are also 1/4-inch 
microphone and headphone jacks, with tiny volume controls, mounted 
just under the wood panel in the front. The size and positioning of the 
controls are such that you would want to use them only occasionally 
throughout the job. The idea of two players with a built-in mixer is 
pretty cool and, as the first such unit we've seen, Vestax has executed the 
concept well. If you don't want to use the built-in mixer, there are 
separate outputs for each CD Player. 

Each player has play/pause, cue, stop and track select buttons plus a 
joystick for scanning and pitch bend. The play/pause button glows red 
when a track is ready for play and then changes to green when you start 
play. 



Before you order any DJ 
equipment, call for our 



132 page color catalog! 
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Looking For the Latest in DJ, 
Recording or Lighting Gear? 


The Pro Sound 
& Stage Lighting 
catalog brings 
you all the 
hottest gear and 
makes it easy to 

compare the _ 

equipment feature for feature. You’ll 

find what you're 
looking for at the 
guaranteed lowest 
price. Even better, 
you can call our 
friendly pro staff 7 days a week with 
any of your questions. Plus, you’ll 
usually get your order shipped within 
24 hours. So what are you waiting 
for? Call to get you free copy in the 
mail today! 




PRO SOUND & 
STAGE LIGHTING 


ru 
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672-4268 


Outside the U,S.A. 1*714-891-5914 

Mon.- Fit- 6am * I Opm 
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Online Catalog • www.pssl.com 

Fax Toll Free I -888-PSSL-FAX (777-5329) 

IT711 Monarch St., 
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BST Clewing 156 
Tel: (888) BST-0014 
Fax: (972) 353-6490 
Web site: www.bstsound.com 


Features: Built-in beat counter, autocue; 
looping; joystick and jogwheel; ±12% pitch 
control. 

MSRP: $599 


Gemini CDJ-1200 
Tel: (732) 969-9000 
Fax: (732) 969-9090 
Web site: www.geminidj.com 
Features: Autocue; jogwheel and push¬ 
button cueing and track select; ±12% pitch 
control. 

MSRP: $739 


Pioneer 

Tel: 1800) 782-7210 • (310) 952-2111 
Fax: (310) 952-2990 
Web site: www.cddj.com 
CDJ-700S 

Features: Anti-skip technology; ±16% pitch 
adjustment with master tempo capabilities 
(corrects tite key of the music) ;10-minute 
looping capability; loop adjustment fine 
timing on the fly; a third the size of other 
CDJ players; cues to music. 

MSRP: $999 

CDJ-500II 

Features: ±10% pitch adjustment with 
master tempo capabilities (corrects the key 
of the music); ID-minute looping capability; 
loop adjustment fine tuning on the fly; cues 
to music. 

MSRP: S879 

CDJ-300 

Features: ± 10% pitch adjustment with 
master tempo capabilities; cues to music. 
MSRP: $699 


Vestax CDX-12 

Tel: (954) 929-8999 

Fax: (954) 929-0333 

Web site: www.tracoman.com 

Features: Two top-loading CD players in an 

attractive, desktop unit with integrated 

mixer; joystick scanning and pitch bend; 

push-button track select 

MSRP: $1,450 


As far as fancy gadgets, the 
CDX-12 has just the basics. A 
long throw slider adjusts pitch 
up or down 8 percent—signifi¬ 
cantly less than the 12 percent 

offered by BST and Gemini, and 16 percent by Pioneer. It also lacks a 
single/continuous option. Once you start a CD, it keeps playing until you 
tell it to stop. If you want, you can push the repeal button and it will play 
over, and over, and over. But let's look at the upside. 

One area where this player excelled was resistance to skipping. It got 
the top score in our skip test. It's important to note, however, that this 
unit is designed to be set up on a table top. It does not require a case. It's 
assumed that if you are using any of the players, you would case-mount 
them which would greatly enhance their ability to resist skipping. 

Another good point is the speed and ease of loading. As there is no 
electromechanical latch on the doors, there's no way a CD can jam inside 
the unit, and loading couldn't be quicker. 

For cueing, this unit has a function called "blank-pass." While this 
greatly minimizes the manual cueing time, it's not nearly as precise as the 
other players. Depending on the CD, the player would park at a cue point 
anywhere from eight frames ahead of, or four points into, the music. You 
would definitely want to check your cue points (through headphones) 
and adjust with the joystick before punching play. 

For a mobile looking for a unit that will play CDs and handle basic 
mixing chores, this is quite a nice unit. Once you have your basic levels 
set for the players and mic, you simply mix with the crossfader. Consider¬ 
ing it gives you two CD players, plus a mic mixing channel, it's quite a 
bargain at $ 1,450. It appears to be well-made and designed with the 
mobile in mind. Improvements to the "blank-pass" cueing system could 
only make this a more attractive package. 

RECOMMENDATIONS 

With such a wide variation in the way they handle CDs, it's highly 
subjective as to which player is right for you. If you're building a basic, all- 
purpose system, mount two Gemini CDJ-1200s and a mid-level mixer in a 
coffin designed for these players and you are all set. The Geminis list for 
$739 each but you don't have to shop too hard to find them priced 
around S500 on the street. If you like the looping feature and built-in beat 
counter on the BST Cleving 156, let that be your guide. The Cleving 156 
offers a lot of features and, at S599, carries the lowest list price in the 
group. It is also the most prone to skipping, which may be a problem in 
some venues. If you want the best, and are willing to pay for it, the 
Pioneer CDJ-700S, with an appropriate high-end mixer, is a DJ's dream 
system. 

The outsider of the group is the Vestax CDX-12. It's a total departure 
from anything we've tested before and indications are that it's up to the 
task of being the primary player in your mobile rig. It would also nicely 
dress up any DJ's home studio. For Gemini, BST and Vestax, these units 
are the first generation in pro DJ, top-loading CDPs. For Pioneer, the CDJ- 
700S is a package of technology gathered through three earlier designs. 
Once new technology hits the streets, however, it spreads fast. At the 
present time, you can buy a typical dual drawer CD player/controller 
combination for a little more than a single top-loader. As demand for 
these devices grows, expect a wider range of units, and more attractive 
prices. 
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hanks to you, the DJ professional, Denon 
has raised the bar again. Introducing 
the DN2O0OF MKILL, an all-new double CD 
player — totally redesigned from transports 
and displays to features mid digital outputs. 
We've taken your input on changes you’d like 
to see on the original DN-2000F Midi and 
created what promises to be the new standard 
for performance CD players, die Denon 


■ jog dial/shuttle wheel for smooth search and scan 

■ Fluorescent tube display for easy viewing 

I Digital shock-proof buffer memory for improved 
vibration isolation 

■ Digital audio outputs for digital recording 

■ Dual range pitch control (±4% or ±8%) 
selection 

I Mechanism sleep function with adjustable sleep 
timing 

E3 Beefy transport for improved on-the-road 
reliability 



DN-2000F MKBL 


Denon electronics Division of Denon Corporation (USA), 222 New Rd.. Parsippany, NJ t) 7 i)54, (973) 575-7810 
Denon Canada, Inc., 17 Denison St., Markham. OnUuio, Canada I.3R IBS. (905) 475-4085 
Labrador, SA de C.V., Zamora No. I Vi, 06140 Mexico, D.F., (52-5) 286-5509 



The First Name In Digital Audio 


\ isit our web site: www.del.denon.com 






































SCOOP 


Is there a Dr. in the house? 



Sample beats, loops, sound 
effects and more with the 
BOSS SP-202 Dr. Sample. 


or hip-hop producers, techno artists and remix DJs, a 
sampler is essential in the creation of phat, slammin' 
tracks. For mobiles, however, samplers have remained a 
limited-use luxury item. Even mobiles with a desire to create 



signature mixes have shied away from investing in a dedicated 
sampler. 

Several DJ mixers now offer on-board samplers with 2, 4, 8 or 
more seconds of sampling. That's enough to capture a drum 
rhythm loop or sound effect, but the playback quality of these 
onboard mixers varies greatly. Then there's the BOSS SP-202 Dr. 
Sample. It has an internal storage capacity capable of sampling 
and storing up to 32 seconds of high-quality sound. You can also 
bend and twist your samples in a variety of ways. 

The SP-202 features four user-selectable sampling grades, 
including a high-quality 31.25k mode and a maximum of 4 
minutes, 20 seconds internal sampling time. In the hi-fi mode, 
sound quality is exceptional, but sampling time is minimal. The 
lo-fi mode really expands the storage potential, but at a notice¬ 
able drop in the playback quality. The standard mode is a good 
compromise, giving you 1 minute, 5 seconds of sampling time, 
which can he used as a single, long sample or up to 16 shorter 
samples. 

You can expand on this time by adding an external 2 mb or 4 
mb SmartMedia™ card—the same kind you use for digital 
cameras. With each 4 mb card, you can store up to 4 minutes 
and 27 seconds of hi-fi grade samples; selecting the lo-fi two- 
level expands that to 35 minutes. 

With the internal memory plus the external 4 mb card, you 
get a maximum 10 minutes of sampling time to spread over 32 
banks in standard mode. In hi-fi mode the total time is a tick 
under 5 minutes. 


Mobile Beat Test Bench 

Other products used in this 
comparison: 

Amplifier BST JMA GOON 
CD Players: Gemini CD9800 

Vestax CDX-12 
Equalizer Ashly MQX 2150 
Mixer ESO Pro 

Microphone: ADI WR-100 Wireless 
Headphones: Stanton 1001 Pro 
Speakers: MTX P12H 


EASY LEARNING CURVE 

Designed to be put to use right out of the box, the SP-202 
features a bright red LED display and dedicated buttons and 
knobs for controlling everything—including sample start and 
stop points, built-in effects, and beats-per-minute (BPM). The SP- 
202's eight onboard pads—each with a user-selectable sampling 
grade—light red wTien in use, instantly confirming which tracks/ 
samples are on. Creating a funky bass line, grand entrance 
fanfare or silly sound effect is as easy as setting the input level 
and hitting the record button. There's also a built-in mic and a 1/ 
4-inch mic input for pre-recording your own intros and specialty 
bits. 

Once a sample has been recorded, you have several playback 
options. You can play the entire sample in a loop or just once. 
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Once looped, its 
tempo can be set 
using the control 
knob. Using the 
BPM indicator, you 
can actually calcu¬ 
late beats-per- 
minute from the 
sample length. Or 
you can input BPM 
before sampling via the tap tempo button, letting the 
SP-202 adjust the sampling stop point automatically— 
taking all the headache out of synching loops. 

If you are unhappy with a sample, it's a cinch to 
erase one or all from the memory. If the sample just 
needs a little editing, or you want to adjust the start 
and end points, it's a breeze. 

MORE FUN 

Built-in effects like pitch adjust, filters 1 and 2, time 
stretch, delay, and ring modulation add to the power 
of this amazing unit. The pitch control lets users 
transpose samples into any key desired. A sophisti¬ 


cated time stretch 
function makes it 
possible to extend 
or compress the 
length of a phrase 
without changing 
its pitch. Delay and 
ring modulation 
effects are of the 
same world-re¬ 
nowned quality of other Roland and BOSS products. 

Filters 1 and 2 can take you from mild to drastic 
filtering as found in today's electronic dance music 
scene. And both ring modulation and filters 1 and 2 
can be assigned to the external inputs, giving SP-202 
users some very cool sonic options. MIDI inputs even 
allow sample triggering via an external sequencer or 
MIDI controller These functions, coupled with battery 
operation and a very DJ-friendly design, make the 
BOSS SP-202 Dr. Sample possibly the most full-featured 
affordable sampler on the market. ^ 

For more Information, contact Roland Corporation U.S., 7200 
Dominion Circle. Los Angeles, CA 90040; Tel; 213-685-5141; 
Web site: www.rolandus.com 
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Typical hook-up for a DJ system 



CARPETED CD CASE £ 

Black or Charcoal. Holds 56 CD'S 
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Do you know what to do when your system fails? 


by George Mohr 

If you are a seasoned Mobile DJ, you probably know what 
to do when your system quits on you. But what if you 
are a beginner? What if you are going out with a new 
system, or sending a new DJ out on his or her first job? 
What do you do when all of a sudden your system goes 
"POP!" and you're left with silence? 

FIRST THINGS FIRST 

The best thing you can do is BE PREPARED! 

You should keep equipment backups (as ( 
well as other essential items) on hand, ready 
to go should you have a problem. You 
should also carry a toolbox that has screw 
and nut drivers, pliers, cutters, jumper wires, 
plenty of audio adapters, fuses and light 
bulbs. 

For the average system you should have 
at least one backup cable for every type of 
cable in your system. The most common 
system failures can be traced to bad cables. 

You plug them in and out, you step on them 
and run over them with your hand truck. 

Do yourself a big favor and carry backup 
cables. If you use a wireless mic, keep a wired 
mic handy as a spare. 

COMING PREPARED 

I find that a Sony Discman can be your best 
friend when a CD player fails. Toss one in 
your toolbox (carefully) along with a selec¬ 
tion of premixed or compilation CDs just 
in case your mixer should go down. As a 
backup, 1 suggest a small mixer like the 
Gemini PMX-7. It sounds great and is com¬ 
pact enough to fit in your van's glove com¬ 
partment. 


Now here is where things get a little bit more in¬ 
volved... your amplifier. Next to cables, the amplifier is 
the most common item to fail. Never skimp on a spare 
amp either; get a professional model. It doesn't have to 
be big, bad, and brawny, but it should be as reliable as 
your main amp. Whatever you do, don't try to use a 
home stereo system. They are not built for the heavy 
demands of pro sound. A used, professional amplifier, 
even if it has half the power of your main amp, will be 
good enough to get you out of a bind. After all, a little 
music is better than no music. 

Speakers are another matter when it comes to back¬ 
ups. Unless you have a large van with room for a spare 
set of speakers, carrying a second set around is probably 
not feasible. The best thing to do is to protect your speak¬ 
ers from burning out in the first place by using a com¬ 
pressor/limiter or speaker fuses. If you have extra room 
in your car or van, you might want to carry a spare tweeter 
or midrange, as these are the most common parts of the 
speaker to burn out and are small enough to put under a 
car seat. 

DON'T PANIC! 

If you work alone and have a problem... BE COOL! Don't 
look at the guests; look immediately at your system. Be¬ 
gin tracing where the problem may 
be; it might be as simple as hitting the 
wrong button! Work as fast as you can 
to solve the problem. Then when ev¬ 
erything is running again, return to 
the festivities. Quickness is of the ut¬ 
most importance. Practice this at 
home with a friend. Have him "cause" 
a problem to your system and you try 
to figure it out. Pretty soon you will 
become familiar with potential prob¬ 
lems and, should it occur during a real 
live performance, you will recognize 
it and solve the problem quickly. 

YOUR EMERGENCY PLAN 

If you've checked and determined it 
wasn't user error, you should next 
check your cables. A typical sign of a 
bad cable is having a channel sud¬ 
denly drop out without the amp go¬ 
ing into protect. You may also get a 
hum or buzz in the system suddenly. 

Do a physical inspection of the 
cables first. Make sure you have no 
frayed ends. Then start tracing your 
way backwards. Start with the speak¬ 
ers; if you have one charnel dead or 
humming, swap the cables. If the 
problem moves from one speaker to 
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PMC-06T Scratch Mixer - Our revolutionary new “T" shaped mixer lets you 
put two turntables almost side by side with the world’s thinnest top section! 
Then choose from two selectable phono/line inputs with a +6/-26 dB two 
band EQ, a mic input, and reverse the cross fader direction with one quit k 
movement using the unique “hamster" switch. When we say give DJs 
what they want, we mean it! 








PDX -32 Battle Style Turntable - High torque motor starts spinning the table 
in 0.05 seconds. Features two! start buttons, an “out of the way" tone arm 
for scratching, instant access to the pitch control fader, quart/ lock and a 
user replaceable mini-light. The turntable for the next 25 years! 


PMC-l5mk2 Mixer ■ The new standard 
In multipurpose mixers lets you use 
the “cut and mix" technique with a +6/ 
-26 dB three band EQ, 3 phono/5 line 
inputs, 3 mic inputs, 2 band mic EQ 
and more! Not to mention the 
most powerful output section 
found in its class (balanced 
& unbalanced)! 


PMC-03A Mixer- Powerful 
2 band EQ on each program 
channel, 2 phono/line inputs, 
mic input and slide volume monitor 
selector makes our new “entry-level” 
mixer anything but basic! 



'M’Vestax 

PfclSAiEP BY Pis F6R 


| FDG-i 3 Band Frequency 
Isolator and the GFE*i 
6 Band Graphic Frequency 
Eliminator - With the FDG-i, 
you can eliminate each 
frequency range completely 
or boost it by 6dB. The GFE-i 
features a 6 band slider that lets 
you cut each band down to 35dB, 
along with a bypass switch for all 
of your “on the fly" effects! 


Exclusive US Distributor: Tracoman, Inc., 2821 Evans St., Hollywood, FL 33020 • Tel 954.929.8999 ■ Fax 954.929.0333 

e-mail: info@tracoman.com * web: http://www.tracoman.com ©1997 Tracoman 











DREP OF LOGGING THOSE HEAVY JEWEL POXES? 

ON'T CUT YOUR 

tro 

Introducing THE- JE.WELSLE&/E. - True archival storage at 1/3 the si26 and weight 
of standard Jewel Boxes. Only THE. J&W 6 L 5 LE 6 VE- offers the following: 

Stores EVER* P-ART of t tie CD' • l/3> tt)e 51 2t and W&JgHT • VOLUME PRICING! 

(deep the booklet, CD, and troy cord together Store three times the number of CD s Economical volume pricing for DJs available 

HEAVY Duty PADDED VIN'YL! • LARGE CUSTOM INDEX! • CUSTOM CARRYING CASES! 

No hinges to break; won't stick to the CD coiof-coded laser-ready index labels Carry up to 600 CDs at a time. Right approved! 




The Jewefsleeve Company PO. go* « 7 , NuUey NO OTnO For more info call us at: i g00-fl6Vi3.il or 1-97V667-9I06, or visit us at http://Ww.Jewelsleeve.com. Dealer inquiries Welcom, 
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the other, the speaker is good and the problem is further 
up, or in the speaker wire itself. 

Next, swap the cables at the amplifier's output. If the 
problem shifts between the speakers, then the problem 
lies further up the chain and is not the wire. 

Move on to the amp. Make sure it is getting a signal 
from the mixer. Are the meters moving like they nor¬ 
mally should? If so, then you have either a bad channel 
on the amp, or a bad cable. Follow the same procedure 
for determining if you have a bad cable to check your 
speakers. You should shut off your amp every time you 
change wires to avoid any pops or clicks from surging 
through your system. If you determine that you have 
sound coming out of the mixer, and the wires are OK, 
the problem is in the amp. It is time to break out your 
spare amp. 


9 WAYS TO AVOID 
TECHNICAL DIFFICULTIES 

1 . BE PREPARED! Cany a tool kit that has screw/nut 
drivers, pliers, cutters, jumper wires, plenty of audio 
adapters, fuses and light bulbs. 

2 . For the average system you should have at least one 
backup cable for every type of cable in your system. The 
most common system failures can be traced to bad cables. 

3 . Cany a backup CD player, mixer and amplifier. 

4 . Do not use a consumer-type amplifier for backup; use a 
reliable professional model. 

5 . Protect your speakers from burning out by using a 
compressor/limiter or speaker fuses. 

6 . Have a backup plan for any type of emergency. 

7 . To troubleshoot your system, start with the speakers 
and work your way backwards. 

8 . When troubleshooting, shut off your amp every time you 
change wires to avoid any pops or clicks from surging 
through your system. 

9 . If you are using a turntable and are getting a nasty hum 
out of the system, check the turntable’s ground wires. 


If your mixer's outputs are fine, check to see if the 
problem is isolated to one source (CD player, turntable, 
etc.). If you have sound coming out on both channels 
on everything but one unit, then the problem could be 
in its connecting cable or the unit itself. If so, break out 
the Sony Discman. If not, then there is a problem with 
the mixer; run and get that PMX-7 out of the glovebox! 

If you are using turntables, sometimes you may get a 
loose connection in the tonearm or needle. Make sure 
the headshell is firmly seated into the tonearm and that 
the contacts are clean. Also, if you are getting a nasty 
hum out of the system, check the turntable's ground 
wires. 

Should your microphone go bad, and you don't have 
a spare, you can effectively use your headphone as a mic. 
It will work fine, although the sound will not be very 
good. Always keep a spare headphone in your tool kit. 
Keep an assortment of Adapta-Plugs on hand as well. 


FROM BAD TO WORSE 

11 iis is a pretty straightforward approach should you have 
a problem with one channel. If both channels are dead 
or humming, the first place to look is the amp. Is it get¬ 
ting an output from the mixer? You can determine this 
if the meters are moving and the amp is on, but you get 
no sound. If so, then the problem could lie in the ampli¬ 
fier. See if the amp is in its "protect" mode. Many ampli¬ 
fiers have this built-in; it is designed to protect the am¬ 
plifiers from bad loads or short circuits. You could have 
a wire that is shorting at the terminals or is frayed. If the 
two bare wires touch together, that most likely will shut 
down the amp. 

The best way to deal with problems on the job is to 
avoid them in the first place. Don't try to use the same 
system you use for a 50-person backyard party as you 
would use for a 300-person high school prom. These are 
total !y different gigs which need totally different systems. 
If you push your system beyond its limits, you will dam¬ 
age it. Don't shout in your mic, and watch those clip 
lamps! (Most amplifiers have an overload indicator called 
"clip." If it lights, lower the volume!) And RF.MEMBER! 
Be prepared, and don't panic! 

Have any technical questions about this or any other recent Tech Talk 
column? Contact George Mohr at Abracadabra Lights and Sound (516) 
667-2300. 
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CDJ-1200 

TOP LOAD COMPACT 
DISC PLAYER 

Digital Output via BNC Jacks 
Pitch Control ±12% 
Pitch Bend 
Single Play/Auto Cue 
Quick Response Jog Wheel 
Multi function LED Display 
r acision Frame Accurate Search 



COM-WOO 

PROFESSIONAL STEREO MIXER 

4 Stereo Channels 
8 Inputs plus 3 Mic Inputs 
Balanced Master Outputs 
2$dB Cut EQ 
Recessed Cross fader 
LED Meters hr Each Channel 

DJG-CDM 

DJ CASE 

Heavy Duty Corners arid Handles 
Carpet Finish 
Other cases available hr 
W " and 19" mixer* 


Imagine ivhat it u ouU he like to have fatal control aver your music. 
An amazing concept. And now with Gemini you can hare that control* 
The CDJ-1200 CD Player and COM4000Ro DJ Mixer offer 

almost unlimited control, so you can create virtually anything you hear, 
See your Gemini dealer today or check us out at wu w.geminidj.com 


19» Gw™, ScmkI Products CffP a 0r<« Cwer«, MJ 07006 f 5 none-732««MG r&a-732-969-9090 " 2651 Evant S&wi. HoRywoddL FL 33020 F*orw-flW-8®0 1*00 F*p«4 
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New to the Biz? 
We Can help! 


by Robert A. Undquist 


For many DJ service operators, wedding receptions account for 
a large percentage of their annual business. While you may 
have decided to become a DJ for a host of other reasons, there's 
no denying that playing wedding receptions can be very profit¬ 
able. Unlike other types of events, DJing a wedding requires 
knowledge that goes beyond music and programming. There 
are a number of customary proceedings expected at a reception 
that will demand your attention. Therefore, the more informa¬ 
tion you receive from your clients in advance, the easier and 
smoother the reception will flow. 

WEDDING RECEPTION FORMAT 

At most receptions, you will be required to fill two roles. In your usual role 
as DJ, you'll be taking requests, playing music, leading group dances and 
doing whatever else is necessary to motivate the crowd. 

You will also be the MC, who is typically responsible for introducing the 
bride and groom and the wedding party. You'll also be making sure all the 
traditional activities of a reception take place at the proper times. 

In your role as MC, the first thing you may be asked to do is introduce 
the bridal party as they enter the hall. Begin by getting everyone lined up 
outside the hall in the order you will introduce them. Start with the 
parents, followed by flowergirl and ringbearer, the bridesmaids and ushers, 
the maid (or matron, if she's married) of honor and best man and, finally, 
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the bride and groom. 

Before you introduce the first couple, quiet the hall 
and get the guests’ attention. Start with a brief an¬ 
nouncement. If it appears you are being ignored, your 
voice may not be cutting through the room noise. 
Bring up your mic level and try again. 

THE GRAND ENTRANCE 

Once you have the room quiet, it's time to start the 
parade. Pause after each couple to allow time for them 
to walk in, the photographer to get the shot, and for 
applause to subside. Note that the order of introduc¬ 
tions may change regionally and according to client 
preference. Keep in mind, this script is just a sugges¬ 
tion. As you become comfortable with the format, 
develop your own style and wording. 

You: "Good afternoon ladies and gentlemen. Welcome to 
(name of location), my name is (your name) from (your 
company name). At this time, it is my honor to introduce 
to you the parents of our bride, (their names)." (Pause) 
“And now, the parents of the groom, (their names)." 

Proceed with the flowergirl and ringbearer, brides¬ 
maids and ushers, and maid/matron of honor and best 
man—until all bridal party members have been 
introduced. Then, with dynamic enthusiasm, intro¬ 
duce the bride and groom. 

You: "And now let’s all stand and welcome our new bride 
and groom... Mr. and Mrs. (their last name).” Prior to this, 
you should have made sure how they wanted to be 
introduced (in case the bride is keeping her maiden 
name). 

Once all the bridal party members have taken their 
seats at the head table and the waiters and waitresses 


have poured the wine or champagne, it's time for you 
to introduce the best man, who will toast the bridal 
couple. Be sure to warn him in advance, so he's not 
caught off guard. 

You: "And now, I’d like to introduce our best man, (name), 
with a toast to (bride and groom's names).” 

After the toast, relax while the guests enjoy their 
meal. At a five-hour reception, you will be spending at 
least the first hour playing background/dinner music. 
This can be a lively mix of "easy listening" music, as 
requested by the bride and groom, or you can play off 
a collection you compiled earlier. 

CAKE CUTTING 

At some point after the meal, the bride and groom will 
be cutting their wedding cake. You may be called 
upon to simply quiet the room and get the guests to 
focus their attention on the cake table. 

You: “The bride and groom are about to cut their wedding 
cake. If you’d like to take a photo, please join the couple 
at the cake table. We ask that you let the photographer 
take the first pictures for the couple’s wedding album," 

BRIDAL DANCE 

Usually the bridal dance (first dance) is done after the 
meal. However, some couples may want to do their 
bridal dance after the opening introductions, before 
the meal. During your pre-reception discussions with 
them, ask if they have a preference. 

Catch up with the bride and groom and suggest it's 
time for the bridal dance. You should have their 
special request all cued up and have the list of bridal 
party members close at hand. Just before the dance, 
check with the bride and groom one more time to 
make sure everyone you will be introducing is in the 
room and ready to go. Then, quiet the room and get 
the guests' attention. Here's a suggested intro. Create 
your own introduction if you would like, but keep it 
brief. 

You: “Ladies and gentlemen, could we please stand and 
have a nice round of applause as we welcome to the 
dancefloor for their first dance together as husband and 
wife, (their names)!" 

When the couple lias finished their bridal dance, 
begin introducing the rest of the bridal party. 

You: "Now let’s welcome our maid (matron) of honor, (her 
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name), with the best man, 

(his name)," 

It's a nice touch to 
personalize the introduc¬ 
tions if you have a liltle 
background on who's 
wlu> and why they are in 
the wedding. For ex¬ 
ample, if the best man is 
the brother of the 
groom, if the bride and 
maid of honor have 
been life-long friends, 
etc. After the maid of 
honor and best man, 
proceed with the brides¬ 
maids and ushers, the 
flowergirl and ringbearer and, finally, the parents. 
Watch the photographer and pace your introduc¬ 
tions so that he or she isn't being rushed. 

If your bridal couple has elected to dance with 
their parents, here's what to do just as the dance for 
the bridal party ends: 

You: "Now would everyone in the bridal party please 
form a circle on the dancefloor and join hands. In the 
center of the circle, we would like to have the bride with 
her father,” (If there is a small bridal party, ask the 
guests to join in.) 

If the couple has asked for a special dance for the 
groom and his mother, while everyone is still in the 
circle, introduce them and go right into the appro¬ 
priate song. 

Immediately following the last of the special 
dances, it's time to open up the dancefloor and get 
to work. Start with a familiar, upbeat song to 
motivate the guests. Whether it is something old or 
something new, it needs to be something everyone 
will recognize and be compelled to dance to. 

Over the music intro, introduce yourself again 
and ask the guests to come up and join the bride 
and groom on the dancefloor. 

You: “Good evening. I’m (name and company name) 
and it is my pleasure to bring you the music as we 
celebrate (bride and groom’s names) special day. I 
know our bride and groom want all of you to have a 
great time this evening, so the dancefloor is open and 
if there’s anything special you'd like to request, please 
fee! free to come on up and write your request on my 
request pad.” 

It also helps to get things going when the bridal 
party stays on the floor and dance the first few 
tunes. Tell them this in advance. If they want their 
reception to be a success, they will oblige. 


THE BOUQUET AND 
GARTER 

There's one more 
formality you need to 
take care of before you 
can remove your MC 
hat. At some point 
(usually 30 minutes to 
an hour after the first 
dance) you'll need to 
direct the bridal 
couple, bridal party 
and guests through 
the bouquet and 
garter toss. 

The first step is to 
make sure the photographer is prepared. With the 
bride and groom close by, start an appropriate back¬ 
ground piece, such as "Girls Just Wanna Have Fun" by 
Cindy Lauper (12" version is best). 

You: “At this time, we would like ail the single ladies to 
come out onto the dancefloor for the tossing of the bridal 
bouquet.” (You will probably have to repeat this several 
times.) 

Once all the single women who wish to participate 
are on the dancefloor, the bride is ready to toss her 
bouquet, and the photographer is set to get the shot, 
lead the guests in a countdown. 

You: "This calls for a little audience participation, so let's 
all help (bride’s name) out with a little countdown. .. 5 - 4 - 
3-2-If” 

This helps the photographer and gets the guests 
involved in what's going on. After the toss, get the 
name of the lady who caught it; then pull a chair onto 
the dancefloor and have the bride take a seat. 

You: "We’d like to congratulate (name), who caught the 
bouquet. Now, if (bride's name) would take a seat in the 
chair on the dancefloor, let’s bring out {groom’s name) to 
remove her garter.” 

This part of the reception can be a lot of fun. As the 
groom starts reaching for the bride's garter, play 'The 
Stripper" or another appropriate music selection. 

Once the groom has removed the garter, call the 
single men out just as you did the ladies. On a count¬ 
down, have the groom toss the garter just as the bride 
tossed her bouquet. The gentleman who catches the 
garter places it on the lady who caught the bouquet. 
Once again, play the " The Stripper" for background 
while directing the activity by announcing the names 
of the participants. Be sure to describe what they're 
doing. If everyone seems to be enjoying the festivities, 
you might try having the girl take the garter off and 
put it back on the guy who caught it. With the right 
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crowd, this will 
spark a little laugh¬ 
ter. 

DOLLAR DANCE 

The idea behind a 
Dollar Dance is that 
for one dollar (or 

more) any guest can dance for a few moments with 
the bride or groom. To direct the activity, first get the 
help of the best man and maid of honor. You will start 
off the dance by announcing; 

You: “We’d like to give everyone a chance to dance with 
the bride or the groom and, at the same time, pack their 
pockets with a little extra spending money for the honey¬ 
moon. On the dancefloor, our best man, (name), is 
standing by (groom) and our maid of honor, (name), is 
standing next to (bride). Now, if all the ladies will line up 
by the groom and all the men line up by bride, we'll kick 
off the Dollar Dance with (song title).” (Use a familiar 
ballad. “Always and Forever" by Heatwave is an excellent 
Dollar Dance starter.) 

Of course, it's never this easy. It can be like pulling 
teeth to get a Dollar Dance going. Once it's under way, 
you may need to play three or more slow' songs until 
everyone's had their chance. The best man and maid 
of honor control how long each person dances writh 
the bride or groom. If it's dragging, ask them (off mic!) 
to speed it up. Receptions can really start to drag if 
someone doesn't take control and get things moving. 
That someone will probably be you. 

Remember, events can be moved around. The 
music sets listed are only suggestions. Each DJ has his 
own way of building sets. That's one of the things that 
makes each DJ a little different from the next. As long 
as you play what your particular crowd wants, you’ll 
do fine. Keep a playlist from each engagement and 
note what songs worked best. Play what’s familiar and 
danceable, and you can't go wrong. As time goes on, 
you will discover certain songs that have a certain 
magic in bringing people onto the dancefloor. v ^ 
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10 THINGS YOU CAN DO ... 

TO MAKE YOUR PRESENTATION AT 
RECEPTIONS MORE PROFESSIONAL. 


10. Arrive early so you can set up in street clothes and have time to do a proper sound check. 


11. Make friends immediately as you enter the venue. Introduce yourself as the DJ and Master of 
Ceremonies for the reception. Having the hall staff and the photographer in your comer helps. 


Check your wireless microphones in different locations throughout the room. Have plenty of 
extra batteries and a cable microphone ready just in case. 

13. Have all of your announcements in order and double spaced for easy reading. 

14. Have tricky names phonetically spelled for correct pronunciation. 




15. Have your music organized. The more organized the better. 




16. Once setup is complete, put on a soothing CD and take a few minutes to relax and get focused. 

Smile. Smiling is important when serving any client Smiling makes you look comfortable with 
the situation and confident in your abilities. Smiling will also make you feel good, and it will make 
the client feel good. 

IS, Schmooze, if possible, during the early part of the cocktail hour, make your way around the area 
and introduce yourself. Ask the guests what requests they may have. 

19. Have all the notes from your consultation in proper order so you can refer to them throughout 
the day for the time line of events, requests, announcements, and any possible no-no’s. 
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by Renee Vincent 



Dancing DJ.’s are 
dancin’ their way 
into the limelight 


W en Dancing D.J.'s started up in 

1985 it was, like so many 
fledgling Mobile DJ businesses, 
a single-operator company. At the time, of 
course, the Mobile Dj was still playing 
second fiddle to wedding bands for the 
public's entertainment dollar. Twelve years 
down the road, however, Dancing D.J.'s 
has offices in three New Jersey counties 
and is beginning a national DJ network, a 
step that underlines both the company's 
astute marketing tactics and the growth of 
the DJ industry. 

Right from its start in Union, New 
Jersey, Dancing D.J.'s has been committed 
to providing top-rate entertainment with 
an unshakable focus on customer satisfac¬ 
tion. Robert Faias, president and CEO 


(chief entertainment officer) of Dancing 
D.J.'s, states: "We stand behind our product 
so firmly, that if our customers don't like 
the party, they don't have to pay. We tell 
them straight out, Tf you're not satisfied 
with your affair at any point—from the 
deposit to Lhe last song of the evening—we 
will give your money back'." Faias claims 
he has yet to refund any money. An 
impressive statement considering the 
nearly 3,000 gigs a year his DJs perform. 

In early 1993, encouraged by the 
karaoke explosion of the previous two 
years, Dancing D.j.'s began adding more 
systems, another office, and a new pro¬ 
gram to seal its professional orientation. 
"Our marketing director initiated a referral 
program that we now have 11 trough several 
restaurants and hotels. All of our accounts 
have a complete Dancing D.j.'s package, so 
when they need a DJ for an occasion, they 
give us a call. Each referral card is specially 
coded, so when a restaurant calls, we ask 
for that code. By doing that, we can gauge 
which accounts are working for us, and we 
can focus better on the ones that aren't 
using us as often," says Faias. 

Weddings are clearly Dancing D.j.'s 
specialty, providing 70 percent of its 
annual revenue—an indication, not only 
of Faias' commitment to bridal fairs, but 
also the importance of referrals. "The thing 
that's really encouraging for us is the fact 
that we have yet to go heavy on advertis¬ 
ing," says Faias, pointing to the company's 
40 percent referral rate in 1996. "We have 
just a small ad in the Yellow Pages, and 
that accounts for 25 percent of our busi¬ 
ness," adds Faias. 

Today, Dancing D.j.'s has 35 employees 
and 15 in-house systems in New Jersey, as 
well as 100 employees nationwide. "We 
encourage our DJs to own their sound 
systems," says Faias. "That way they can 
make more money, and it reduces the 
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SH-18....400watts 




SH-1818X....2000 Watts 



B-52 SH-SER1ES subwoofer enclosures provide the advantage of low frequency 
horn loading in a compact and cost effective cabinet suitable for a wide variety of 
high output applications. All three ruggedly built enclosures house 100% made 
in the U.S.A. 18" cast subwoofers, with 4" voice coils employed in the SH-18X & 
SH-I818X models. A tinted plexi-glass window ranging in thickness from 5/8" to 
3/4" reveal the subwoofer(s) at work. 


SH-18X....1000 Watts 

WARMING!?! 

REINFORCE STAGE OR DANCE FLOOR BEFORE USE 1 . 


B-52 SH-SERtES enclosures provide high efficiency, low distortion, and superi¬ 
or transient response with a 9dB higher maximum acoustic output capability than 
any single direct radiator system. 

B-52 oilers a wide range of pro-audio speaker systems. For a complete catalog 
or dealer inquires, call 800-344-4 ETI 


E.T.I. Sound Systems • 3 3 8 3 Gage five.. Huntington ParH. CH 9025S * PK [213] 277 -41 00 fax:[213]277-410t 



















PROFILE: DANCING D.J. 'S 


SPECIAL MUSIC 

I hiring a winkling reception, the bride and groom 
will request musk lor a dance with someone 
special in lheir lives. Typically, the bride will 
dance with her dad and the groom with his 
mom. Other dances may involve stepparents, 
other relatives and old friends. Here are three lists 
that will help you make appropriate suggestions 
to your wedding clients. When using a song other 
than these, carefully listen to the words in 
advance to he sure they wor k. Most songs are 
written with a guy/girl love relationship, so the 
words might not fit the occasion. 


BRIDE AND FATHER 

Butterfly Kisses (Bob Carlisle) 

Daddy's Little Girl (At Martino) [Traditional song) 

De Nina A Mujer I Julio Iglesias) (Spanish wedding) 

Mi Nina Bonita (Spanish wedding) 

Sunrise, Sunset (Fiddler on the Roof) (Jewish wedding) 
Thank Heaven For Little Girls (Maurice Chavalicr) 
Through The Years (Kenny Rogers) 

Times Of Your Life (Paul Anka) [Very popular) 

Turn Around (Harry Belafonte) 

Unforgettable (Nat King & Natalie Cole) 

Wind Beneath My Wings (Bette Midler) 

GROOM AND MOTHER 

A Song For My Son (Mikki Viereck) 

Boy Of Mine (Rick Hall) 

Mr. Wonderful (Rick Hall) (Traditional song) 

My Son (Pat Roper) (Irish wedding) 

My Son (Rich AcoceMa) 

Not While I’m Around (Rick Hall) 

Sunrise, Sunset (Fiddler on the Roof) (Jewish wedding) 
Through The Years (Kenny Rogers) 

Times Of Your Life (Paul Anka) 

Turn Around (Harry Belafonte) 

Unforgettable (Nat King & Natalie Cole) 

You Arc The Love Of My Life (Rick Hall) 

SPECIAL PERSON 

A Whole New World (Celine Dion, Peabo Bryson) 

Could I Have This Dance (Anne Murray ) 

Evergreen (Barbra Streisand) 

Speak Softly Love (Thentc from The Godfatlier) 

Stand By Me (Ben E, King) 

Hie Rose (Bette Midler) 

That's What Friends Arc For (Dionne Warwick) 

Through The Years (Kenny Rogers) 

Times Of Your Life (Paul Anka) 

Wind Beneath My Wings (Bette Midler) 1 


"We encourage our DJs to own 
their sound systems," says Faias. 
That way they can make more 
money, and it reduces the equi)> 
ment problems that you invari¬ 
ably run into when you own that 
many systems." 


equipment problems that you invariably run into 
when you own that many systems." 

More than a decade of profitable growth has 
prompted Faias into networking nationally. " What we 
hope to do is, for a nominal fee, provide bookings, 
contacts and advertising for a DJ who owns his or her 
own system and wants to use our name. With our 
name, of course, comes our reputation. It's very 
important to us, though, that we maintain quality 
control, so all network locations will be owner/opera¬ 
tors. We're not really looking lor quantity, we're 
looking for quality, " Faias says. 

He has already received serious inquiries from DJs 
in a dozen states. "It's a good idea for someone who 
has the money to buy equipment, but lacks the 
marketing skills and contacts to launch a mobile 
business," says Faias. "Besides," he jokes, "New Jersey 
is a small state, and we want to go on to bigger ones." 

You can contact Dancing D.J.'s at (800) 669-3123; 

167 Main Street, 



Metuchen, NJ 
08840, 
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III Tilings to know and do 

if you're going to DJ weddings. 


20. Meet with the bride end groom two weeks 
to one month in advance (if possible). Have a 
detailed list of questions to ask the bride. 
Start with essential information such as: 

a. Date 

b. Location 

c. Type of event (formal, semi-formal, 
casual...) 

d. How many people 

e. What they’re looking for in a DJ 

f. How involved they want you to be in the 
planning. 

21. Have them fill out a song request sheet. 

22. Have them fill out a bridal information 
sheet. If you will be introducing the bridal 
party, make sure you have all the names 
close at hand. 


23. Know what to suggest for play during the 
bridal dance, bride and father dance, and 
groom and mother dance (see “Special 
Music” list). 


24. Know the order of events. Review this 
order in advance with your client in case 
there are any changes. Typically, things go as 
follows rOrder may vary): 

a. Introduction (as the bridal party and 
parents enter) 

b. Toast (typically the best man) 

c. Dinner (background music) 

d. Cake cutting* 

e. First dance* (bride and groom] 

f. Bridal party dance* (maid 'matron of honor, 
best man, bridesmaids, ushers) 

g. Bride and father dance* 

h. Groom and mother dance* 

i. Dancefloor open to everyone 

j. Bouquet and garter toss * 

k. More open dancing 

l. Bride and groom’s last dance 


25. If you don’t feel you have the training and 
experience to do a wedding reception solo, 
team up with someone who does. 


26. Even though you've kept in touch, re¬ 
introduce yourself to the bride and groom as 
soon as they arrive and have a moment. This 
will give them a chance to notify you of any 
last minute changes, and increases their 
confidence level. 


27. Always use a wireless microphone, as this 
will enable you to walk around the room while 
making your announcements. It is also 
helpful for any speeches or toasts by guests. 


28. Don't get behind the eight ball. Have your music cued up, know what you are going to say, 
play, and do next. 

29. Keep everything you do in good taste and you will always be a step ahead of the competition. 
Good luck! 


COURTESY OF DANCING DJ.’S. 


Grab *em while ya got ‘em! 

Party planners are always looking for convenience, 
so when you book the gig, why not book their invite 
orders too? Saves an extra hassle for them and gains a 

larger profit for you. 



DJ*s selling invitations? 
Why not. it’s EASY! 


Call 800-292-9207 Today! 

Web Site: www.carlsoncraft.com 
P.O. Box 8700 • North Mankato • MN • 56002 
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The CDJ-70QS include** 

the featureo of the 

If 

CDJ-50011— and more; 

l ftra-eompaet dee ip n 
with Direct (Control 
layout offer .» even fueler 
jog re, 'pon, *e, and an 
incredibly email foot¬ 
print- about one-third 
the size of a turntable! 

The oil-damper eye tan 
ieolatee the CD and 
laeer head from chock, 

making the CDJ-700S 
* nrt ua lly e kip-free. 

Master tempo pitch 
control, with +/-16%, 
ewitchable to +/~10%. 


Headphone output with 
coin me eon tool. 
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CDJ-300 CD Player 

• Master Tempo Control: +m<p» 

• Auto Cue I Manual Cue 

• Cue Point Correction and Pitch Bend 



CDJ-500II CD Player 


• Long Loop: .oia seconds to iq minutes 

• Master Tempo Control: 

• Real Time Cue and Real Time Loop In/Out 

• Reloop: Return to the previous Loop phrase 

• Auto Cue / Manual Cue 

• Cue Point Correction and Pitch Bend 
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DJM-300 Two Channel Mixer 

* Auto BPM Counter 

* Two Channels with Three Band EQ: -26d3 

* Fader Start Play/ Fader Back Cue Play & 
Scratching Effect (with Pioicercdj suesonly) 

* Headphone Auditioning: Selectable momtor 

* Inputs: 2 CD, 2 PhonoIine (switchable), 1 Me 
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DJM-500 Four Channel Mixer 

• Auto BPM Counter 

• Beat Synchronized Effects 

• Four Channels with Three Band EQ: -20ub 

• Fader Start Play/ Fader Back Cue Play & 
Scratching Effect (with pioneer cdj series out) 

• Inputs: 4 Line, 3 Phono, 2 Mic 

• Pitch Shifter 




The CDJ-700$ tit,* tm\*i mobile ruck owtems. Pioneer 

mr 

alw offers o complete tin e of Pro DJ Equipment t met tiding 
the nets *SE-DJ5Q0Q Pro DJ HeaJphoneo shown here* 






































DIFFERENT SPIN 


CREATIVE CONFUSION? 
CREATIVE CONFUSION? 


Having a tough time coming up with a good slogan for your business? 
Take a look at these priceless marketing blunders from the "geniuses" 
of Madison Avenue: 

•: When Coors of Golden, Colo, expanded into the Latin American 
market, they neglected to check with a linguist on how their slogan 
translated into Spanish. If they had, they would have found that the 
Spanish equivalent of “Turn it loose" is “Suffer from diarrhea.” 

1 : Graphically speaking, it gets the point across. Still, Swedish vacuum 
manufacturer Electrolux should have passed their slogan: “Nothing 
sucks like an Electrolux” by a few American teens before using it In an 
advertisement. 

1 ‘ It was after Clairol introduced the “Mist Stick" curling iron in 
Germany that the company’s marketing people discovered that “mist” 
is slang for manure in German. R seemed not too many Germans had 
use for the “manure stick." 

■: When Gerber introduced their popular line of baby food in Africa, 
they used the same packaging as in the United States, with the 
Caucasian baby on the label. When sales of the product went flat, they 
Earned that in Africa most people can't read. The only way to 
communicate to the consumer is to put a picture on the label of the 
product inside. 

1 ; Hoping to profit from a visit by Pope John-Paul, an American T-shirt 
printer in Miami produced thousands of souvenir shirts for the Spanish 
market. One problem: Instead of “I saw the Pope” (ei Papa), the shirts 
read “i saw the potato" (la papa). 


l '. In China, Pepsi-Cola met with mixed reviews. The Chinese consum¬ 
ers may have taken a liking to what's in the can, but the slogan: 
“Come alive with the Pepsi Generation,” which translates: “Pepsi 
brings your ancestors back from the grave,” was confusing even to 
Confucius. 

< In the United States, we’re rather used to Frank Perdue mugging, 
“R takes a strong man to make a tender chicken.” Translate that 
slogan into Spanish and R literally becomes, “R takes an aroused man 
to make a chicken affectionate." What a talented guy. 


^ What’s in a name? When the first cans of Coca-Cola arrived in 
China, R read “Ke-kou-ke-la," which means “bRe the wax tadpole” or 
“female horse stuffed with wax,” depending on the dialect. Coke then 
researched 40,000 characters to find a phonetic equivalent. They 
derived “ko-kou-ko-le,” which means a more appropriate “happiness 
in the mouth.” 


*1 When Parker Pen marketed a ball point pen in Mexico, its ads were 
supposed to have read, “R won’t leak in your pocket and embarrass 
you.” The company, however, thought that the word “embarazar” (to 
impregnate) meant to embarrass, so the ad read: “R won’t leak in your 
pocket and make you pregnant.” 


< When Chevrolet introduced a new car in Mexico, sales were far 
below their sales projections. When Chevy researched the problem, 
they found that in Spanish, “Nova” means “no go.” 

Special thanks to Scott Cox, Vinyl 4 Records & Hot Tracks, e-mail; 
scott@hottracks. com 


wd web.company 

WEB SITE DESIGN / INTERNET MARKETING 

Call us! (888) 968-5565 
2466 Cass Road • Traverse City, Ml 49684 
e-mail: connors@wdweb.com 
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Details « 'VCMmittg 


4 important Quesiums 

* Mkddtmg Lon £ fiut Stuff 

4 Nontymoom 

* < ^rrjuna£ i^ngagemen t 

* H edJtng 

4 Win 4 Mktfynd/ Ask Edith 






www.weddingdetails.com features: 

• Wedding Shows - across North America 

• Honeymoons - popular destinations and accommodations 

• Ask Edith - the best wedding etiquette question and answer Forum on 
the Web 

• Professional Services - everything from bridal oflire to wedding 
videographers 

• And much more 


WHO WE ARE: 

wd web tom pony slarled out 
ten years ago as c small catering 
firm looking for an effective way 
to iTiorkel our services. In 1909 we 
founded Michigan Wedding 
Guides o weding directory ond 
guidebook iliat quickly grew from 
a local publication to stalewide drs- 
trihuiion. In 1996 m went 
national by putting it on the inter 
net - Wedctno fteloik. the com¬ 
prehensive on-line wedding guide 

New wd web continues tfwt Tra¬ 
dition with the on-lne launch of 
Party Deloili the ultimate on-line 
party plann ng guide 

Complete web site 
design ond hosting on 
both weddinqdetails.com 
and parlycfetoils.com 
start os low as 
$200/yi 


'-Banners Available- 
-Links Available- 



www.partydefails.com features: 

• The "Every Holiday in (he World" calendar 

• 25+ reasons to hove a parly 

• 1 00+ lop parly hits 

• Links to the top party professionals in the world 

• And more 
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Today's subwoofers demand 



serious power to perform at their 
peak, rhal’s precisely why we 
built the PowerLtghl™ 2.4 MB 
Mono-Block-a single channel 
amp that delivers a thundering 
2,400 watts of power at 2 ohms 
while operating cnnifurtahlv on 
less than 15 amps (120VAC). It’s 
guaranteed to provide a serious 
wake-up call to your subs. Anil 
since it’s a QSC, you won’t have 
to worry about them getting any 
unexpected shut-eye. To learn 
how PowerLight technology can 
bring your music to life, visit 
our website or call (800)854-4079. 


hear the Power of Technology' 


• PowerWave * Technology’ 

• Neutpk *CQmbo"(XLR & iff) and 
bonier bokmccd input connectors 

• Advanced thermal protection 

f Computer Control Data Port 

1 Patented Output Averaging 
short circuit protection 


PowerL ig hf 2.4 m Features 

> Variable speed fan 


“Touch proof binding post 
output connectors 



• Power standby • CJip limiter (user defeatable) 

control „ . , 

* Detente <i gam cant mis 

* DC, subsonic and thermal 
overload protection 

* Full LED status 
army 


■powErH’!iw" l t}utpcot Aimgta* , in) 'Hear the Power of Technology" are trodvimiris cdQSC Audio Products, Inc. 'QSC" mA tbs QSC lags in ngfrtHid with 
the U S. J'ltent aril Trademark Office, ItawlUht f'atentj P*'ndin$. QSC Amlin Protai. Uc.: 1675 MatArilur Eh J Cent* Mai, CA 'J262& USA. 




www.qscaudio.com 





































by Mike Ficher 



T9 HEU> WU MAKE IT BK AS A MOBILE HI! 

So you love music and enjoy parties. Now you want to parlay these two nuggets into a fun and 
profitable career in the DJ business! While all that glitters can be turned into gold, the disc 
spinning trade is more than a passion for music and a fondness for parties. Whether you pan 
for ore on your own or seek your fortune with another prospector, spin at clubs or set up your 
audio shop onsite, here are a few tips that will accelerate your learning curve in this fascinat¬ 
ing, exciting and, sometimes, exasperating business. 

30. TREAT THE BUSINESS AS A BUSINESS. 

This sounds fundamental, but is not always followed. While there are quite a few full-time 
Mobile DJs, the majority operate on a part-time basis or have other significant streams of 
income. Whether you own your company or work for another, treat the mobile business as you 
would a full-time job. Model your behavior after the professional work place: dress appropri¬ 
ately; maintain sound hygiene; do not smoke or drink at or near the event; treat other service 
professionals with respect; forsake the entourage, including your significant other (unless they 
are truly part of the show); appear on time; and conduct yourself in all aspects of your onsite 
and back-office presence in a professional manner. Adhering to these standards will earn you 
greater respect as a professional and increase the likelihood that more gigs will flow your way. 



P.0 Box 1670 • Center Harbor, NH 03226-1670 • Phone: 603/476-2720 • Fax: 603/476-2725 

Canada-LC Groupe - Phone: 574/755-6091 • Fax: 514/753-5290 


31. MAKE A GOOD FIRST 
IMPRESSION. 

There's a lot of competition in most 
areas, so servicing your clients, particu¬ 
larly the initial contact, becomes a 
critical link to securing the gig. "You will 
NEVER be able to impress a potential 
client with your DJ abilities H you don’t 
first impress them with your response to 
their inquiry,” notes Carl Mindling, owner 
of Nickelodeon in San Jose, Calif, and one 
of the most respected Mobile DJs in the 
Bay Area. ‘There are too many fish in the 
sea and slow or unprofessional responses 
will mean they will likely move on to the 
next name on the list 1 beat most of my 
competition on the telephone, not on the 
microphone.” 

32. LEARN TO EDUCATE 
AND SELL. 

Playing great music and possessing a 
prime sound system are not enough to 
convince most clients that you are the 
best choice for their entertainment 
needs. Learn how to market yourself so 
that your professionalism, reliability and 
ability are apparent. Learn to ask 
questions to determine what your 
potential client is seeking and craft 
accurate responses that address their 
needs. Don't brag about yourself. In fact, 
suggests Mindling, “Don’t talk about 
yourself much at all. I try to get the client 
to talk about themselves and what they 
envision for their event before I even 
think about talking about me. Then, after 
they've become more excited about their 
event, I try to educate them about what a 
DJ can do and what to look for in a DJ. By 
offering positive suggestions, I imply that 
I am all those things.” 

33. FIND A NICHE. 

While most DJ services offer "music for 
all occasions,” realistically, we are not 
likely to be the best entertainment 
solution for every gig. Try and cast as 
wide a net as possible, but focus on 
specific markets to target your services 
and maximize your marketing efforts. You 
might zero in on the lucrative wedding 
reception segment, the active teen and 
college crowds, the twenty-something 
club hoppers, or position yourseif as an 
interactive mobile entertainment 
company specializing in the integration of 
dance instruction and exhibitions in DJ- 
based presentations. By carving out a 
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vein, you can increase the possibility of positioning 
yourself as a top professional in the DJ field and at the top 
of the list for specific events. 

34. UNDERSTAND YOUR ROLE, 

No two parties are alike, so do not attempt to approach 
each the same way. Determine what your client expects in 
advance and gauge the audience’s mood as the event 
progresses. Some parties require you to be an active 
participant, hosting a number of events, wording the 
crowd intelligently with your vocal presence, emceeing 
raffles, leading trivia or conducting games. Others dictate 
a more subdued presence with, perhaps, a minimum of 

vocal intrusion. Develop instincts through experience, talk to respected veteran jocks and learn 
to be attentive to your crowds—you'll hear about the results afterward! 

35. BE SMART PHYSICALLY. 

“Being a DJ is really a blue collar profession/’ suggests Mindling. “Think about it. You load 
equipment from your office into a vehicle, drive to a site, unload the equipment and set up. Then, 
you tear down and load the equipment back into your vehicle. Then, you unload it back at the 
office. That's a lot of physical movement.” To minimize the potential for injury or strain, use 
common sense when moving equipment. Don’t bend from the back; use your legs to lift and 
employ wheels, either on the equipment or via a dolly, handtruck or cart to transport your 
equipment. Better yet, organize your equipment in light, easy-to-move parcels, pack only what 
you think you will need and you'll reduce the possibility of impairment 

36. EXPAND YOUR MUSICAL KNOWLEDGE. 

Unless you intend to pursue the active teen or college market (proms, school dances), you will 
probably play very little contemporary music at most events. The outstanding Mobile Beat 
Volumes 1 and 2 CD compilations will bale you out of most any situation. Learn about big band, 
adult standards, rhythm and blues, oldies, disco and rock of the ’80s. A broad musical knowl- 
edge will increase your confidence that you can adjust to the musical flow of any event and 
satisfy your guests. 

37. DEVELOP ADDITIONAL SKILLS. 

Today, a DJ often wears many hats, and a suitable bag of tricks is a valuable commodity. 
Outstanding vocal skills—probably the single biggest factor separating the outsta nding jock from 
the average jock—the ability to conduct raffles, event coordination, interactive vehicles, game 
shows, karaoke, humor, dance instruction, and exhibitions may be necessary to deliver a client¬ 
pleasing performance. So review your skills bank and the demands of your local market, then 
determine what you can do to enhance your value to potential clients. You’ll increase the odds of 
becoming a sought-after entertainer. 

38. GET OUT ON THE FLOOR. 

While your guests are the stars of the show, venturing onto the dancefloor with a wireless 
microphone to introduce bridal parties, conduct raffles and complete important announcements 
can put you in touch with the crowd. Develop confidence and presence so you do not need to 
lean against a console or maintain a script nearby for certain vocal demands. For wedding 
reception introductions, employ a list or clipboard to recite the names and do not alien yourself 
in the path of the oncoming bridal party. After you have introduced the newlyweds, you will have 
enough time to return to your console for a transition announcement or to play the next tune. 
Remember, your guests and the bride and groom are the stars, but you can enhance your 
professionalism with an appropriate floor-commanding presence. 

39. PLAY TWO BALLADS IN A ROW 

After a solid dance set, offer at least two ballads or 5-6 minutes of romantic music. How often 
have you seen a couple wander onto the dancefloor after about a minute or two has passed in a 
ballad? Cutting them off with only a minute or two of slow dancing will earn a foul glance. Youi 
can also use the two ballads to transition musical styles. For example, you might come out of an 
oldies set with Elvis’ “Can’t Help Falling in Love With You’’ and back it with Tracy Byrd’s “Keeper 
of the Stars” to lead into a country set. 

Mike Ficher owns and operates Dance Express, a mobile entertainment company specializing in the 
integration of dance instruction and exhibitions in disc jockey shows, based in San Mateo, 
California. He can be reached at (650) 341-5590 or at www.danceexpress.com. 
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How to make a good, lasting impression. 


by Jay Maxwell 



I t's within the first few minutes of a 
telephone conversation that a potential 
client makes a mental picture of you 
based on the tone of your voice, as well as 
your attitude and enthusiasm. A client's first 
impression of you may get you the gig, but 
even more important is their final impres¬ 
sion of you, which may lead to future 
bookings. 

Your chance to make a good lasting 
impression starts with the first phone 
conversation to the client and doesn 't end 
until you leave the site. At the gig, the client 
and all the guests will decide on your 
professionalism within minutes based on 
the neatness of your area, your equipment, 
and your first microphone break. If they 
judge you to be professional from the 
beginning, it's more likely they will be an 
easy crowd to get motivated and to please. 

Let's assume that you have made a great 
first impression. How do you make a great 
lasting one? A close friend of mine is a 
professional photographer who named his 
company "Lasting Impressions." His busi¬ 
ness name implies that, through his pic¬ 
tures, a bride and groom will be able to look 
back and remember their wedding as if it 
was yesterday. All they need is one great 
photo to bring back a world of memories. 

As DJs, we can leave our guests with a 
good lasting impression by ending the night 
with the perfect, final song. They will 
remember the night and the great job you 

did every time they hear it. 
You might have played your 
heart out for six straight 
hours, but it will be that final 
song that they will he hum¬ 
ming all the way home. 

IMAGE IS EVERYTHING 

I find it unprofessional to 
dismantle the light show or 
begin pulling up tape from 
the floor during the last song. 


If you begin to tear down while the music 
is still playing, you will give the impression 
that you can't wait to go home. The guests' 
lasting impression of you will be, "Boy, he 
sure wanted to get out of there." This 
might actually be what you wish would 
happen, but keep it to yourself. The best 
thing that you can do during the last 
dance is to look at the crowd and portray, 
one final time, your best image—with a 
smile. 

Of course, before you play your final 
song, check with your client to ensure that 
they haven't decided to go into overtime. 

A handshake and inquiry of any other 
special requests before you wrap it up will 
bring the evening to a smooth end. If the 
client wants another request (or better still, 
wants to go into overtime) then satisfy that 
request. Then when it's time, thank 
everyone for coming and make your final 
announcement about the last song. 

Most events end with a slow song. I 
have included a top 20 Slow Tunes list, 
which features songs great to end almost 
any event. However, some clients may 
want an upbeat song as the last dance, so 
I've listed a "Lucky 7" of upbeat classic 
closings as well. After the last song, I 
typically will say something short and 
sweet (at least short) like, "Hope you had 
fun, see you soon." Then I'll put on one of 
the fun songs listed on the "Last Song" list. 

Be ready to put your best foot forward 
to the very end. Even after the last song is 
played and you begin to dismantle your 
equipment, don't be surprised if several 
guests come up to get your card or to ask 
questions about your services. This is your 
chance to lock in future bookings. You 
should always make time for that. Remem¬ 
ber, everyone knows that it's not over until 
the fat lady sings, or at least until Eric 
Clapton sings "Wonderful Tonight." Until 
next time, "That's All Folks." 
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TOP SONGS 


TOP 20 SLOW SONGS 

Song Title.......Artist 


1. Wonderful Tonight.. 

2. End Of The Road.. 

3. Save The Best For Last. 

4. What A Wonderful World.. 

5. Take It To The Limit.. 

6. Goodnight Sweetheart.. 

7. It's So Hard To Say Goodbye.... 

8. Bring It On Home To Me .. 

9. For The Good Times.. 

10. That’s What Friends Are For... 

11. Unforgettable.. 

12. The Party's Over. 

13. Take A Bow.. 

14. Then You Can Tell Me Goodbye 

15. Goodnight My Love. 

16. Thanks For The Memory. 

17. My Way. 

18. Times Of Your Life.. 

19. As Time Goes By... 

20. Take Me Home. 


...Eric Clapton 

...Boys II Men 

.Vanessa Williams 

.Louis Armstrong 

.Eagles 

..Spaniels 

.Boyz II Men 

.Sam Cooke 

.Ray Price 

. Dionne Warwick & Friends 

.Nat and Natalie Cole 

.Nat King Cole 

. Madonna 

.Casinos 

.. Gloria Estefan 

Bob Hope and Shirley Ross 

.Frank Sinatra 

.Paul Anka 

.Johnny Mathis 

...Phil Collins 


LUCKY SEVEN FAST SONGS 

1. Last Dance...Donna Summer 

2. I’ve Had The lime Of My Life.. Bill Medley / Jennifer Warnes 

3. Friends In Low Places...Garth Brooks 

4. End Of The World........ REM 

5. Don’t Leave Me This Way..Thelma Houston 

6. Stay....Maurice Williams &7he Zodiacs 

7. Wasn't That A Party..Rovers 


...TO END THE SHOW 

NINE IS FINE, “LAST” SONGS 


1. That’s All Folks...Looney Tunes 

2. Mickey Mouse Alma Mater.... Mickey Mouse Club 

3. Hawaii Five-0..Ventures 

4. Wipeout.Surfaris 

5. Happy Trails..Roy Rogers 

6. Hit The Road Jack.Ray Charles 

7.1 Love You - Barney Theme.Bob West 

8. Always Look On The Bright Side Of Life.Monty Python 

9. Jamaica Farewell.Jimmy Buffett 


A 2-Way 15” Under 30 Lbs? 


Find out what makes Camberlite" 
cabinet technology revolutionary 
in the speaker industry. 

Call us toll-free at 888.927.6863 
for a dealer near you...tor more 
information visit our web site at 

www.wbsound.com 


"Wright Bros. 



RR2 Box 3000 Manchester Ctn, VT 05255 Fax: 802.562.5809 
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Mobile Beat 






Full Show Pass Registration Fee: 

On or Before September 9,1998 $99 

Keep up to date on the latest show info at 
http://www.mobilebeat.com/djshow/ 
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I 
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JANUARY 13'14>15 



Special Room Rate of $59 <p«r night) 

Sunday - Thursday 
Call the Tropicana (800) 634-4000 

For Air Travel Discount 

Call United Airlines (800) 521-4041 (ref. 522 XD) 

For Car Rental 
Special Convention Rate 

Call Budget (800) 922-2899, x-237 


4 WAYS TO REGISTER: 

Q Phone: (716) 385-9920 l 

0 Fax: (716} 385-3637 J 

0 Mail: P.0. Box 309, E. Rochester, NY 14445 ■ 

0 Web Site: http://www.mobilebeat.com/djshow/ a 

NAME « 

CO. NAME " 


STREET 

city 

STATE 

ZIP 

TELEPHONE 


FAX 


CREDIT CARD * Msa'MC orJy) EXP DATE 

CARD HOLDER'S NAME (PLEASE PRINT' 

CARD HOLDER'S SIGNATURE 

AMOUNT ENCLOSED OR TO 8E CHARGED V BWNG BY OCX? 

s 

Please photocopy la your ties or t you reed additional ferns Only one 
form per person. Reiuid policy (for non-attendance only): Must be in 
wring end delude proof of payment lies a S25 processing fee). 


54 


MOBILE BEAT 






























» 



I 


sntT% iin 


JT 






i * 


* *tf 


f . ! TW T 

•ft m 1£1 Tift JX 


'Jl 





it k toic 


2 JC m *x m *X 9X k Ut * M A 






OWfsH 


*sysror 


A N * 

■: I 1 


UT 

tJ * 


JSU 

C . 


wiwuzm * 

a £V*?c u *3 + 3 f 


O © 


<L 3 ? 


Jsfc 

Off ■_ ON 


■J u 










•a 






I f 





ChVMM 


nw 




0.4NSB 2 


n>e< 


HOB 


IT* 1 ?. 


a,_. # 


i i 


* *,* 

% nr 


wm 


, fir 


10*0? 

im 

4 i 


4 I « 

» *1 



















mr 

i£va 

i ^ i 


U> Ct r 
IM 


LOa M0 Rr; 

TV W w 



1 J 




A 


MDOLT 

im 

j| _ — j 

A 


» 


^>fOH 

■| * * i* 


O : 


s \ 


The specs on this EQ are 
remarkable. The distortion 

is so low and signal to 
noise ratio is so high that 

you d think they had all 

/ / 

digital parts in there. 

- RECORDING 
MAGAZINE 


Its sometimes nice ro 

have the compressor 
(MC22) do the thinking 
for you — especially when 
it is as smart as this one. 

- GUITAR PLAYER 
MAGAZINE 

I was truly astonished 

# 

at how hot an input 
signal I could crank 
into the MH4... 

- ELECTRONIC 
MUSICIAN 


The MX22 & MX23 
crossovers offer a winning 
combination of great 
sound quality, functional 

controls and nice perks 
...suhwooler out. 

- PRO AUDIO 
REVIEW 


















PANE CORPORATION TE 1425 . 355.6000 FAX 42 
IN CANADA: OMNIMEDIA CORPORATION TEL 5 I A 


347.7757 WWW.RANE.COM 
36.997 1 FAX St 4 . 636.5347 
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ENOUGH SAID. 

See your Mojo Se ries dealer 



www.rane.com 







































CREATIVE SELLING 



The busiest time 
of the year is 
here. If your 
summer wedding 
bookings are 
down, the time to 
act is now. 


by Bob Popyk 



If you want to increase your bookings 
substantially next month, you've got to do 
something dramatically different this 
month. As I pointed out in my seminar at 
the Mobile Beat Show in Las Vegas, you 
can't do the same thing week after week, 
month after mont h, and expect business to 
radically improve. 

BEGIN WITH THE BASICS 

There are some simple things you can do 
to expand your customer base and fill up 
your calendar. It starts with your telephone 
and how you react when it rings. The 
problem is, it's too easy to take those calls 
for granted. What happens when a poten¬ 
tial customer calls right when you are in 
the middle of something else? You may 
forget to ask for a name, or gel an address 
to send a brochure. All too often, you may 
spend quality time selling your service and 
then fail to ask for the job. 

We did a little survey on incoming calls 
in the DJ business. We called a number of 
DJs across the country, from their listings 
in the Yellow Pages. The only question 
we asked was, "How much do you 
charge for a four-hour party?" (If 
you were at the program in Las 
Vegas, you probably heard a few 
of these calls.) After making 
more than 200 calls, these were 
the results: 

• 13 percent said they 
weren't sure... the person to ask 
wasn't there, and we should 
call back later. 

• 17 percent of the calls 
were answered by a person 
who sounded rude. 

j • 22 percent of the time we 
were put on hold for more 
than two minutes, while the 
person who answered the 
phone got the information 
or found someone who 
could give us a price. 


• 31 percent took more than eight 
rings (45 seconds) to answer the phone. 

• 38 percent of the time an answering 
machine picked up saying no one was 
there and to leave a message. 

• 44 percent of the time the person 
gave us a price, told us about what was 
included, but never asked if we wanted to 
book or hold the date. 

• 79 percent of the people we reached 
never asked for the caller's name. 

• 86 percent never asked for an 
address or phone number to follow up 
the call or add the information to a 
prospect database. 

HOW DO YOU RATE? 

Granted, many DJs have other jobs, so an 
answering machine has to take the calls 
during the day. If you fall in that cat¬ 
egory, is your message as entertaining as 
your service, or is it no different than 
everybody else's bland, boring "no one is 
here to take your call right now..."? 

We were amazed at the number of DJs 
who quoted prices right off the top of 
their heads, within the first five seconds 
of the phone call. It would be better to 
take a little time with callers, find out a 
little about them (like their names) and 
find out how they heard about you. 
When you quote a price immediately, 
you might just end up hearing a dial tone 
while they call the next DJ service in the 
Yellow Pages. 

Using the phone to increase bookings 
is not hard. Actually it's pretty easy. 

When the next call comes in, remember 
to find out who you're talking to, find 
out how they got your number, find out 
if they've seen you work, don't quote a 
price right away, and get a phone num¬ 
ber or an address to follow up with a 
brochure or a callback. And when you 
feel you're triggering some type of 
positive response, simply ask if you can 
book the gig. If you don’t ask, you don't 
get. 
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10 TIPS FOR 
INCREASING 
YOUR BUSINESS 

.. .without leaving your desk! 

40. Answer your phone promptly, personally, politely and 
professionally. 

41. Always get a name, address, phone number, and how they 
heard about you. Follow up with a brochure and a phone call. 

42. If you can’t answer your phone, make sure whoever does 
knows your business and is trained in preceding tip. 

43. If you must use an answering machine, use a good one. Keep 
message brief. Be positive, bright and upbeat. 

44. Check your machine frequently and return calls in as short a 
time as possible. The greater the time you wart to call back, the 
less chance you’ll get the job. 

45. Never give your price first Get to know the caller. Ask their 
name. Find out where and when they need your service, and what 
type of event they are planning. 

46. Speak in terms of their interests. Your experience and sincere 
desire to see to their satisfaction is far more important to them 
than the size of your library or sound system. 

47. Be nice. Encourage them to ask questions. When it comes to 
booking a job, there are no stupid questions. 

48. Be enthusiastic. This is your business. You want to work for 
them. You want the job. 

49. At the first sign of a positive response or acceptance... book 
'em! Ask for the job! 


The other thing to remember is that your mother 
was right... be nice to people. Use a little personality 
on the phone. You're an entertainer. Get excited 
about what you do. Fell the caller about all the great 
things you can provide, how capable you are, what a 
value you will be, and what a memorable event you 
will make it. At the first sign of positive acceptance, 
ask for the order. Bingo! It's that simple. Just watch 
your bookings pile up after that. / 

Bob Popyk is publisher of "Creative Selling ," a monthly newsletter on 
sates and marketing strategies. His sales meetings and seminars are 
presented nationwide to major companies and industries. To reach 
him for comment, request a free sample of his newsletter, or to order 
his book (due out soon): "How To Increase Your Df Business By 
30%... Starting Next Month!" just call (800) 724-9700. Order the 
book today and mention you saw this in Mobile Heat arid Hob will 
also throw in a copy of the book "101 Ways To Promote Yourself. * 
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www.upslairsrBcords.com 


— ; »=»■ I 140 5Bth Street Box 82 Oept MB9B 

Brooklyn. NY 11220 2521 
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Call Us TOLL FREE 

( 800 )^; UPST * IRS 

OUT OF USA call (718) 567-3333 


24 Hour FAX 

(888)666 UPSTAIRS 

OUT OF USA (ax (7161 567-2310 
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CALL FOR PRICE 1 
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Numark 



Single 
CD Player 


■p»iice! 

CD-710 


$ 169.95 


mm 

CDD-206 



$599.95 


Dual 

CD Player 


Numark N 

CRN-21 


$499.95 




^UPSTAIRS RECORDS 


Dual CD Player 


R53D 


Lyto 


CD-250 


$49.95 


3-Row CD Case 

(CD-350 A Row Cote $7995) 
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MM-8X 


$679.95 


Mojo Series Mixer 
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BABY DRAGON 


$89.95 


700W fogger with one 
liter internal fluid tank ; 
30ft remote controller 
and hanging bracket 
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LIL DEVIL 


$99.95 


Portable 4.9MW 

Red Laser 
16 preset patterns 
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Two wheels rotate 360 degrees 

/UAlilicn while spinning or) lis axis 
■ BERJ sending beams of white light 

oround the room 


$199.95 


Amis RECORDS 
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BOX 
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$699.95 


Light up your dancefloor 
with the 27.5 ' Boogie Bo* 
cube, A spinning head shots 
out 48 multicolored beams 
to the beat of the music* 
Holds up to 300 lbs. 

Dummy Cube - use with 
the Boogie Box to create an 
entire dance 
floor, ..$299.95 
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UPSt 

SFC-288 


$139.95 


MINI UFO 


$249.95 


16 multicolored beams 
of light s pin & tumble 
creating an outer world 
experience 


Now halogen effect lights ore easy to operate with 
the new timered remote control . It features 2 scenes 
with 4 channels on each scene and a I 15 minute 
timer on each scene. Turn it on and forget obout itI 



Powerful SOW strobe with 
variable jpned control 
(2 14 flashes per second) 
and dual 1/4 input/output 
jacks for synchronous oper- 
afion Optional red, bfue r 
green, yellow & purple 
domes are also ova liable 
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PROFILE 




Lisa Capitanelli proves DJs can 
make the hits as well as play ‘em! 

by Tony Barthel 


I t was late in October and Lisa Capitanelli had just 
finished entertaining at a huge event with over 
3,000 people. At one point, she had over 1,000 
people on the dancefloor and that's when she knew 
her worlds would collide. It was time to bring her 
tremendous experience in music writing and per¬ 
forming and her skills as a DJ/entertainer together. 
And so it was that evening that started two-time 
American Disc Jockey Awards Female Entertainer of 
the Year down a road she's been following since 
junior high school. 

Capitanelli followed the lead of her brothers, 
who are also mobile entertainers. With their help, it 
wasn't long before she was performing throughout 
the Palm Springs, Calif, area under her brothers' 
banner. She took this experience to other companies 
who also recognized her talent as an entertainer. 
Soon, work was coming in steadily. 

Although the first few years in the mobile enter¬ 
taining field were a mixed bag of great gigs and 
questioning attitudes about female entertainers, 
Capitanelli soon realized that being a female in a 
predominantly male field was to her advantage. 
When she formed her own company, she named it 
after her own reality: I'm A Girl DJ. 

In the past five years, I'm A Cirl DJ has blos¬ 
somed into a full-time entertainment operation, 
with a staff of entertainers on call. One of those part- 
time entertainers is a male, who simply passes off 
the company name by telling clients, "the owner is 
a woman." 


ENTERTAINING IS IN HER BLOOD 

After Capitanelli completed high school, her father 
took the family on the road with his Christian band, 
The Caps, using the talents of each family member. 
Capitanelli had wanted to be in the music business 
since she was 13, which made the experience of 
being in her father's band very fulfilling. During the 
fall and winter, she made her way to California to 
attend the Dick Grove School of Music, 

Since then she has been working furiously on her 
music career, with several albums under her bell in 
the Christian market. The Capitanelli family worked 
closely together on the 10 albums they produced, 
including her solo album, In His Eyes. It was her 
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PROFILE: DOIN’ HER DANCE 




“WHAT HAPPENED AT THE MOBILE BEAT SHOW WAS THAT i PLANTED A SEED. I KNEW 
FROM THE GET-GO IT WAS GOING TO BE SOMETHING POWERPC CAPITANEHJ SAID. 




hope that the mainstream market would recognize 
her talents, but she never realized that the DJ profes¬ 
sion would open the door to that recognition. 

With a great deal of inspiration from that big gig 
last October, the song "Do The Dance" was written, 
recorded and choreographed by Capitanelli. She 
reproduced the initial 100 copies of the song in her 
home studio and brought those copies to the Ameri¬ 
can Disc jockey Association's Southern California 
Chapter meeting. It didn't take long for the 80-plus 
Djs in attendance to recognize that "Do The Dance" 
was a great addition to their shows. It has a great 
combination of high-energy music and a dance that 
could be shared with clients. The snow ball ivas 
rolling and growing bigger by the minute. 

After that November meeting, Capitanelli hosted 
two learning opportunities through the ADJA's 
Orange County and Los Angeles chapters. Then the 
holiday season hit and, in addition to Capitanelli's 
three-person DJ company working holiday events 
both during the week and on weekends, she was 
fielding input from fellow mobile entertainers and 
incorporating changes into the song. 

By the time of the Mobile Beat DJ 
Conference in has Vegas, 

Capitanelli was ready to go 
with a professionally remixed 
version of the song. The 
American Disc Jockey 
Awards was the litmus 
test, and the overwhelm¬ 
ing voting by the audi¬ 
ence to recognize 
Capitanelli as the Female 
Entertainer of the Year for 
the second year in a row 
was the proof. 

"Do The Dance" was 
officially a DJ hit. Phone calls 
and e-mail flooded her Los 
Angeles office the week after the 
Mobile Beat Conference. "1 got such 
a huge response from the Mobile Beat 



Show," Capitanelli said. In fact, the day after the 
American Disc Jockey Awards, Capitanelli distributed 
over 200 copies of "Do The Dance." 

"What happened at the Mobile Beat Show was that 
I planted a seed. I knew from the get-go it was going 
to be something powerful," Capitanelli said. 

Capitanelli hopes that the song will bring the 
mobile entertainment profession into a whole new 
light. It is this songwriter's hope that the Dl profession 
will catapult the song onto the mainstream charts, 
proving how powerful the mobile entertainment 
industry truly is. 

Several promoters have contacted Capitanelli about 
the song in the hopes that "Do The Dance" could be 
the summer dance hit. 

The mobile entertainment profession is still one 
that is dominated by males, but Capitanelli has shown 
what can be accomplished "With a Woman's Touch," 
as her advertisements read. In the hotly competitive 
Los Angeles market I'm a Girl DJ has merited its 
reputation as a quality company. 

Capitanelli attributes that to her willingness to 
listen to customers, and going out of her 
way to accommodate their specific 
requirements. She says there are 
plenty of opportunities for 
female entertainers. Those who 
might be intimidated by the 
technical aspects of the field 
can find help in local 
professional associations. 
With today's highly 
compact sound systems 
and fantastic earning 
potential, Capitanelli 
encourages any female who 
would like to make a 
difference to consider this 
profession, whether their goals 
are to own a DJ company or take 
it even further—the world is full of 
doors just waiting to be opened. > 
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PUT A BLAST IN YOUR PARTY WITH CONFETTI 
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Cali for 
our complete 
Forty Give-Away 
catalog 



DIVIS 


Sherman proudly adds to its line 
the Flutter Fetti* Microphone. Accent those special moments 

with confetti excitement, from introducing 
the bride and groom to singing Happy Birthday, the microphone prop 
works to surprise guests with a festive happening. 

Try our introductory starter kit and have a blast. 

Customer Service Hours: Mon-Fri 9AM-5:30 PM EST 

(800)645-6513, Ext.3025 or FAX(5T6) 546-7024 


Due to the rapid growth of the 
Mobile Beat Winter and Summer 
DJ Shows and Conferences, 
Mobile Beat Magazine is now 
taking applications for the 
position of Trade Show Sales 
Executive, working out of our 
Rochester, N.Y. office. Candi¬ 
dates should have sales experi¬ 
ence and a general working 
knowledge of the Di and music 
professions. Pay will commensu¬ 
rate with experience. Some travel 
may be required. Send letter of 
application with resume by mail 
to: Mobile Beat Magazine, Attn.: 
Michael Buonaccorso, P.0. Box 
309, East Rochester, N.Y. 

14445 or by e-mail: 
mbshow@mobilebeat.com. 
PLEASE... NO PHONE CALLS or 
FAXES! EOE 
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1597 Rt. 22 West, Union, Nj 07083 

We feature Gemini, Cerwin Vega, Crown, Pioneer and other top manufacturers. 

Mixers ★ Turntables ★ PA Systems ★ CD Players 
Lighting ★ Special Effects ★ Cassette Decks ★ And more 

To get a free catalog, inquire about a product, or 

to place an order call 1 - 800 - 845-1947 

In New Jersey Call 908-687-2250 

Visit our web site WWW.RONDOMUSIC.COM 

gemini CD-9500 11 dual cd player $ 599.00 

PLUS TWO FREE GRUNDORF DCV-112 CD CASES 



Separate play deck and control unit Pitch bend (+/- 8%) for easy beat mixing. Separate 
pitch control for each player. Jog wheel search. Each DCV-1 12 features gray carpet covering 
and holds 11 2 CD's in jewel boxes. They also hold CD View Packs. Call for more details 

Shipping 8c handling: 5% of order total, minimum of $5.00. Offer subject to sales tax in NY & Nj. 
Offer limited to the 48 contiguous states. Additional shipping charges to AK, HI. PR & other 
countries, call for details. No money orders accepted. Prices subject to change after 6/3 1/98 

Slip mats available in bulk quantities. Perfect for record release parties & other promotions 
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If your gear 

could walk. • • 



You wouldn't 
need a 

truck or van 


But it can't... so you do... 

So why not show it off? 

Mobile Beat's annual Dj/KJ truck amt Van issue is coming soon. To 
have your vehicle displayed with the best in the world, just send us a 
photo! Send a crisp, clear, color photo of your custom painted DJ 
truck, van or trailer to: 

Mobile Beat Magazine, Truck and Van issue, P.0. Box 309, 

East Rochester, NY 14445 



Years Ago 

Playing a 40-year class reunion? 

Here are the top 10 songs from 1958 

1. At The Hop.Danny & The Juniors 

2. It’s All In The Game.Tommy Edwards 

3. Tequila........ Champs 

4. To Know Him Is To Love Him.Teddy Bears 

5. April love.. Pat Boone 

6. Tom Dooley...Kingston Trio 

7. Witch Doctor.David Seville 

8. It's Only Make Believe.. Conway Twitty 

9. All I Have To Do Is Dream..Everly Brothers 

10. Sugartime.McGuire Sisters 



24-hour answering service 


NY: 718*332*8131 Fax: 718-332*8141 
Visit our Web site: www.partypinto.com 

We Ship To Canada 
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Re-Recordable Minil )isc 


Hot Stait Function 


\-B Seamless I joop 
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DN-2000F MKII Double CD Player 


Smooth Pitch Bend 
Variable Pitch Display 
Instant Start (0.01 sec.) 
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Denon Electronics Division ofDenoo Corporation (ISA). 222 New Rd., Pjisjppam, \107054. (9 7 .5) 5"5-7810 
Denon Canada. Inc., rDenisonSc..Markham,Ontario.(CanadaL5R IB5, (90?) 4 "5-4085 
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NEW BUSINESS 



Working by day 

can be very 
enlightening. 


I love company picnics! They get me 
outside on Saturdays and Sundays and 1 
don't have to get dressed up. Most DJ work 
is Friday and Saturday nights, and you 
usually spend half your day preparing, so 
the whole weekend is work. By working a 
daytime gig, however, you have your 
nights free; or if you’re really ambitious, 
you can book a second event for later that 
evening. 

Company picnics have no real structure 
to them, unlike weddings, where you have 
to go by the book. Picnics are a very laid 
back day of fun for all. If you haven't yet 
explored the market of company picnics... 
now is the time! 


HOW TO GET STARTED 

It differs by area, but almost every town, 
county or state park has a reservation list 
for the shelters they rent. This may be free 
information if you are an approved vendor 
for the parks and recreation department. In 
Florida, just providing work and car insur¬ 
ance and state and local licenses will get 
you the information. The parks then let 
you know their system and when you may 
by J. Roxx look at the books that show the who, what 

and when of events coming up. It is a 
wealth of information. I hit the 
parks once a week to stay on top of 
new reservations. 

When you look at the book, 

J r 

often it will say, "Using 'so and so' 
company for food and entertain¬ 
ment." Contact the catering compa¬ 
nies to see if you can be the source 
for entertainment, or contact the 
person w r ho made the reservation 
directly. 

The Chamber of Commerce is 
also another good source. They sell 
books listing their members. Use 
the human resource department as 
a contact point. 1 do my "cold" 
mailing in February (our season for 
picnics runs April through Septem¬ 



ber) and write "company picnic informa¬ 
tion" on the envelope to help ensure it 
gets to the right source. 

This is not sprocket science. Your 
competition may already be using this 
plan. Therefore, you have to look better 
and be better. Make the promotional 
information you are sending impressive 
and professional. Follow up with a call 
three days after you have sent the informa¬ 
tion in order to answer any questions and 
(hopefully) set up a time for them to 
interview^ you. This wall also let you know' 
if they received the information. Be sure to 
make note of these companies for your 
holiday mailing list. 

WHAT NEXT? 

Any DJ can do a company picnic; why 
should they choose you? You need to offer 
more. My recommendation is to become a 
"game master." Offer an hour game 
package lead by you, the DJ. It gets the 
audience active and involved and it is so 
simple to do. 

When booking such an event, make 
sure you get all the names and informa¬ 
tion of the people who are involved in 
organizing the picnic. I also find out the 
demographics of the party, so I can come 
prepared. Sometimes the picnics are 
family-oriented and sometimes they are 
for just the employees. 

If the picnic includes spouses and 
children, 1 invite the picnic committee's 
kids to join me. This way the parents can 
do their job and 1 look like a hero. I always 
bring a little something to reward them for 
helping me. I delegate duties according to 
age; the older ones keep an eye on my DJ 
booth and props, and the younger ones 
help hold the balloons and magic tricks. 

While the guests are arriving and are 
starting to eat, 1 stroll through the audi¬ 
ence doing balloon animals and magic 
tricks, while using a wireless headset 
microphone and a minidisc with a mix of 
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Company picnics are a very 
laid back day of fun for all. If 
you haven’t yet explored the 
market of company pic¬ 
nics. .. now is the time! 


music playing. Right from the 
start people know that we are 
going to have fun. 

GAME MASTER 

It is very simple to get some¬ 
thing going with kids; adults 
are another story. Once the 
party is underway, I use the 
kids to get the adults involved 
by getting them in a huddle 
and telling them that they are 
going to trick the parents into 
having fun. Each kid has to go 
and get mom or dad and bring them back to me. 

Once everyone is together, go over the rules: 

1. "Kids are going to get a little bit wet, OK?" 

2. "All the kids are going to get prizes!" 

3. "No kissing games will be played!" 

A great game to start with is Tug-O-War, with the 
kids against the grown ups. Once all are at the rope, I 
heighten the excitement and competitiveness by 
asking the kids if they are going to win (Yea!), then 
ask the parents (Yea!). I suggest that you talk with the 
parents prior to this and tell them its great if they 
win, but please do not let go of the rope. Those kids 
will go flying! 

Just before they start pulling, 1 explain that the 
losing team has to put their hands high in the air, 
bow at the waist, and say "Were not worthy." Again, I 
ask if the kids are going to lose, then the parents. All 
this noise is just to get everyone into it. 

If the parents are still around after the tug of war, 1 
go into an egg toss. I use the rope as my guideline. 
They must stand face to face with their partner. I have 
them throw the eggs one at a time (I don't want to 
get egged). After everyone has throwm, I ask them to 
take a giant step back. I have them hike it like a 
football, throw it backwards, under their leg, turn 
around three times then throw. When you have 
about six teams left, they must catch it on the fly (in 
the air). 

WETTER THE BETTER 

There are plenty of fun water games that will have all 
ages screaming with laughter. 

• Water Balloons. Bring pre-filled water balloons— 
about 36 will do a 250-person party. Have all the kids 
lay on their backs with their heads facing their 
partner. Whoever doesn't catch the balloon is all 
wet—literally. 

• Fill the Bucket. This is a fast-paced game that you 
can play with kids against adults, boys against girls, 
whatever. Take a large bucket and fill it with water. 
Have the two teams line up by the bucket. The first 
person on each team takes a cup of water and holds it 
on top of their head. They have to run down to wiiere 
you are and pour the water out of the cup and into an 
empty bucket with the cup still on their heads! They 


run back and then the next 
person goes. Everyone takes a 
turn until their bucket is filled 
up. The team that fills their 
bucket first wins! 

You could do the same thing 
with giant sponges and ring the 
water out. There's also a waiter 
game with wine glasses on a tray. 
Fill the glasses, run down to the 
bucket and back. 

• Peanut Hunt. This is a good 
game for children. Hide peanuts 
in a general area. Get creative arid paint some of the 
shells gold, pink, whatever. Whoever finds a colored 
one gets a special prize. I he one with the most 
peanuts wins. You can have a little fun with the crowd 
and keep the adults attention with cute little phrases 
like: "You know kids, ill is is what your folks have to 
do to get their paychecks... and they work for peanuts 
too," or "The kids look like management -doing No¬ 
thing!" 

The games should take no more than 45 minutes. 
Then it's time for the prizes. Because these games 
involve all ages, I never make a big deal about win¬ 
ners. Everyone gets the same prizes (unless the com¬ 
pany gives you prizes). I use the inexpensive carnival 
stuff that comes with 144 pieces per package. 1 bring 
the kids back to the dance area and do a limbo. As 
they are going under the pole, I give all the kids 
prizes. They get about 
six different items. 

They love it, and the 
parents love watching 
them. 

PRIME TIME 

If it's a fun, young 
crowd with not many 
kids, I bring out the 
macho men. I get the 
names of four males 
well known in the 
company and dress 
them in Chippendale 
outfits: cuffs, tie, and 
pants. I introduce 
them to the crowd as 
just coming off their 
world tour and I go 

into "Macho Man." Just as they hit the stage, I have 
the kids pass out fake money to all the ladies. From 
there it's a natural to go into "Y.M.C.A." I've never 
had to explain to the ladies what to do with that 
paper money! 

I hope this gets you excited to try company 
picnics. Remember, most companies also do t hrist- 
mas parties. Who do you think they'll call first? ^ 
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FOR COMPANY PICNICS 



BY J. ROXX 


5 PROFIT TIPS: 

50. Get into the loop. Become an approved 
vendor for your parks and recreation dept. 

51. Tie in with catering companies. 

52. Contact your Chamber of Commerce for 
leads. 

53. Make your promotional information as 
impressive and professional as possible. 

54. Follow up three days after you send out 
your promotional package. 


5 PERFORMING TIPS: 

55. Have the names of all key picnic committee 
people close at hand. Treat them like VIPs. 

56. Become a game master. Offer an hour 
game package, lead by you, to get the audi¬ 
ence in the mood to have fun. 

57. Get the kids involved right from the start. 
Bring sidewalk chalk. 

58. Walk the crowd. Be approachable. 

59. Use props and skits to involve the adults. 



• */ Country Club Pack II 

Another 100 of the Top Country Songs, including this year’s biggest country hits. 

• V Top Hits Club Pack 

A brand new 5 disc Club Pack featuring the best of modern pop and top hits, 
including the most current songs hitting today’s charts! 

CDG Format Great Music Great Va l ue 

From the leader in Karaoke software for professionals 

The Music Maestro. 

1639 11th Street, Santa Monica CA 90404 (310) 314-3888 Fax (310) 314-3882 

call for catalogs of the entire Music Maestro product line 
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REALITY CHECK 



Veteran DJ scrambles to fill Christian music requests. 

For a wedding 1 played awhile ago I was 
asked not only if I take requests, but if 1 
could work from a list of the couple's 
favorite songs. The groom explained that 
they wanted a specific song for the grand 
entrance, another for just before the toast, 
another for the first dance, and so on. As it 



TOP 20 SONGS 

For ( I ! i istian weddings 


1.1 Will Be Here ................... 

2. If You Could See What I See 

3. Love_ 

4. Go There With You .. 

5. This Is The Day_ 

6. Giving You The Rest Of My Life 

7. Real Love.. 

8. Household Of Faith _.. 

9. Love Of My Life. 


*« + *..*i 41*ft* ftftft ft*I 


10. Even If___ 

U. Our Love__ 

12. All Because Of You .. 

13. Now That I’ve Found You 


14. This Day a-aa ■■ ft-i a* a* a »■ k»i a m a ■ a i-a *- > m 

15. You And I iimiiiiaBictHiiatitafti-Mg 

16. The Other Side Of Me 




17. Precious Love... 

18. Love Will Be Our Home. 

19. Do You Dream Of Me. 

20. Time (I Will Still Love You). 


ifiiifi 


.Steven Curtis Chapman 

. Geoff Moore And The Distance 
....Petra 


.Steven Curtis Chapman 

.. Scott Wesley Brown 

..Gob Carlisle 

Kirk Franklin And The Family 

Steve Green 


M41hmiHI«P<0ll 


.Bebe & Cece Winans 

...Angelo & Veronica 

.......Amy Grant 

..Lisa Bevilf 

...Angelo & Veronica 

...Point Of Grace 

..................... Kathy Troccoli 

__Michael W. Smith 

...Newsboys 

...Susan Ashton 

_Michael W. Smith 

..Rachel Rachel 


Check out these collections of Christian club and house mixes: 

Nitro Praise Collection (vols 1-4) (Brentwood Music) 

Disco Praise (Scott Blackwell Music) 

Hymns In The House (Brentwood Music) 

List Courtesy of Maranatha Mobile Dl Service, Rochester, NY 


really didn't sound like much of a varia- 

* 

tion from the typical reception format, I 
assured him I would be more than happy 
by Mark Johnson to work with such a programmed list. He 

didn't have the list at the time, but assured 
me I would be receiving it in the mail a 
few days prior to the event. 


SURPRISE, SURPRISE! 

Sure enough, three days before the wed¬ 
ding, the list arrived and I almost fell off 
my chair. Instead of the typical wedding 
and first dance favorites, the list was 
entirely contemporary Christian music. 
Even though I have a very extensive library, 
this is one category that I have never put 
much emphasis on. 

After my initial panic, I figured that the 
best wav to handle the situation was to 

J 

contact the client and see if he had any or 
all of these songs and would be willing to 
bring them to the reception. 

As Murphy's law would have it, he and 
his bride-to-be were out of town. 1 must 
have left 10 messages on their answering 
machine explaining that 1 didn't have this 
kind of music and that T was having a 
difficult time finding it. I had contacted 
several Christian music stores, but was told 
that usually when a title comes in it sells 
out and is only available as a special order. 
They said about half the songs were still 
available but it would take two to three 
weeks to get them. I called several local DJs 
but no one had any of the songs on my list 
in their collections, other than Amy Grant. 

In a desperate attempt to fill the re¬ 
quests, l contacted the pastor of my church 
to see if he knew of anyone with a collec¬ 
tion of contemporary Christian music. He 
recognized most of the artists, but was 
unable to give me a resource. I even con¬ 
tacted a person from my high school days 
who records Christian music and she 
couldn't help me. 
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Terrific! I'm two days away from a wedding and 
without any music. Friday goes by and I'm out of my 
mind trying to figure out how 1 can keep from looking 
totally foolish. During my job that night (a school 
dance), I could hardly focus on what I was doing, 
knowing that the next day my reputation w r ould be in 
the dumper. 

PRAYERS ARE ANSWERED 

Early Saturday morning, I finally got a call from my 
client. I le had been out of town and didn't hear my 
distress signals until retrieving his messages late Friday 
night. He said he had all of the songs required and 
that he forgot to note that on the request list. 

In the end, all went well but I did waste consider¬ 
able time and energy trying to find these songs, all 
because I made the wrong assumption about the 
client's musical taste. So the moral of this story is: 
From then on, when a client says they will mail a 
request list prior to their event, I ask up front what 
some of the songs are. This way I know what their 
musical taste is and can prepare myself for any unfore¬ 
seen disasters. 

O 

For information on receiving a more complete listing of contemporar)' 
Christian musk most requested at weddings and private parties e-mail 
Chris Scribani at maiksmwnonline.ivm. 



ORDER YOURS FREE ▼ 1.800.543.6434 


Sound Ideas, Inc. 3671 Karl Rd., Columbus, Oh 43224 
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IN SEARCH OF 

THE BEST SOUND & LIGHTING SYSTEMS ON EARTH 




Lowering ears was paying the 
bills, but when karaoke caled, 
this Nashville baiter was quick to 
trade his scissors for a Shure. 

by Renee Lassail 


Bom and raised in Tennessee, 

with a Southern Baptist upbring¬ 
ing, Ron Freeman loved to sing 
Gospel, but never sang in front of 
an audience until he was 27 years 
old. He hasn't been able to put the 
microphone down since. 

After a four-year stint in the Air 
Force, he received his barbering 
license and worked as a barber for 
about 10 years. But music was in 
Ron's veins and cutting hair wasn't 
cutting it for him. So one day he 
decided to join a band. Ron toured 
up and down the east coast for four 
years. When the traveling got to be 
too much, Ron gave up life on the 
road, retiring his mic for his old 
pair of scissors. 

Ron, however, knew his return 
to hair cutting would be tempo¬ 
rary. His dream was to pick that 
mic back up, and be able to make a 
living at it full time. A short time 
later, he entered a karaoke con¬ 
test... and won! From that point 
on, Ron knew the music business 
was his destiny. 


STARTING BIG 

While working his day job, Ron 
saved up $5,000 to buy his first 
system. "In the beginning all I had 
was one laser disc player, 31 laser 
discs, a six-channel Mackie mixer, a 
small power amp, and two small 
Celestion speakers," Ron recalled. 

"I also used a Samson wireless mic 
and two Shure Brothers SM58 
wired mics." In 1991, Ron con¬ 
vinced the manager of a Nashville 
Holiday bin to let him do a 
karaoke show two nights a week. 

I “he lounge already had a D.l and 
karaoke was just beginning to pick¬ 
up a following, so the manager was 
hesitant. When Ron offered to do 
the first gig for free, the manager 
couldn ’t say no. After that first 
night, he was hired on perma¬ 
nently. 

He reinvested all the money he 
made from his two-night gig to 
improve his sound system. Eventu¬ 
ally, two nights turned into three, 
then four and, within two years, he 
was able to quit his day job and 
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IN SEARCH OF... 
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THE RON fi FLO SHOW 
SYSTEM SETUP 


PA SYSTEM 



4JBISR11 Series Speaker model SR4732A 
2IBL SRll Series Speaker model SR4719A 
2 JBL SRll Series Speaker model SR4735A 
2 JBL SRll Series Speaker model SR471SA 

2 JBL SRll Series Speaker model SR4725A 

3 Crown Micro-Tech 2400 
1 Crown Micro-Tech 1200 

1 Crown Macro-Tech 3600VZ 
1 Crown Macro-Tech 36 x 12 
1 JBL DSC260 Digital Active System Controller 

1 BSS Crossover model FDS310 

2 Sony CD Player model CDP-C910 

2 Pioneer CDG Player model PD-V30G 
2 Pioneer Twin Tray CLD-V303T Player 
1 Pioneer Key Controller model MA-9 
1 Pioneer Key Controller model KC-V170 

1 Tascam 302 Dual Cassette Player 

2 Behringer Compressor model MDX1000 
1 Mackie Mixer model CR1604 VIZ 

1 ART Midi-vert, Alpha Studio Edition 
1 Samson RX-3 VHF Receiver Super TD 
1 Samson UR-4 UHF Receiver 
1 Samson A-6 UHF-4 Transmitter 
1 Samson Channel 2 VHF Transmitter 
1 Shu re Brothers SM-57 Microphone 
1 SPL SX-2 Vrtalizer 
1 Aphex C-2 Aural Exciter 
1 GE 25" color TV /1 GE 9” color TV 

LIGHTING 

4 Martin RoboScan Pro218 
8 Martin RoboColor 11 

1 Martin 3032 Intelligent Lighting Controller 

1 Martin Magnum 2000 Smoke Machine 

2 CS-15 Heavy Duty Lighting Stand 

6 B-801 Beacon Light /1 • 20” Mirrorball 
2 American DJ RL-101 Rope Light Controller 
500’ of RL-160 Rope Lighting 
25’ of 8” Aluminum Trussing 


"pursue the dream as far as it 
would take him." 

IT WAS FATE 

A year later, he married Frances, or 
“Mo," whom he met while working 
his karaoke show. Flo isn't a natural 
vocalist, but she is a real people- 
person, Ron says. Flo left her sales 
job to help Ron promote his 
karaoke company, Shining Star 
Productions, of Nashville, Tenn. 

It must be a match made in 
heaven because, in the past four 
years, the business has really taken 
off. Now, with probably one of the 
biggest mobile sound and karaoke 
systems in the United States, Ron 
and Flo work seven days a week. 

"This is a very expensive 
business to be in. Keeping up with 
the latest karaoke music is an on¬ 
going expense." He typically trades 
in his equipment for upgrades, 
though "...you lose so much when 
you trade in electronics. The 
depreciation will kill you," Ron 
says. 

With so much invested, Ron 
made sure his equipment was 
covered under his homeowner's 
policy. He also takes care to protect 


everything with shock-mounted 
flight cases, which all have casters 
for mobility. Ron and Flo transport 
their show via a black 16 foot by 8 
foot tandem car trailer, pulled by a 
'97 Ford F150 truck. 

Before Ron buys anything, "I 
come up with a list of items from 
trade magazines and the Web. 

Then I fax the list of items to stores 
across the country for the lowest 
bids I can find. The key is to plan 
ahead," Ron says, "know exactly 
what you want from your research 
and take advantage of every 
opportunity you can and you'll 
have the equipment you will be 
happy with for years." 

STAR SEARCH 

Having such a talked-about setup is 
what got him the job to work Pro 
Sing's first national Karaoke Star 
Search contest in 1997, held at the 
Opryland Hotel in Nashville. The 
owner of Pro Sing, Jack Strausser, 
heard about Shining Star Produc¬ 
tions and its impressive setup and 
had to see it for himself. Appar¬ 
ently, he was pleased with what he 
saw because Ron and Flo got the 
gig again this year, which is sched¬ 
uled to go on in August. 

The contest, which was also 
sponsored by Pioneer and Shure 
Brothers, was designed to bring the 
country's best karaoke singers 
together to compete for a $ 10,000 
cash prize. The 1997 national 
contest was a huge success and was 
videotaped for broadcast. For this 
year's production, Ron and Flo 
plan to upgrade their system with 
SI 5,000-worth of JBL speakers and 
Crown amplifiers. 

At the Star Search contest, Ron's 
job is to mix sound for the 50 
contestants and work the lighting 
to fit the mood for each song. Flo 
helps organize the order of songs 
with the contestants and commu¬ 
nicates between Ron and back- 
stage, so everyone in the produc¬ 
tion is in sync. This is how r Ron 
and Flo work all their jobs. Ron 
hosts and runs the equipment and 
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Flo interacts with the audience. At 
home, Ron works on maintaining 
the equipment and Flo is on the 
phone, doing what she does best— 
public relations. 

THE SKY’S THE LIMIT 

Possibly from their contact with 
the Star Search production, Ron 
and ;: lo have also recently signed a 
contract to host karaoke at a local 
mall. It started with hosting a 
contest in January to promote the 
premier of the movie "The Wed- 
ding Singer." The karaoke was such 
a hit, the mall asked Shining Star 
Productions to host a show once a 
month. "Opening day for the 
'Karaoke Kafe' was Valentine's Day 
and was a big success," Ron says. 
"This exposes karaoke to people of 
all ages who love it, but don't 
frequent the club scene." 

With over $ 100,000 worth of 
gear, this hard-working pair work 


Tuesday through Friday at the 
Holiday Inn and Saturday through 
Monday at Levi and Hank's 
Lounge. By adding dance music for 
the non-singers and a light show, 
they have been able to draw a wide 
variety of people in wherever they 
play. "It ensures a great time for 
everyone and doubles the atten- 

J 

dance for each club." 

1 or Ron, his life is no longer a 

dream... it’s a realitv. But he says 

/ / 

he still looks to the future for 
"greater achievements" and to 
spread the word that "karaoke is 
here to stay." 



"We decided a long time ago we 
would strive not to just make our 
show the biggest, but the best 
quality sound anywhere," Ron 

savs. "The beauty of what we do is 

/ * 

we get to do it together as a team. 
Our focus Is on our show and each 
other. We're together 24 hours a 
dav and that's the way we like it." 

ft 


In Search of. .. YOU! 

If you would like to be profiled in Mobile Beat Magazine's “In Search Of," send 
a letter telling us about your company along with a few professional photos of 
you and your sound & lighting set up. Mail to: 

Mobile Beat Magazine 

P.0. Box 309 * East Rochester, NV14445-0309 




Lightwave Research Trackspol 

A versatile and affordable 
fixture that outperforms 
and outsells any 
luminaire in 

its doss! 
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| the Max 

^ Max m with 360 Degree 
Pan & Tift rotation!! 

. * (20) colors + white/ 

ft iplil-colori, 21 gobas 
Hk * Pan - 120 rpm, Tilt* 60 
rpm, bright 250w lamp 
^ * Stand alone, sound 

active built-in programs, 
DMX 




Martin 

Roboscan 
812 Mini 
Scanner 

A lot of cool featurei in a tiny 
package! 

* (11) colors, (1 ?) Fixed gcbos, 
vat Speed strobing 

* Control via Martin 2504, 
2308 F new 2516 or other DMX 

* NEW 2000 hr, Martin Lamp 


/4m€?Uteut 


They've 
Landed and 
Taken Over! 


V '/ 


' ■ * I * 



Mini-UFO 

* 16 lenses, unit spins & tumble 

* Great min -cenlerpiece * 3QGw bmp 


DENON DN-M2000R P..!SQ£! 

Professional MO Recorder/Player 

* Seamless loop playback, 5track 
hoi start play 

* +/* 8% Pitch Slider, Pitch Bend, 
lots morel 

Q PIONEER 

The Art of Eritertmnrnerti 

Pioneer 
CDJ700S 

Digrtaf CD Turntable 

* Responsive, large 
jog wheel 

* Seamless, orvthe fly 
looping 

* Virtually skip-resistant 



Rane Mojo MM 8x DJ Mixer 

* featuring exclusive Ac five Oosifadpr'* 
technology lor guaranteed performance 
and reliability! 

Gemini 
Kl-19 

Executioner 
Nineteen 
DJ Mixer 

* Kill feature for tow, mid, high on 3 chnli 

* 7 inputs plus 2 mic inputs I/4'YXLR) 





MOOOUUF0 


m 


Mobolaxer till' G-Beom 

with the NEW G Scan graphics pkg r 

■ The intelligent laier with an attitude 1 


CALL 800-324- 
OR EMAIL US AT: j 


2673 FOR OUR LATEST CATALOG 


sales@core-systems.com 
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BOOK REVIEW 



John Rozz's 
new book is a 
how-to lor 
spicing up 
even the 
blandest party. 



ver the last six 
I years, John 

Rozz has estab¬ 
lished himself as the dean 
of DJ audience interaction. 

In fact, it's tough to think of 
anyone who has done more 
to promote the DJ -as-enter- 
tainer concept. Through his 
seminars, on-stage perfor¬ 
mances at DJ shows, and 
numerous editorial contribu¬ 
tions to Mobile Beat, his face has 
become known to DJs through¬ 
out North America. 

In his new book "Icebreakers, 

Rozz gives you the crcam-of-the- 
crop ideas that he's compiled from 
three decades as a party host, event 
planner, band leader and entertainer. 
"Icebreakers" is a compilation of over 
70 of his most popular party games 
and skits. Many can be credited to his 
own original ideas. Others have been 
culled from various DJ events. Among 
the 34 games and contests explained are 
such favorites as The Parade of Beauties, 
Ugly Toe, The Mummy, Machine Gun 
Crawl and Best Legs. The book also con¬ 
tains instructions for 20 different skits and 
six lists of fun facts for trivia quiz games. 
Rounding out the guide, Rozz has included 
a list of special effect props, like Smoke 
Cookies, Breakaway Bottles and Hot Dog 
Guns. 

Written in the style of a cook book, 
"Icebreakers" first lists the "ingredients" for 
each activity and then follows up with the 
instructions on how it's done. In many 
cases, suggestions on sources for props and 
special effects are also supplied, along with 



vendor phone 

numbers for the supplies you may 
need. 

The games and skits run the spectrum 
from simple games for children's parties to 
more risque activities for adults. If you're 
looking for a few new tricks to pack into 
your performance, this book is a great 
resource. Icebreakers can be ordered 
directly from: John Rozz, 207 North 
Colony Street, Wallingford, CT 06492- 
3632. Price is $24.95. For more informa¬ 
tion, call (203) 265-9796 or e-mail: 
rozzl@aol.com. 
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CLUB VIEW 



South Florida nightclubs stil i 
attract the college crowds 
with their hot entertainment 
and swingin' sounds. 


by David Kreiner 



E very March, northern college students migrate to 
Florida beaches for spring break. Even though 
most of the spring break action now takes place 
in Panama City in Northern Florida, many sun seekers 
travel further south to Fort Lauderdale and Miami 
Beach. This past spring, 1 traded sunny L.A, for sunny 
Florida to observe this ritual. What 1 found were some 
very exciting nightclub concepts, talented club DJs, 
great music programming, and killer live remote radio 
shows from several area clubs. 

1 he region's leading nightclub chain, Chameleon 
Concepts, headed by entertainment director Scott 
Me Logan, operates five locations in Southern Florida. 
They lead the pack with killer DJs, an 
awesome radio presence with many live 
radio remotes, unique decor, and 
intelligent lighting in each club. 

Cafe Iguana Beachplace in Fort 
Lauderdale is party central for the area 
with DJ Chris A. Parker in the booth 
every Thursday and Friday night. Cafe Iguana 
Beachplace is live on local top 40 radio station Y-100 
each Thursday, and live from Cafe Iguana on Saturday. 
Cafe Iguana in Kendall, is the place to party and 
features retro 80 s dance sets with DJ Scott in charge. 

There's more Y-100 live radio remotes from Ber¬ 
muda Bar in north Miami on Saturday. The Bermuda 
Bar is an upscale club with a balcony, brilliant light 


show and huge dancefloor. Their Saturday night party 
is the largest in the area. House, reggae, hip-hop, bass, 
alternative, retro, dance, dancehall, classic party songs 
and top 40 are all musical styles you will hear in these 
clubs; everything but the slow stuff. 

Baja Beach Club is still the number 1 party night¬ 
club in their area. They feature live radio remotes with 
Power 106 on Saturday nights and high energy DJs 
nightly. This club is the size of a typical Target or 
KMart. Employees do dance skits; incredible thong 
bikini beer tub girls are a regular attraction; and of 
course there is a DJ for an awesome spring break 
environment. Baja’s staff skits are a lot of fun to watch. 

There are many times during the 
night that the entire bartend and 
wait staff are on the bar dancing. 

A few blocks north of Baja is 
Trios, which features a top 40 house 
room with a circular balcony, a pool 
room, and a full-time 70s disco 
room called "Boogie Nights." The DJ in the dance 
room was very good and played a similar mix of music 
as other clubs played. Boogie Nights consists of all late 
70s and early '80s upbeat dance music. This disco 
music format is very popular nationwide and many 
clubs include it in their music mix. Few clubs, how¬ 
ever, do it as a full-time program. The Graham Broth¬ 
ers' nightclub chain, with five Bellbottoms locations 
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TOP 10 CLUB SOUNDS 



I) | Chris A. Parker 


Cafe Iguana Beachplacc 


L Gettin' Jiggy Wit It... 

.Will Smith 

2. Luv 2 Luv U. 


3. Miami. 

.Will Smith 

4. Superhero. 


5. Swing My Way.. 

.HP. & Envyi 

6. Are You Jimmy Ray? 

if******* ixi *.. ■ ■ i (h (itaiia H Jimmy 

7.1 Want You Back. 


8. What You Want. 




and 
Tracks on 
Island in Or- 
just a few of the 
feature a retro fo - 
basis. This concept is 


Eight 
Pleasure 
lando, are 
clubs that 
mat on a nightly 
catching on; this 


theme can also be found in Houston (same 
owner), and is soon to hit Chicago. 

The music in South Florida is a mixture of many 
styles and cultures. High energy house, freestyle, top 
40 and bass are huge. A mixture of retro '80s and great 
new dancehall and rap are also available. Regardless of 
the time of year, if you're in South Florida, you’re 
never far from a unique and exciting concept in 
dubbin'! 


O 


9. How Do I Live (Remix).... LeAnn Rimes 

10. Frozen.....Madonna 


Dave Kreiner is the owner of The Source Dl Musk Supply and Southern 
California Musk. He is a nightclub consultant anti a wait other mush 
supplier of CDs, remixes, and 12" vinyl for Mobile and Nightclui' l Vs. 
For a free catalog, call: (800t 775-3472, e-mail: sansreconkpavlxotn , 
or visit on the Web: www.thesomeefonnusic.com 
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by Mike Buonaccorso 


A new column with inside scoops from the producer of 
the Mobile Beat DJ Show and Conferences... 1999 and beyond! 



Registration form 
is on page 54 


No doubt the 1999 las Vegas Mobile Beat Show will prove to be yet another 
opportunity to sharpen your skills and see the latest happenings in the fast¬ 
changing DJ world. After reviewing a file of your oltendee surveys, e-mail, ond 
letters, many of your suggestions have been implemented as the show continues to 
grow and tries to accommodate what is most important to our attendees. 

For the winter 1999 show, once again at the Tropicana Hotel in Las Vegas, Nevada, 
the exhibit area has been moved to the Tropicana Povilion area, allowing almost 
DOUBLE the floor space of this year's show. It will include a networking cafe, fhe 
dates are a bit earlier next year, January 13-15, partially as a result of many DJs 
who said the latter part of January involved them in o lot of bridal shows. The new 
date change brings the show within the same week of the CES (Consumer Electronics 
Show). While not a true DJ or audio show, everyone in the music business should 
attend ol least one CES show in their lifetime! For more information on CES, coll 
(703) 907-7600. 

The dales ore also still convenient to those needing a Saturday night stay-over on 
airfare. United Airlines has once again been selected the official airlines ol the 
show, offering a 10% discount off the unrestricted midweek coach fare or 5% off 
the lowest applicable fore. By purchasing your ticket at least 60 days in advance of 
your scheduled travel you will receive on additional 5%! Coll U.A. at (800) 521- 
4014 and refer to group (*522X0. And in a town where hotel room rates fluctuate 
like the stock market, we seem la have gotten in on the right end of things, with a 


S59 per night rote, DOWN 
from last year's S70! Need 
a room? Call the Tropicana 
at (800) 634-4000. 

Early arrivals will also be 
able to take care of 
registration long before the 
first seminar, with badges 
available all day on 
Tuesday, January 12, or at 
the preregistration event 
Tuesday night. Wednesday 
morning registration will 
open q full two hours 
before the show officially 
begins. So it's still a good deal to pick up a $99 full show pass before rates increase 
September 10. In the next issue we'll talk about some of the unique and exciting events that 
are to take place at the show! And if you'd like to get directly involved with the show, see 
page 111. 

This column will run in every issue of the magazine to give you the latest 
developments on future Mobile Beat DJ Shows. 

Coming Soon: The MB Summer Show! 



January 13 • 14 • 15 
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Introducing TKACKSCAN, 

The DMX 512 Intelligent Scanner for the Smart Buyer 



Pan: Tilts 170 de grees in .7 set. 

Tilts 85 degrees in .35 sec. 

Casing; Extruded aluminum. 

Bulb/weight: IxEVC 24V 250W/24.2 lbs. 
Size: 26.5 in. x 9.31 in. x 9.1 I in 


ANOTHER BRIGHT IDEA FROM 



SWUmT LIGHTS, LIGHT PRICES 

BRILLIANT 

3000 North 29th Ct. • HOLLYWOOD, FLORIDA 33020 
Order Phone: 1-800-762-1084 • Order Fax: I-800-LIGHT-YU 

Phone: 954-929-1 115 * Fax:954-929-5560 
E-mail: chauvet@worldnet.att.net 
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SPECIAL EFFECTS 
LIGHTING 
PRO AUDIO 


We Are Proud To Offer You 
Some Of The Finest 
Names in The industry 

AMERICAN DJ MARTIN 
CROWN STANTON 

GEMINI FURMAN 

QSC METEOR 

SELECO DENON 

We Are Committed To Offering 
You The Lowest Possible Price. 
We Will Match or Beat 
Any Advertised Price. 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 

We Accept Most Major Credit Cards 

C.O.D. 'S Are Welcome! 

DESIGN CONSULTATION 
IS PART OF OUR SERVICE! 

CALL FOR FREE CATALOG 

800 - 929-2149 



STMt LIMIT 


CROWD PLEASER 



by Hillbilly Rick 


You can tell it's summer. Everybody's 
getting into a dancing mood. And no 
wonder... it's not only the season to 
party, but there are some great 
new tunes to add to your playlist, 
and dances to add to your reper¬ 
toire. 

If you have not yet tried teaching 
interactive dances at your gigs, 
now is the time to start. Other¬ 
wise, you could be missing out on 
a great crowd pleaser. There is a lot 
of money to be made in line dance 
instruction and, if you do a good 
job, you will be one step ahead of 
the competition. 

Where do you start? Right here! 

This dance, called "Wiggles," was a big hit at the '98 Mobile Beat DJ 
Show in Las Vegas. It is a fun and easy dance to do and teach as easy 
the Electric Slide. 

Another dance that wowed 'em at the show was Lisa CapitaneUi's "Do 
The Dance." Be sure to read the profile on Lisa in this issue. For now, 
strap on your dancing shoes and get set for some hand clappin', foot 
stompin', hip wigglin' fun! 


"WIGGLES!" 

Music: 

“'Beep Beep!' Roadrunner Song” by Microwave Dave. Start 8 beats in. 

Other music you can use: 

“Wiggle It!" by 2 In A Room. Start 32 beats in. 

“Cold Outside” by Big House. Start after 32 beats. 

“Ride The Train" by Quad City DJ’s. Start after 32 beats. 

“What's It To You" by Clay Walker. 

“Funky Cowboy” by Ronnie McDowell. 

Any other country Electric Slide type song will work! 

Choreographed by “Hillbilly” Rick (Dedicated to two friends who taught me how to 
wiggle it! Thanks to GB Wiggle and Speedo.) 

Description: 32 count, 2 wall line dance (faces the wall behind you each time you 
start). 

* Scoot, step, slide, step, slide, step, stomp heel and clap. Full left rolling turn 
stepping left, right, left, ending with a scuff stomp of right foot and clap. 
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& Slide or scoot your Left Foot to the Right (as you start your step to the right, 
weight is on left foot and right foot is in air, beginning its step to the right on 
beat 1). 

1-2 Step to Right on Right Foot and Slide Left Foot next to Right Foot, Step to Right 
on Right Foot and Slide Left Foot next to Right Foot. 

3-4 Step to Right on Right Foot. Strike Left Heel on floor in a sharp manner next to 
Right Foot (almost like stomping the heel) and Clap. 

5-8 While moving to the Left, make a Full Turn Counter Clockwise, Stepping Left, 
Right, Left. End with a Right Heel Stomp, Scuff and Clap (omit turn if you have 
Inexperienced dancers). 

* Step, slide, step, slide, step, stomp heel. Full left rolling turn stepping left, right, 
left, ending with a scuff, stomp of right foot and clap. 

& Slide or scoot your Left Foot to the Right. (As you start your step to the right, 
weight is on left foot and right foot is in air beginning its step to the right on 
beat 1). 

1-2 Step to Right on Right Foot and Slide Left Foot next to Right. Step to Right on 
Right Foot and Slide Left Foot next to Right. 

3-4 Step to Right on Right Foot. Strike Left Heel on floor in a sharp manner next to 
Right Foot and Clap. 

5-8 While moving to the Left make a Full Turn Counter Clockwise stepping Left, 

Right, Left. End with a Right Heel Stomp, Scuff and Clap. 

* Step forward right while doing a 4 count “Wiggle It" counter clockwise. Step 
forward left while doing a 4 count "Wiggle It" counter clockwise (kind of like rotating 
your hips like a flywheel on an old John Deere when it catches hold and fires up). 

1-2 Step Forward at a 45 degree angle Right with Right Foot. Start “Wiggle It" 

move by rotating hips counter clockwise taking two beats to rotate your hips 
only half a rotation. 

3-4 Make 1-1/2 complete hip rotations counter clockwise on 3-4 (like the engine is 
grabbing hold and firing up). Weight ends up on Right Foot (If your body can 
handle it do 2 complete hip rotations in 2 beats of music). 

5-6 Step Forward at a 45 degree angle Left with Left Foot. Start “Wiggle It" by 
rotating hips counter clockwise taking two beats to rotate your hips only half a 
rotation. 

7-8 Make 1-1/2 Complete Hip Rotations Counter Clockwise on 7-8. Weight ends up 
on Left Foot (If your body can handle it, do 2 complete hip rotations in 2 beats 
of music 3-4). 

* Touch, cross, body roll turn, Wiggle it! 

1-4 Touch Right Toe out to Right Side - Hold - Cross Step Right Foot in front of Left 
Foot — Hold. 

5-6 Unwind and Turn very slowly 1/2 turn to Left - while doing an upper body roll. 

7-8 “Wiggle It" move - put some of your own soul into this move! 

(While doing the 2 count unwind, do a body roll of the upper body side to side or 
front to back, followed by the “Wiggle It” move, which sends it into a horizontal 

motion!) 

“HILLBILLY” RICK'S DANCE CALLS: 

And step slide, step slide, step, heel, turn, 2, 3, scomp and step slide, step 
slide, step, heel turn, 2, 3, seomp, step, two. and three, four, step, two, and 
three, four, touch, hold, cross, hold, turn, 2, crank it! 

This is an easy beginner’s dance—have fun! Put some attitude and wiggles in! And. 
yes, I know it’s another noncountry song, but I don’t really care. It’s fun! If you like 
the dance and want to pick a country song for it, do it. Yeeehaaaa! 

If you have questions on how to do this dance, contact Hillbilly Rick at, R 2 
Box 150 A, Haubstadt, IN 47639. Tel: (812) 867-3401. fax: (812) 867-1082, e-mail: 

hillbiliyr@aol.com. 
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USIC 


anager 


TM 


THE ONLY MUSIC CATALOGING 
SOFTWARE YOU WILL EVER NEED! 


SCAN IT! 


Save countless hours of typing by scanning the 
album and track information directly from your 
CD-ROMs! 


STORE IT! 


$ Support for the MPEG - Layer 3 audio file format 
(MP3} allows you to record the music from your 
audio CD-ROM and store it on your computer’s 
hard drive. 


PLAY IT! 


& Through the MusicManager interface you are 
able to selectively play any of your MP3 tracks 
on demand - LIKE A DIGITAL JUKEBOX! 


MANAGE IT! 


b Sort, arrange, categorize and create reports the 
way YOU catalog your music library. 
MusicManager is flexible and works the way you 
do, enabling powerful management features. 


* 
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FREE! - 250+ Album Cover Images 
FREE! - 30,000 Song Music Database 


ORDER NOW! 





Special Introductory 

Price: 


$89 


Call lor a FREE demo CD-ROM 
or download a FREE Test Drive 
from our Internet web site. 


972.867.77: 

www.cwarenet 
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MUSIC NEWS 


by Fred Sebastian 




With the wedd i ug season gear¬ 
ing up, it's time to check your 



cases for the best of 

love songs. Keep in 
mind that the best 
wedding music 
compilations in- 
de both slow 


and fast songs. The 
following list of 
compilation CDs 
includes top 
selling, as well 
as newly re¬ 
leased, music perfect 
for play at your next wed¬ 


ding reception. 


The club and dance compilations offering 
new music in this column are chosen for 
mainstream audience applications and not 
for underground hard-core niches. The Top 
40 compilations will almost always feature 
a variety of music styles that are (or will be) 
playing on Fop 40 radio. 

In addition, I've included several ballroom 
compilations (also very appropriate for 
weddings). Enjoy... and keep the music 
playing. 



Following the success of the first volume, 
the new "SIMPLY THE BEST LOVE SONGS 
Vol. 2" has another strong line-up ot great 
classic and contemporary love songs. The 
track listings on this two-CD compilation 
are: 

Love Is All Around..WET WET WET 

I Don’t Want To Talk About It...ROD STEWART 

If You Don’t Know Me By Now.SIMPLY RED 

Sacrifice...ELTON JOHN 

You Might Need Somebody.. SHOLA AMA 

Don’t Let Go (Love)..EN VOGUE 

I Believe I Can Fly.. R KELLY 

As Long As You Love Me..BACKSTREET BOYS 

Fall At Your Feet.CROWDED HOUSE 

Eveiy Time You Go Away.PAUL YOUNG 

True Colors.CYNDI LAUPER 

Cuts Both Ways.GLORIA ESTEFAN 

Superwoman..KARYN WHITE 

Show Me Heavem...MARIA McKEE 

Cuts Both Ways__ERIC CARMEN 

Rainy Night In Georgia...RANDY CRAWFORD 

(You Make Me Feel Like) 

A Natural Woman.ARETHA FRANKUN 

You Are Everything.DIANA ROSS & MARVIN GAYE 

One Day In Your Life.MICHAEL JACKSON 

(Siftin' On) The Dock Of The Bay..OTIS REDOING 

Seven Seconds.YOUSSOU N’DOUR & NENEH CHERRY 

Wonderful Tonight.ERIC CLAPTON 

Every Beat Of My Heart.ROD STEWART 

Near Wild Heaven. REM 

Perfect..FAIRGROUND ATTRACTION 

You're Gorgeous.«*.BABYBIRD 

Stand By Me.. OASIS 

Waiting For A Girl Like You...FOREIGNER 

Purple Rain..... PRINCE 

Every Time We Say Goodbye.SIMPLY RED 

Only You.YAZOO 

If.BREAD 

Fool (If You Think It’s Over)...CHRIS REA 

Patience Of Angels...EDDY READER 

Love Is Strange.EVERYTHING BUT THE GIRL 

What Becomes Of The Broken Hearted .... ROBSON & JEROME 

Lady In Red...CHRIS DeBURGH 

Unchained Melody ..RIGHTEOUS BROTHERS 

Greatest Love Of All...GEORGE BENSON 
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Released late in '97 "THIS YEAR'S 
LOVE" includes many recent hits, a 
few remakes, as well as a few 
classics to make this two-CD set 
appeal well to today's crowds. 
Tracks are: 


Heaven For Everyone.QUEEN 

Because You Loved Me.CELINE DION 

Nobody Knows.TONY RICH PROJECT 

I Am Blessed.ETERNAL 

Ocean Drive.LIGHTHOUSE FAMILY 

Search For The Hero.M PEOPLE 

Don’t Look Back In Anger.... OASIS 

You’re Gorgeous. BABYBIRD 

Breakfast At Tiffany’s.DEEP BLUE SOMETHING 

Oh Yeah. ASH 

Missing You.TINA TURNER 

Never Never Love...SIMPLY RED 

I Will Survive. CHANT AY SAVAGE 

Let It Flow.TONI BRAXTON 

A Better Man.BRIAN KENNEDY 

One By One.CHER 

Sorrento Moon (I Remember!.TINA ARENA 

Don’t Let The Sun Go Down On Me.. 

.GEORGE MICHAEL & &TON JOHN 

What Becomes Of The Broken Hearted 


ROBSON & JEROME 


How Deep Is Your Love.. TAKE THAT 

Coming Home Now.. BOYZONE 

Mysterious Girl.PETER ANDRE 

Forever Love.GARY BARLOW 

Anything. 3T 

I’ll Never Break Your Heart.BACKSTREET BOYS 

Light Of My Life.LOUISE 

Change Your Mind.UPSIDE DOWN 

Smoke Gets In Your Eyes.JOHN ALFORD 

Dreaming.MN8 


Down Low (Nobody Has To Know)............ R. KELLY 

....w/ RONALD JSLEY 

Diggin’ On You.TLC 

Kissin' You. TOTAL 

I Can’t Tell You Why.BROWNSTONE 

I Just Want To Make Love To You..ETTA JAMES 

I Believe..ROBSON & JEROME 

All By Myself..ERIC CARMEN 


When rockers turn down their 
amps and pour out their hearts in 
love songs they can usually press 
our mushy buttons like no one 
else. This excellent two-CD compi¬ 
lation, "PURE ROCK BALLADS," 
has done very well since its recent 
release and is sure to be a hit for 
some time to come. 


Always.BON JOVI 

Wonderful Tonight.ERIC CLAPTON 

Let’s Make A Night To Remember... BRYAN ADAMS 

Run Baby Run.SHERYL CROW 

All I Want Is Everything.DEF LEPPARD 

November Rain.GUNS ’N ROSES 

Hold On My Heart.GENESIS 

Wind Of Change.........SCORPIONS 

More Than Words.EXTREME 

Brothers In Arms.. DIRE STRAITS 

After Midnight. JJ CALE 

Driving With The Brakes On... DEL AMUR I 

Cats In The Cradle..UGLY KID JOE 

Higher Love.STEVE W1NW00D 

The Guitar Man.BREAD w/ DAVID GATES 

Believe_ ELTON JOHN 

Behind Blue Eyes_THE WHO 

I Still Haven’t Found What I’m Looking For.U2 

Hard To Make A Stand ... SHERYL CROW 

Stand By Me__OASIS 

This Ain’t A Love Song.BON JOVI 

So In Love With You ..TEXAS 

Nightswimming.REM 

One Of Us. JOAN OSBORNE 

Never Tear Us Apart.INXS 

You Do Something To Me.PAUL WELLER 

Easy. FAITH NO MORE 

Unger.THE CRANBERRIES 

Valerie....STEVE WINWOOD 

Someone Somewhere 

(In Summertime].SIMPLE MINDS 

I Guess That’s Why 

They Call It The Blues..ELTON JOHN 

Africa. TOTO 

All Out Of Love.... AIR SUPPLY 

Senza Una Donna (Without A Woman). ZUCCHERO 

..w/ PAUL YOUNG 

Crying.ROY ORBISON & K.D. LANG 

Jealous Guy....................ROXY MUSIC 


For a great collection of 60's pop 
love songs one of the all-time top 
sellers continues to be "UNFOR¬ 
GETTABLE." This two-CD package 
features many of the greatest 
superstars of yesteryear's pop doing 
some of their most famous songs. 
Tracks are: 

Crazy.PATSY CLINE 

The Most Beautiful Girl In The World.. 

.TONY CHRISTIE 

Smile.NAT KING COLE 

Volare_DEAN MARTIN 

(I Left My Heart) In San Francisco TONY BENNETT 


Only You.THE PUTTERS 

Love Letters.. KETTY LESTER 

Blue Velvet. BOBBY VINTON 

Mountain Greenery.MEL TORME 

Who’s Sony Now.. CONNIE FRANCIS 

On The Street Where You Live.. VIC DAMONE 

Wives And Lovers... JACK JONES 

Mr. Wonderful..PEGGY LEE 

What A Wonderful World.LOUIS ARMSTRONG 

Rose Marie. SUM WHITMAN 

Bom Free.MATT MONRO 

Spanish Eyes.AL MARTINO 

Ain't Misbehavin’.SARAH VAUGHAN 

When I Fall In Love__NAT KING COLE 

Story Of My Life.MICHAEL HOLUDAY 

Love Me With All Your Heart. 


ENGELBERT HUMPERDINCK 


I (Who Have Nothing)..SHIRLEY BASSEY 

Moon River..ANDY WILLIAMS 

Love Letters In The Sard.PAT BOONE 

The Folks Who Live On The Hill.PEGGY LEE 

I Fall To Pieces.PATSY CLINE 

It's Only Make Believe.CONWAY TWITTY 

Memories Are Made Of This... DEAN MARTIN 

Night And Day.FRANK SINATRA 

I Love You Because.JIM REEVES 

Till....TOM JONES 

I’m Sony...BRENDA LEE 

Around The World.BING CROSBY 

A Foggy Day.SAMMY DAVIS JR. 

Love Story (Theme From).JOHNNY MATHIS 

Be My Love .MARIO LANZA 


Another all-time popular love 
compilation, which has been 
featured here before, is "THE VERY 
BEST OF THAT LOVING FEELING." 
It comes on two CDs, with a 
decidedly 80's flavor. 

Careless Whisper..................... GEORGE MICHAEL 

Anything For You.GLORIA ESTEFAN 

Wherever I Lay My Hat 

(That’s My Home)..PAUL YOUNG 

Why.ANNIE LENNOX 

Pray...TAKE THAT 

Dreams.. GABRIELLE 

Sexual Healing ..... MARVIN GAVE 

Your Love Is King.SADE 

The Tracks Of My Tears.SMOKEY ROBINSON 

You’ve Lost That Loving Feeling. 

..THE RIGHTEOUS BROTHERS 

All That She Wants...ACE OF BASE 

Private Dancer.TINA TURNER 

Candle In The Wind.ELTON JOHN 

There Must Be An Angel 

(Playing With My Heart).EURYTHMICS 

Promise Me.BEVERLY CRAVEN 

Lady In Red..CHRIS DeBURGK 

Love And Affection.JOAN ARMATRADING 

If You Don’t Know Me By Now.HAROLD MaVIN 

.& THE BLUE NOTES 

Without You. NILSSON 

True.SPANDAU BALLET 

We’ve Only Just Begun_THE CARPENTERS 

My Love.PAUL McCARTNEY & WINGS 
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MUSIC NEWS 


I’m Not In Love...JOCC 

Me & Mrs. Jones..BILLY PAUL 

Free..DENIECE WILLIAMS 

My Cherie Amour.STEVIE WONDER 

You To Me Are Everything.THE REAL THING 

Suddenly. BILLY OCEAN 

Just The Way You Are.BARRY WHITE 

Change.USA STANSFIELD 

Sleeping Satellite.TASMIN ARCHER 

Let's Stay Together.AL GREEN 

Get Here. OLETA ADAMS 

Thinking About Your Love..KENNY THOMAS 

Loving You..MINNIE RIPERTON 

Midnight Train To Georgia.. GLADYS KNIGHT 

....&THE PIPS 

I Only Want To Be With You .. DUSTY SPRINGFIELD 

He Ain’t Heavy He’s My Brother.THE HOLLIES 

How Long.ACE 

Nothing Compares 2 U SINEAD 0 CONNOR 


Besides love song compilations, 
there are also numerous compila¬ 
tions of original hits chosen for 
weddings. Here are some you may 
not want to miss. \\Lj/ 




“YOUR PERFECT WEDDING" 

Processional March: Wedding March From 

"Lohengrin".RICHARD WAGNER 

Processional March: Canon In D Major. 

.JOHANN PACHELBEL 

Recessional March: Trumpet Voluntary. 

.JEREMIAH CLARKE 

Recessional March: Wedding March From 

“A Midsummer Night's Dream". 

..FELIX MENDELSSOHN 

Ave Maria.THE CHOIR OF TRINITY COLLEGE, 

.CAMBRIDGE & ANDREA COCKERTON 


I Love You Much Too Much.............. TRADITIONAL 

Hawaiian Wedding Song.. ANDY WILLIAMS 

What A Wonderful World.LOUIS ARMSTRONG 

Let It Be Me.THE EVERLY BROTHERS 


Can’t Take My Eyes Off You .. FRANKIE VALLI 

The Way You Look Tonight.THE LETTEKMEN 

Best Thing That Ever Happened To Me.GLADYS 

.. KNIGHT & THE PIPS 

More Than Words Can Say.ALIAS 

(You're My| Soul And Inspiration. 


* ** *■* t *4**•I* ■ *4 # * *4*■“■* 


THE RIGHTEOUS BROTHERS 


“IRISH WEDDING SONG COLLECTION” 

The Irish Wedding Song.ANDY COONEY 

The Voyage... TONY KENNY 

Forever And More.. CARL CORCORAN 

I'll Never Find Another You.SHEILA NOONAN 

___w/ DERMOT O’BRIEN 

Daddy’s Little Girl. PAT ROPER 

My Son.SONNY KNOWLES 

Mother.....TONY KENNY 

The Only One.CARL CORCORAN 

It’s Our Anniversary..SHEILA NOONAN 

.w/ DERMOT O'BRIEN 

You Touched Upon My Life.ANDY COONEY 

Gown Of White. PAT ROPER 

Tire Vows Go Unbroken...ANDY COONEY 

___w/ DEIRDRE REILLY 


Increase Your Profits 

Brochures • Mailers • Postcards 


/ 


Products Available To 
Increase Your Bookings For: 

Weddings 
Corporate Parties 
School Dances 
Bar/Bat Mitzvahs 

Command Higher Prices! 
Build Your Business Faster! 
Make More Money Now! 


jgfo 


CaiiTot 


/‘ 00 - 


Toll-Free: 800.810.4152 
Phone: 515.276.9266 
Fax: 515.276.4267 
E-mail: bkthrou@aol.com 
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I Ygur Ticket To 
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Presentation Folders 

for Dj s 

Quantity 50 100 250 500 

Price $100 $150 $300 $500 
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MUSIC NEWS 


“COUNTRY WEDDING" 


AJways.PATSY CLINE 

Love Can Build A Bridge..THE JUDDS 

True Heart....OAK RIDGE BOYS 


Could I Have This Dance ANNE MURRAY 

All I Have To Offer You (Is Me).CHARLIE PRIDE 

We Were Meant For Each Other.LEE GREENWOOD 

HI The Rivers All Run Dry...DON WILLIAMS 

Till I Found You.MARTY STUART 

Have I Told You Lately That I Love You....RED FOLEY 

My Only Love...THE STATLER BROS. 


Plus: Traditional Wedding Marches! 
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Wholesale 
Club: Inc. 
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“GREAT WEDDING SONGS" 


The Vows Go Unbroken 

(Always True To You].KENNY ROGERS 

That's All...KATHIE LEE GIFFORD 

You And I.EDDIE RABBITT & CRYSTAL GAYLE 

A Long And Lasting Love ....CRYSTAL GAYLE 

All I Have....BETH NIELSEN CHAPMAN 

At Last...GENE WATSON 

Pledging My Love.EMMYLOU HARRIS 

I’ll Be There For You...KENNY ROGERS 

True Love.....KATHIE LEE GIFFORD 

There’s No Love Like Our Love.CRYSTAL GAYLE 

.& GARY MORRIS 


“SMOOTH GROOVES WEDDING SONGS” 


I Believe In You And Me.THE FOUR TOPS 

All This Love____ DEBARGE 

My Reason To Be Is You ... MARILYN McCOO & BILLY DAVIS JR. 

I Pledge My Love.PEACHES & HERB 

Unconditional Love.. ATLANTIC STAR 

Cherish (Remix).. KOOL & THE GANG 

When We Get Married.LARRY GRAHAM 

I Promise (I Do Love You)...DREAM BOY 

You’re All That Matters.DENIECE WILLIAMS 


Ribbon In The Sky..STEVIE WONDER 

You're The Reason .......D TRAIN 

I'd Still Say Yes.KLYMAXX 


“NEW WEDDING TRADITIONS” 

By Mikki Vierick 

A Song For My Daughter (male vocal) 

...(For The Bride from Her Dad) 

A Song For My Son.(For The Groom From His Mom) 

As We Break This Bread.. (For The Cake Cutting Ceremony) 

One More Time..(From The Bride To Her Dad) 

A Wedding Thank You (The Bride & Groom “Thank You” Song) 

To Our Family And Friends..(For The Final Dance] 

A Song For My Daughter.(For The Bride From Her Mom] 

A Song For My Daughter (Instrumental) 

A Song For My Son (Instrumental) 

As We Break This Bread (Instrumental) 

One More Time (Instrumental) 

A Wedding Thank You (Instrumental] 

To Our Family And Friends (Instrumental) 

A Song For My Daughter (Instrumental) 


“COMPLETE LOVE" 

Wedding Music & Guide By Bob Larro Orchestra w/ Sue Kerr 

Willing To Share.(Bride And Her Father Dance) 

With Love, Naturally.. [Groom And His Mother Dance) 

Complete Love..(For The Bride & Groom) 

I Promise You.(An Original First Dance) 

I Promise You (Instrumental). (A Ceremony Solo) 

The Regent Fanfare...(Recessional) 

The Ethnic Medley: 

ITJU.IAN: The Tarantella / Funiculi Funicula 
IRISH: The Irish Jig 
JEWISH: Hava Nagila / Simin Tov 
Participation Dance: Knock On Wood 

Irish Wedding Song.(A Special Dance) 

Complete Love (Instrumental)..(Background Music) 
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June 8, d 


Monday-Wedn 

All Mobile, Club DJs and Kfs are Welcome 

Exhibits 


Seminars 
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DJ CONVENTION 


June 8,9,10 1998 


Networking 


?/? 


OS 


Held At the: 


• Fun 

For Up-to-date Information surf to: 
www.partypros.com/djshow/ 


i 

“ A 'Po/ 


‘Executive 

‘West 


Cali For Hotel Reservations, 
The Executive West 

1 - 800 - 626-2708 

Show Rate: $79 per night 


( pening Nig]it Party 


Dancing! 

Partying! 

Fun! 


Aboard the 
Belie Of Louisville 
Steam Boat 
on the Ohio River 


HtU 


/ 




a-oticm cm 


(Free to all Full Access Pass Holders or $15 per person. Limited to the first 700 people) 


SOUTHWEST AIRLINES 

Southwest Airlines is offering a 10% 
discount on most of it's already low 
fares, for travel to and from the Mid- 
America DJ Convention. 

Call (or have your travel agent call): 
Southwest Airlines Group and Meeting 

Desk at 

1-800-433-5368 

Monday -Friday, 8:00 a.m. • 5:00 p.m. 
and Saturday, 8:30 a.m. - 5:30 p.m. 
Refer to l.D. Code S2888 
Offer ends June 2,1998 
Call today! Fares are subject to terms 
and availability. 

I Because advance bookings ate accepted by Soulhwcst only flwougffi 
dates for which schedules have been opened reservation miy not 
yel be Mitobtelor confirmation) 

Tmvi: in or out qf Dallas Love Field is subject IQ the requirement? vA 
iheWiiqMAri tn orient 


This form should be used for registering by fax or mail. One form per person please. Copy this form if additional copies are needed. 


NAME 


TITIEW. COMPANY 


COMPANY NAME 


AGE 


YEARS IN BIZ 


H Full Access $99 Pro Registration Price (Til May 7, 

1998) Includes Exhibit Hall, all Seminars & 
Special Events (SI 39 at the door) 

n Exhibit-only Free! Pre Registration Price ($20 at the 
Access door) Includes Exhibit Halt Only 


STREET 


CITY 


TELEPHONE 


CREDIT CARO • 


STATE 


ZIP-CODE 


EAX Njntber 


EXP. DATE 


CARD HOLDER S NAME 'PLEASE PRINT 


CARD HOLDER SIGNATURE 

s _ 

TOTAL AMOUNT ENCLOSED OR CHARGED 



Mail This To:Mid-America DJ Convention P.O.BOX 99601 

Louisville, KY 40269 
Fax This To; 502-267-8786 
E-mail Us At: showinfo@partypros.com 
Register On-line at: www.partypros.com/djshow/ 

Call Us At: 502-266-0155 

One Ticket Per Attendee! 

Copy this form if more 


a 


are needed. 


*=& Mid- 
America 

i)| CONVKNTION 


June 8,9* IO 1998 








































































MUSIC NEWS 


"WEDDING ALBUM" 


Here And Now. 

Tonight I Celebrate My Love 


You Are My Lady.. 

Lovin' You_ 

Solid (As A Rock). 

What A Wonderful World 

Always And Forever. 

Suddenly.. 

The Best Of Love. 

Dance Of Love. 


... LUTHER VAN DROSS 

__PEA BO BRYSON / 

.ROBERTA FLACK 

.... FREDDIE JACKSON 
..... MINNIE RIPERTON 
ASHFORD & SIMPSON 
... LOUIS ARMSTRONG 

.HEATWAVE 

.BILLY OCEAN 

..MONA USA 

.DAN HILL 


Could I Have This Dance.ANNE MURRAY 


Crazy 


PATSY CLINE 


From the makers of "Hits Zone Best 
of '97" comes a new collection. The 
new release, "NEW HITS '98" will 
undoubtedly include many hits 
that will be playing on a radio near 
you. The two-CD set tracks were 
not completely confirmed as I 
wrote this so an asterisk (*) has 
been placed after each track that 
will surely be on this release. 


It’s Like That*.RUN DMC 

Brimful Of Asha (Norman Cook Mixl’CORNERSHOP 

Gettin’ Jiggy Wit R..WILL SMITH 

When The Lights Go Out*...FIVE 

You Make Me Wanna ....USHER 


Cleopatra's Theme' 

Big Mistake*.. 

Much Love*.. 


Truly Madly Deeply. 

Your Love Gets Sweeter* 
Feels So Gi 


m 


l 



Angel Street. 

All I Have To Give*. 

Be Alone No More*. 

All About The Benjamins* 


Holler-. 

All Night Right’.. 

Ain’t That Just The Way* .. 

Hideaway*. 

Wishing On A Star*. 

Everything She Wants *97* 
All Around The Worid*. 


Mulder & Scully* 
Time Of Your Life 


.CLEOPATRA 

. NATALIE IMBRUGLIA 

..SHOLA AMA 

_SAVAGE GARDEN 

.FINLEY QUAYE 

..MASE 

.M PEOPLE 

.. BACKSTREET BOYS 

.ANOTHER LEVEL 

.PUFF DADDY 

..GIN U WINE 

.PETER ANDRE 

.... LUTRICIA McNEAL 

.DE LACEY 

...JAY Z 

.WHAM! 

.. OASIS 

. CATATONIA 

..GREEN DAY 


The Ballad Of Tom Jones* 

Barbie Giri*. 

Show Me Love. 

High Times*. 

I Know Where It's At*. 

Spice Up Your Life. 

Raincloud. 

So Good* . 

The Reason . 

Disrememberance. 

Oh La La U*. 

Alone ...... 

The Story Of Love.. 

Nanny In Manhattan*..... 
5 , 6 , 7 , 8 *_ 


.SPACE 

.. AQUA 

.ROBYN 

.. JAMIROQUAI 

.ALL SAINTS 

.. SPICE GIRLS 

. LIGHTHOUSE FAMILY 

.JULIET ROBERTS 

.CELINE DION 

....».DANNII 

.ALEXIA 

_WES 

.OTT 

.ULYS 

.STEPS 


Everlasting Love*....CASUALTY 

You Can Keep Your Hat On 

("Full Monty”)..TOM JONES 


The U.K. equivalent of the TV 
show "American Bandstand" was 
"Ready Steady Go!". Thus comes 
the new compilation "READY 
STEADY GO! 60's SOUND OF 
MOTOWN." This compilation 
features an excellent selection of 
tracks. Almost all sing-a-longs. The 
tracks below are advance listings 
not yet confirmed at this writing. 

Yester-Me, Yester-You, Yesterday STEVIE WONDER 

Dancing In The Street.MARTHA REEVES 

.& THE VANDELLAS 

Stop In The Name Of Love.DIANA ROSS 

.& SUPREMES 

I Heard It Through The Grapevine ... MARVIN GAYE 

Reach Out, I’ll Be There.THE FOUR TOPS 

My Girl.THE TEMPTATIONS 

What Becomes Of 

The Broken Hearted..JIMMY RUFFIN 

I'm Gonna Make You Love Me. DIANA ROSS 

...& THE TEMPTATIONS 

It Takes Two.MARVIN GAYE & KIM WESTON 

Standing In The Shadows Of Love.FOUR TOPS 

(SOS] Stop Her On Sight.. EDWIN STARR 

(I’m A) Road Runner.JUNIOR WALKER 



EMERY & WEBB, INC 

INSURANCE SINCE 1686 

Fraud of he Pasl... Dedicated to the Future 


NATIONAL ASSOCIATION of 

MOBILE ENTERTAINERS 

* 

“Guaranteed” 

lowest rates for the best 
coverage of DJ Equipment 
& Liability Insurance anywhere 
in the ^industry or your 
membership is FREE! 


N.A.M.E. is your 
“Service & Benefits” 
oriented association 

Benefits 

Our Benefits Are Superior to 
Any Other DJ Association 

Service 

We Are There When You Need Us 
(during normal Business Hours E.S.T.) 



N.A.M.E 


(other insurance quotes must be in writing) 

Membership Special 

$124.00* 


Excellent group medical insurance plans 

Merchant card services for Visa, Mastercard & Discover 

{no quotas, no monthly service fees) 

Discount long distance and 800 # phone rates 

Equipment & Music discounts 

Up to date music licensing information 

National networking & referrals 

Free listing on N.A.M.E. web site 

Discount web page design, development and hosting 

And so much more. 

Call Now For Free Info Pack 

215 - 682-0481 


' rate valid until 5/21/98 
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NOVELTY 


Industrial Lane * (ohnston, Rhode Island 02919 
Phone:(401)274-1818 • Fax: (401)274-9878 


All Your Party Give-aways 1 

Tambourines 


Musical Instrument Inflatables 


Plastic & Straw Hats 


Sunglasses 


Glow Necklace s 


Hawaiian Lets 


Maracas 



MUSIC NEWS 


..& THE ALL STARS 

Uptight (Everything’s Alright).STEVIE WONDER 

How Sweet H Is To Be Loved By You MARVIN GAYE 

This Old Heart Of Mine.THE ISLEY BROTHERS 

Heat Wave.MARTHA REEVES & VANDELLAS 

I Can’t Help Myself.THE FOUR TOPS 

Baby Love.DIANA ROSS & SUPREMES 

Take Me In Your Arms 

And Love Me.GLADYS KNIGHT & THE PIPS 

Tears Of A Clown..SMOKEY ROBINSON 

.& THE MIRACLES 

Onion Song.MARVIN GAYE & TAMMI TERRELL 

For Once In My life.STEVIE WONDER 

Ooo Baby.SMOKEY ROBINSON & MIRACLES 

My Guy.MARY WELLS 

Reflections.DIANA ROSS & SUPREMES 

Do You Love Me..THE CONTOURS 

Twist And Shout.THE ISLEY BROTHERS 

Please Mr. Postman.THE MARVELL 11 tS 

Can I Get A Witness..MARVIN GAYE 

Nowhere To Run .. MARTHA REEVES & VANDELLAS 
You Can’t Hurry Love ... DIANA ROSS & SUPREMES 

Walk Away Rene.THE FOUR TOPS 

Tracks Of My Tears.SMOKEY ROBINSON 

.. & MIRACLES 

Good Lovin' Ain’t Easy To 

Come By.MARVIN GAYE & TAMMI TERRELL 

I'll Pick A Rose For My Rose.MARY JOHNSON 

My Cherie Amour..STEVIE WONDER 

You Can't Hurry Love ... DIANA ROSS & SUPREMES 

Get Ready.THE TEMPTATIONS 

Jimmy Mack.MARTHA REIVES & VANDELLAS 

Too Busy Thinking About My Baby... MARVIN GAYE 

Headline News.EDWIN STARR 

What Does It Take.JUNIOR WALKER 

. & THE ALL STARS 

Bernadette.THE FOUR TOPS 

JUnt Nothing Like The Real Thing ... MARVIN GAYE 

..& TAMMI TERRELL 

Gonna Give Her All 

The Love Pve Got.. JIMMY RUFFIN 

Behind A Painted Smile.THE ISLEY BROTHERS 

I Second That Emotion.SMOKEY ROBINSON 

__& THE MIRACLES 

You’re All I Need To Get By.MARVIN GAYE 

.& TAMMI TERRELL 

Where Did Our Love Go DIANA ROSS & SUPREMES 
A Place In The Sun... STEVIE WONDER 

For your free catalog of new releases or for 
information on where you cun buy any titles 
listed in Music News, call A.V.C. Sebastian at 
(973) 731-5290. 





hat if you could...? 


I 


What if you could focus full-time on vour DJ business? 

What if you could duplicate your efforts, without losing quality? 
What if you could make the D| business a career instead of a hobby? 

m * » 

What if you could join AMS and immediately begin to see results? 

Jeff and Tammy Hooten opened their DJ business in September ot 
1997 and, in the first quarter of 1998, did over 100 events. 

" IVc added two systems during the three slowest months of the year. It is 
the best of both worlds...the backing of a national DJ company and the 
freedom of running our own company. AMS has done all the groundwork 
and we simply apply lhe programs which have been proven by nears of 
experience and a network of other owners. Was it worth it ? Absolutely!" 



Jeff and Tammy Hooten 


For more information 
on what AMS can 
do for you, call now: 

(800) 788-9007 
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NEW MUSIC 



Rhino Records has released three 
new compilations sure to please you 
and your audiences. Once again, the 
Rhino gurus have come up with 
collections varied enough to satisfy 
anyone's taste—no matter how 
twisted. 

First on the list is ' 70s Party Hillers, 
featuring that decade's most 
annoying hits. All 12 tracks warrant 
the "Worst Record of The 1970s" 
award. Yet each made the Top 10 
between 1972 and 1979. No one 
can forget such beauties, like “Billy, 
Don’t Be A Hero” and “The Night 
Chicago Died.” And who doesn't 
yearn to hear Paul Anka, Tony 
Orlando & Dawn or The Captain & 
Tenille again and again... and again. 
Sing it my little muskrat! 

70s Party Killers is a must-have for 
those pining for the days when the 
only things bigger than the "Feel¬ 
ings" people sung about were the 
lapels and bellbottoms they wore. 
This collection is perfect for ‘70s 
reunions! 

Right after the '70s, music video 
became all the rage. Rhino Records 
and VH1 have captured the essence 
of the '80s and '90s music scene 
with the release of VH1 Non-Stop 
Dance. This collection, which 
features 15 Top 100 pop and R&B 
hits, is sure to have the dancefloor 
packed all night. 

Among the tracks are 
such favorites as 
“This Time I Know / 

It's For Real" by / 

Donna Summer * 
and “Tell It To 
My Heart" by 
Taylor Dayne. 
as well as many 
hits that made 
number one on 
the Billboard 
chart, like “Cold 
Hearted" by Paula 







Abdul, and "Looking for A New Love” 
by Jody Watley. 

You can keep your guests on the 
floor throughout the entire collection 
without lifting a finger with its 
continuous play programming or, if 
you like to create your own mix, you 
can access each track individually. 
Once you’ve got the crowd warmed 
up, you can pump up the jamm with 
some real dance music. Rhino’s 
latest from its Billboard series, 
Billboard Hot Latin Hits, The ’80s, 
Vols. 1 & 2, is hot and spicy. 

Who can resist the saucy tones of 
Franco, Los Bukis, Ana Gabriel or 
Alvaro Torres? Many of the songs 
included on this compilation have 

stood the test of time, 
like Yuri's "Que Te 
Pasa,” and Eddie 


■ «j tart * 




V 





\ 




Santiago's 
“Lluvia," 

T 

which remain 
on Latin 
radio 
playlists. 

All are 
available 
now at your 
local music 
dealer, or call 
RhinoDirect at 
(800) 432-0020. 


MORE GOOD NEWS 

Rhino received a trio of Grammy 
statuettes at the 1998 ceremony held in 
New York City. The awards were in the 
Boxed, Recording Package, and Tradi¬ 
tional Folk Album categories. Rhino’s 
sole previous win was the 1992 Best 
Album Notes Grammy for the four-volume 
box set "Aretha Franklin: Queen Of 
Soul." 

The Best Recording Package Boxed 
Award went to “Beg, Scream & Shout: 
The Big 01' Box of '60s Soul," a six-CD 
set featuring 144 R&B greats begging, 
screaming, and shouting one classic 
track apiece from the golden age of soul 
music. The passion its compiler fans 
had for the music is reflected in its 
■ unusual packaging—a replica of a latch- 
opened carrying case, that houses the 
six CDs, enclosed in mock 45 single 
picture sleeves. 

“Titanic: Music As Heard On The Fateful 
Voyage” earned the nod for Best 
Recording Package. The first authentic 
recreation of music as performed on the 
maiden voyage of the "unsinkable" ship, 
these recordings were researched and 
produced by musicologist Ian Whitcomb 
to reflect what The White Star Orchestra 
would have played onboard in 1912. The 
booklet inside the embossed diglpak 
sleeve includes rare photos, memora¬ 
bilia, and sheet music, as well as 
survivor testimony and the stories 
behind the sinking, the music, and the 
musicians. The set was also the 
inspiration for the interactive DJ concept 
of "Titanic Parties," featured in the 
August/September issue of Mobile Beat. 
For perennial nominees Beau Soleif, the 
seventh time proved the charm as the 
country's premier Cajun band took home 
the Best Traditional Folk Album Grammy 
for “L' Amour Ou La Folie." The band's 
fourth album for Rhino features 13 
tracks, varying from faithful versions of 
traditional songs by Cajun/Creole 
masters to new material penned by Beau 
Soleil’s guiding light, Michael Doucet. 
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You can be in two places at once! 


7?oi 


It's Friday 
afternoon. 

You've got 
all your DJs/ 
assigned 
for the 
weekend. 

Then, just 
as you lean 
back in 
your chair 
for a moment of 

peaceful relaxation, the phone rings. 

It's a would-be client looking for a KJ to 
entertain at a small corporate picnic... tomorrow! 
You could refer a competitor, but maybe there's a 
better choice. Maybe there's a way you can cover 
the gig without tying up a staffer or one of your 
main systems. 

With the Sound Choice Party Pak karaoke 
system, you can offer your clients a complete 
karaoke system, without a DJ or KJ, for fust $150 
to $250 or more per event. 

Designed to get you into the karaoke business 
the easy way, the Party Pak includes a complete 
sound system, CDG player, two mics and 10 CDs. 
And here's the best part: It doesn't require any 
special skills to operate it. Plus, knowing how your 
clients treat gear, Sound Choice has put the 
emphasis on making this system as bullet-proof 
and idiot-proof as possible. 

Hie heart of the system is a Venturer CDG-2 

# 

with a multi-function remote control and an easy- 
to-understand, plastic laminated instruction 
sheet. The power-packed Venturer CDG-2 has a 
long list of features that include: a full-range 


speaker 
system, top¬ 
loading CDG-2 

player, 21 programmable CD memory plus repeat, 
cassette player and recorder, three-speed pitch 
control, vocal replacement, electronic BBD echo 
with volume control, RCA video and audio output 
jacks, two microphones with holder, and a multi¬ 
function remote control. 

The Party Pak CDG collection contains a new 
compilation, featuring 165 top Sound Choice 
selections, guaranteed to make your customer's 
parties hot! All CDGs feature the same bold, easy-to- 
read on-screen lyrics that you expect from Sound 
Choice. The 10 CDGs come complete with a heavy- 
duty binder with protective vinyl sleeves and 12 
laminated song listings. 

The Rental Kit makes renting out the Party Pak 
Karaoke Rental System a breeze. The Rental Kit 
contains: 25 two-part rental forms, a handy kanga¬ 
roo-pocket style protective cover bag to take the 
show on the go with fewer missing pieces upon 
return, laminated instructions for the connection of 
the CDG-2, and a static window decal. 
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Cost of the complete, self- 
contained Sound Choice Party Pak 
Karaoke system is $690. 

THE MUSIC 

If you already have a karaoke 
system, you can purchase the 
Sound Choice 10 CD Party Pak set 
for just $349. This compilation of 
165 songs features a sampling of 
karaoke tracks suitable for any 
crowd or event. Covering all 
musical styles (pop, country, oldies, 
standards, holiday, specialty and 
kid's songs), it's a perfect set to 
include with your rental system, or 
to use as a starter set. The set has 
been endorsed by Jeff Cook, a 
former rock 'n' roll DJ who is now 
best known as the vocalist and lead 
guitarist for the country band 
Alabama . 

Coinciding with Cook's en¬ 
dorsement, the Partv Pak set 

* J 

includes the Alabama hit "Moun- 


Designed to get you into 
the karaoke business 
the easy way, the Party 
Pak includes a complete 
sound system, CDG 
player, two mics and 10 
CDs. And here’s the 
best part: It doesn’t 
require any special skills 
to operate it. 


tain Music.” Other all-time 
karaoke favorites include: \iv 
Boyfriend's Back , Love Shack, 

Takin ' Cure Of Bus iness, 
Margaritaville, Unforgettable, All 1 
Wanna Do, Rock-in Robin, Respect, 
Crocodile Rock, Paradise By The 
Dashboard Light, Elvira, Time 
Warp, New York, New York, Joy lb 
The World (3 Dog Night), The Lion 
Sleeps Tonight, Jump, and many, 
many more. To make it easv to 

4 4 

find a particular song, the list is 
sorted both by original artist and 
title. 

Each CD set comes in a three- 
ring binder with an ample 
supply of laminated song sheets. 
As with all Sound Choice prod¬ 
ucts, tlu mi-screen lyrics are bold 
and easy to read. For information 
on where to find the Party Pak 
Karat ; IU ntal System and Party 
Pak CDG set in your area, call 
Sound Choice at (800) 326-1894. 
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If getting there (Point A) 
and back (Point B) is half 
the battle, then a 
Wells Cargo 
enclosed 
trailer is your 
secret weapon. 

In the mobile enter¬ 
tainment business, time 
is money. A Wells Cargo can 
save you both. Not only can you cut your 
load/unload time in half; you get a free 
rolling billboard as well. Expect at least 
15 years of reliable service from your 
Wells Cargo .. . every time out! Wells 
Cargo is the sound saving, image A 
making way to go. Ask about 
our Leasing Program. 

Call ( 800 ) 348-7553 

for a FREE info packet 

Visit our Web Site; WWW.WELLSCARGO.COM 
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DOWN THE ROAD 



Are you 
prepared 
l or your 
own 

ret i remen t 
party? 


Robert J. Pecoraro 
& Jason McKenna 


I f you are looking forward to the day 
you can retire and enjoy the fruits of 
your labor, you are not alone. Unfortu¬ 
nately, if you are like most Americans, you 
have little more than a vague idea as to 
how you will afford retirement. According 
to the first PaineWebber/Gallup Index of 
Investor Optimism, most investors did not 
have a specific retirement goal. The Index 
also said investors did not expect to get all 
the Social Security or Medicare benefits 
they are entitled to. 

The Index of Investor Optimism is the 
first effort to interpret the voice of the 
American investor. Specifically, the Index 
found: 

• Nearly 90 percent of investors who 
haven't retired believe they will not get all 
of today's Social Security benefits in the 
future. One in four (26 percent) believe 
they will get no Social Security benefits 
when they retire. 

• Given the anticipated shortfall, one 
would imagine that these investors would 
be actively planning to replace this 
income. Yet when asked if investors had a 
specific retirement savings goal, more 
than half (54 percent) said they didn't. 

• With Americans living longer, many 
can expect to spend up to 30 years in 
retirement What's more, beginning in the 
year 2019, the Social Security trust fund 
assets will decline as payments to retirees 
begin to exceed the revenues paid into the 
system by workers. With revenues only 
covering three-fourths of benefit costs, the 
trust fund will be depleted by 2029 if the 
current system is not changed. Future 
retirees are realizing today that neither the 
government nor employers can ensure 
their financial independence - they must 
take this responsibility on themselves. 



LET'S TALK NUMBERS 

So just how much does one need to retire? 
Studies show that most Americans will 
need approximately 75 percent of their pre¬ 
retirement income in order to maintain the 
lifestyle they've grown accustomed to 
while employed. It is estimated that 62 
percent of that income needs to come from 
personal savings. '1 he message is clear: If 
you haven't yet begun to save, start now! If 
you've already started saving, there's a 
good chance you'll need to save more. 
Either way, assuring that your assets will 
provide an income stream that will last 
through retirement years requires a well 
thought out plan and wise investments. 

TAP ALL RESOURCES 

If you haven't saved at all for retirement, or 
haven't saved adequately, there are many 
resources you can tap to help meet rctire- 



About the authors: 

Robert Pecoraro and Jason McKenna are financial 
advisors with PaineWebber. Robert is also a 
musician and Jason has previous emcee experience. 
Together, they have a combined 20 years of 
experience, which they use to advise the financial 
needs of business owners in the entertainment 
industry. 
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INCREASE YOUR INCOME 
WITH NO ADDITIONAL EFFORT! 

ITS A "NO-BRAINER” WITH THE 



KARAOKE REIBAL SYSTEM 


Make Money While You Work 
Other Gigs With Our Turnkey 
Karaoke Rental System! 


• Add Karaoke To Your Existing 
Lineup. 


Recover Your Investment In 
As Few As 7 ^d9Bl 
Rentals! 



Contact Your local Music Instrument Dealer Or 

Call 800-788-4487 For More Information 




14100 South Lakes Drive * Charlotte NC * 28273 

800-788-4487 www.soundchoice.com 
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ment income needs. I or example, if you supplement 
your DJ income with a full- or part-time job, look at 
your employer's retirement plan options. Many 
companies offer 401 (k) programs, which allow a part 
of your salary (up to 10 percent) to be deducted 
before taxes and invested into the program to 
accumulate tax-deferred. Additionally, some compa¬ 
nies will match all or a portion of your 401 Ck) 
contributions. You do not pay tax on this money 
until you withdraw it. The only catch is, you can't 
withdraw money from the fund until you are 59 1/2 
years old or you receive a hefty' penalty. 

If you are self-employed, you should consider 
qualified plans such as simplified employee pension 
plans (SEP-1 RAs), which offer attractive tax advan¬ 
tages. And don't forget an Individual Retirement 
Account (IRA)—not only should you make regular 
contributions to an IRA, you should make sure those 
assets are wisely invested. Remember, whether you 
are eligible for an IRA deduction or not, assets within 
an IRA will grow tax deferred. There are, however, a 
lot of rules and regulations to iRAs, so find out all 
you can before investing. 


Finally, explore all investment options to find the 
right mix of safety and earnings potential for your 
personal goals. Consider stocks, bonds, mutual funds 
and unit investment trusts. 

START EARLY AND SEEK ADVICE 

Of course, the earlier you start a retirement savings 
program, the better off you are likely to be in your 
golden years. In today's complex investment and tax 
environment, many people turn to their investment 
executive and tax advisor for help in developing a 
disciplined, integrated savings and investment plan. 
An investment executive can help analyze your 
current financial situation and determine how much 
you'll need to save for retirement. Your tax advisor 
can counsel you on the tax implications of invest¬ 
ment decisions. It's also a wise step to contact the 
Social Security Administration at (800) 772-1213 for a 
copy of your earnings and benefits estimate state¬ 
ment. 

Financial professionals can work with you to 
develop a plan designed to help assure your future 
financial independence. 




The Ultimate Music 
Guide for Mobile DJs! 

t *® 14 



we Can Dance 


Since 1982, Mobile Beat’s Musicologist Jay Maxwell has tracked audience 
response to thousands of songs. This book lists over 1,500 of the most re¬ 
quested! songs of all-time. Each listing includes the title, artist, year released and 
the BPM (where applicable). Plus, for your convenience, the entire list is sorted 
five ways: alphabetically by title and artist category, BPM count and year! 

• UPDATED TO INCLUDE MUSIC LISTS AS SEEN IN P.S.W.C.D.T. • 


Now available ON DISK for just $9.95 additional! 


To Order: With Visa or MasterCard - Call 716-385-9920 or 
send check or Money Order for $59.95 (includes shipping) to: 
PSWCDT Music Guide, c/o Mobile Beat Magazine 
P.0. Box 309, East Rochester, NY 14445 


Categories include: 

Alternative/Modem Rock 
Big Band 
Disco 1970-79 
Dance 1980-89 
Dance 1990-96 
Fast Country 
Rhythm & Blue/Rap 
Reggae 

Rock and Roll 1970-96 
Slow Songs 1959-79 
Slow Songs 1980-89 
Slow Songs 1990-96 
Slow Country 
Sock Hop 1955-1969 
Special/Novelty Songs 
Vocalists 

Wedding/Love Songs 

Includes Year 
and BPM! 
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1998 World Singing Championship 



1998 Karaoke Star Search 

The 2 Largest Contests Have Now Merged! 
World's Largest Amateur Singing Contest! 

National Singers Showcase 

DJs/Club Owners; £am Huge Profits! 

Dear Club Owner or DJ, 

Guaranteed Huge Profits! 

Have you been searching for entertainment for your club that will guarantee a 
packed house and huge profits, on any night of the week? How would you like to 
reap the profits of having top notch entertainment without paying the fees for 
billboard entertainers? If you answered yes to these questions.,. Read On! Huge 
Profits Await You... 

NSS=Huge Profits & Top Entertainment 

Beginning January I. the National Singers Showcase will be searching for this nations 
most talented singers. The "best of the very best" singers will be waiting outside of your 
club for an opportunity to win $10,000 cash or one of the many prizes totaling more 
than $250,000! What does it mean for you to have motivated singers lining up 
outside your doors? HUGE PROFITS! 

It’s a proven fact that singing contests attract large crowds of cash paying customers. 

Why? Because talented singers command and demand a large captive audience. 

They will bring their family, friends, relatives and anyone else they can find. All cash 
paying customers. What does this mean for you? You got it! HUGH PROFI I S! 

How it works... 

Clubs conduct contests with standard karaoke systems. Pioneer, the leader in the karaoke 
industry, is offering special discounts on equipment to clubs and hosts who register for the 
contest. If you are a bar and need a host, wc can refer a karaoke host to run your show. If 
you are a host, and wish to locale a bar or club to hold an event, we can refer you to 
establishments in your area. 

Between January 1 and May 31, weekly or nightly (suggested 10-12 nights) singing 
competitions are held at your club, resulting in one winner each night. A final 
competition is held between all of your nightly winners and one person is selected I 

to represent your club and compete in the State Finals to be held between 
June 15 and Julv 15. State Finalists will advance to the televised 
National Singers Showcase, in Nashville. Tennessee, during Labor 
Day weekend. Contestants will compete for a Grand Prize ot 
$ 10 , 000 ! 
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How much will it cost me? 

What’s it worth to you to receive quality entertainment anti 
HUGE PROFITS? $2,000, $1,000, $500? How about $295? For as 
little as $29.50 per night of competition, you will receive 
QUALITY ENTERTAINMENT, a FULL HOUSE, and HUGE 
PROFITS...GUARANTEED! And if you register now, you will 
get a FREE ad on our National Singers Showcase web page on the 
internet, promoting your contest. Can you afford $2 ( L50 per night ? 
Can you afford to allow your competitors to take your business 
away? ACT NOW! HUGE PROFITS are a phone call away! 


Please rush me information regarding the National Singers Showcase. 

^ YES! I'm ready to earn huge profits! Enclosed is 
$295.00. Please rush mv contest kit! 


Name 


Address 


City 


State 


Zip 


Phone 


SEND TO: KSS Registration • P.O. Box 110ft * B rid Review. II. 50455 

l-ft(MI-80fl-84ftft • Fax (70ft) 594-1280 



























jk ' s Take technology into untharted territory 

A11 — ^ f | ' JH mk at LDI98 where innovation and imogi- 

fia *' on mee ^- l f<s 0 I’^Tech exploration 
Jj^Mf of the latest breakthroughs in lighting, 

audio, stoging, rigging, pyrotechnics, lasers, 
software and special effects. And a look at the 
newest design parameters for performing arts, 
themed environments, clubs, concerts, cruise ships, 
industrials, corporate events, sports facilities, restaurants, 
" retail, film, television, and architecture. 

With over 300 internationol manufacturers ond distributors. 200,000+ 
squore feet of exhibit spoce. Three days of exhibits. Four days of professional workshops. 
Intensive pre-show conferences and technical training. Don't miss it! 




www.etecnyc.net 

Sponsored by: Lighting Dimensions, Theatre Crofts 
International, Sound & Video Contractor and 
ESTA-Entertainment Services & Technology Association 


PLGATG SGMD 1C MOR£ INfORMffDN ABOUT 

I Exhibiting □ Attending 


LDI98 


Name 

Title 


Company 

Address 


Gly_State 

Country_Zip _ 

Phone*_ 

Fax*_ 


Together wti these other IMTERTEC' /PRIMEDiA Publications; 
MilSmetet. Brooikosl Engineering, Wold Brcodccst News, 
video Systems, Mix, Electronic Musician and Shopping 'tenter V/crid 


E-mal_ 

‘tauA miiy wltiry ode 

IDI98 • Inkrtec trade Show & [oferences • 9900 Metcdf Are. * Ovedond Pmk, KS 88211 • I -8302883Mb 

Fax; 1*913-967-1900. Fw pre^romnwg ucdotes m If ey Mat. coll FAX-OM-OEWASO ct 1800401-3838. Mbit afei June I s , 1998) 

















































































Don’t pick up the phone without 

|HE 1998 GEAR BOOK 

It’s the only DJ buyer’s guide that 
supplies you with all the vital infor¬ 
mation you need to make informed 
buying decisions for all your sound, 
light and karaoke equipment. 


YOUR CONPLETE BUYER'S 
ME HI THE LATEST 
SOUND SYSTEMS, 
UGHISHQWS, 8 
PERFORMANCE TOOLS 


NMMHC* 


WHB-MS* 
HEC SUMS' 
EfUtftS* 

TllMUHB* 

UMifurte* 

UtiWLS* 

MEWS* 

OJfutas* 
uas*MUJ 
aki MB 


I* 1 *;' • music sources • 

' ™ N »WS 

immiric^ A|f£ *S * HMDPHOKES * 
AOVEUIG • CD PLAYERS • CASES • sir,<: 
•ANDMDSE! " mS 


send check or money order to: 

Mobile Beat Magazine • P.O. Box 309 • East Rochester, NY 14445 
For Visa/MasterCard orders, call: (716) 385-9920 or E-mail: mobitebeat@aol.com 


TOP 10 REASONS 
KARAOKE IS 
BETTER THAN SEX 

by Karaoke Karl 

10. With karaoke, you’re always sure you can 
find someone who performs worse than you. 

9. You don't feel obligated to buy someone 
dinner for singing karaoke with you. 

8. When you sing karaoke, it’s OK to have 
multiple partners. 

7. It's OK to sing karaoke with your sister. 

6. With karaoke, you never have to say your’re 
sorry about forgetting your lines. 

5. It’s OK to drink too much and sing karaoke. 

4. With karaoke, no one will complain about 
the size of your microphone. 

3. It's OK to sing karaoke in front of your 
neighbors. 

2. You'll never feel uncomfortable knowing 
your parents still sing karaoke. 

1. No one complains about a three-minute 
karaoke performance. 


ill/ 




Special Price! 
$19.95 
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THE # 1 BUSINESS-OPPORTUNITY GUIDE 
FOR DJS AND ENTERTAINMENT SERVICES 

SPINNIN' 2000 explains in detail... Hpl 

• PRO SOUND AND LIGHTING EQUIPMENT V 

• MIXING TECHNIQUES 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY 

• PERFORMING AT WEDDINGS AND OTHER FUNCTIONS 

• MANAGING A DJ SERVICE • TRAINING DJS • CONTRACTS 

• ADVERTISING YOUR SERVICE • GETTING JOBS 

• AND MUCH MORE! 

Visci/MostercarcJ orders 
coll 800-892-4060 


Send check or money order for $19.95 plus $3 s/h 
with name and shipping information to: 

Spinnin' Pro DJ, P.O. Box 5, East Rochester, NY 14445 
NY Residents please include sales tax. 
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SING-ALONG ESSENTIALS 



by Robert Taylor 



I t starts with a karaoke machine (CD+G 
player) and a few hundred songs. Now, 
how do you make it a profitable part of 
your DJ package? For those of you who are 
new to mobile entertaining, let's take a trip 
back to the basics of karaoke. 

KNOW YOUR AUDIENCE 

Even though karaoke has received great 
exposure in such movies as "When Harry 
Met Sally/' "The Cable Guy" and "My Best 
Friend's Wedding," as well as TV shows 
such as "Cheers," there are still plenty of 
folks who are just discovering karaoke. 

Though our culture accepted karaoke as 
an entertainment medium some time ago, 


At > 
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7 TIPS FOR NEW KJS 

63. Don't assume your audience is experienced 
in karaoke. 

64. Plan and rehearse your startup routine 
before you debut it. 

66. Explain what karaoke is, how it works, and 
what the audience has to do to participate. 

66. Use group songs to get the ball rotting. It’s 
often easier to get a small group of people 
to sing together than to start off with a 
solo act. 

67. Offer the biggest song selection possible. 
The more requests you can fill, the easier it 
will be to get people to sing. 

68. Have a quick list. Select 100 songs that are 
recognizable to all ages, as well as fun and 
easy to sing. 

69. Format your show for energy. The key to 
being a good KJ is maintaining momentum. 


it is still new to many and has not yet hit 
its peak potential. Therefore, you should 
not assume everyone in your audience 
will be ready, willing, and able to partici¬ 
pate. 

PLAN YOUR SHTICK 

To get your karaoke performances off to a 
great start, script a brief opening routine. 
Give a quick, positive run down of how 
karaoke works and what the audience 
members need to do in order to partici¬ 
pate. Rehearse your opening several times 
in advance so that you can be relaxed, 
comfortable, and confident with your 
crowd. 

If your audience doesn't understand 
the concept, your show will never get off 
the ground. Your startup routine can be 
comedic and should end with you 
demonstrating how easy it is. As you sing, 
show the crowd how the words of the 
song appear on the TV monitor in tempo, 
or in sync, with the timing of the music. 
Keep the jargon to a minimum. This 
instruction, disguised as your startup 
routine, helps ease any hesitation that the 
"virgin" karaoke performer may have. 

GROUP SONG 

You will always need a way to "warm up" 
the room. Group songs are a great way to 
loosen up the crowd. If it's a corporate 
event, encourage each department to 
assemble a group to take the stage. For 
private functions, get couples and families 
to come and sing a song. This way no one 
has to carry the tune by themselves. 
Soloing is an overwhelming thought to 
the first-timer. 

Just the number of bodies on stage 
infuses energy' in the room. 1 suggest fun, 
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upbeat and age-appropriate songs to the group. After 
the group's first song, get them to stay for a second by 
making a quick suggestion for their next song. 

SELECTION, SELECTION, SELECTION 

A large library of karaoke tracks is key to entertaining 
the eclectic groups you find at private gigs. The bigger 
the selection, the better your chances of pleasing more 
people. These days, even the youngest audience 
members are familiar with the oldies, but they also 
want to perform the current music of today. The rule 
of thumb is: Tunes that are easily singable and quickly 
identifiable tend to be the most popular karaoke 
selections. If the song has a four-octave range, most 
novice karaoke performers won't touch it. 

QUICK LIST 

Your "quick list" contains 100 or so songs that you 
know to be great party starters. Mine are mostly the 
cream of the crop from each category. These songs are 
highly recognizable and easily singable. They literally 
beg to be sung. 

If you are just testing the waters of karaoke, and 
haven't yet decided to make the big investment, you 
may have only a few hundred karaoke songs in your 
library. Sound Choice, Music Maestro and DK Karaoke 
have excellent beginner's libraries. If your library is on 
the light side, sell yourself as a petite Kj with a high¬ 



light library only. You are not a full KJ; but you are 
karaoke-capable. It makes tor .1 nice bonus feature 
when promoting your DJ service. 

These days, many full-fledged Kjs carry 3,(XX) to 
4,000 tunes. But you will never be able to claim vou 
have every song because many artists still refuse to 
allow karaoke versions of their songs to be produced. 

This makes for a convenient excuse if you don't have a 

/ 

request—blame it on the artist! 

KEEP IT MOVING 

Formatting your show to create synergy in the room 
requires some thought. Having one singer on stage 
after another is not the best way to balance the show. 
Oftentimes you'll have one slow song alter another; 
meanwhile, the rest of the audience is falling asleep. 
Karaoke should be formatted like a dance set, so stock 
your songbooks with classic songs that are singable, 
enjoyable and upbeat. 

Formatting for energy based on song selection 
should take priority over the order singers submit their 
requests. However, sign-in order is popularly practiced 
at clubs to keep the peace. If need be, play a dance set 
in-between requests or do an upbeat number yourself 
to break up the monotony. 

Next time, we'll take a look at wireless micro¬ 
phones, songbooks and "karaoke karma." 'Ill then, 
keep 'em singing! 


CALL NOW FOR INFORMATION ON 
NEW RELEASES AND NEW CATALOG! 


Planet Karaoke is your 1-Stop Karaoke Supersource! 

Sunfly • Pioneer • Music Maestro • DKKaraoke • VocoPro 

We have the new VCD players from Nikkodo and Panasonic! 
Just In: Sunfly VCD Karaoke 1-17 and 20 new CDG releases 

Call Today! 


Planet Karaoke Distributors 

800 - 972-2736 

Tel: (941) 498-9080 • Fax: (941)498-9392 
28441 S. Tamiami Trail, Ste. 210 • Bonita Springs, FL 33923 


Easy transport 
lor your CDs? 


4X storage capacity 
over jewel boxes 

(to to 

httpV/www.u n i vent 11 re.com 

to see our online catalog and order 

In Canada: KKU l-wnM)iViiT7!t 
orlmpcx 


U N I V E N T U H E 

P.O. Box 28398 * Columbus. Ohio 43228 
FAX (614J 529-2110 
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Mobile 




VOLUME 1 

Issues 1-12 


220 


SONGS 




Volumes 1 & 2 are based on 
Mobile Beat’s annual Top 200 
list of DJs’ most-requested music. 
Over 450 songs in all! 


MPAC- 


240 


SONGS-' 






Best of Dance 

’70s, ’80s & ’90s on 14 CDs 





* 



SEASONINGS 

Exclusive Holiday Collection 




f 


asonings is the world's greatest collection of traditional and modern 
oliday fare on 12 CDs. Our digitally-mastered library includes many 
ard-to-find and exclusive selections! 


BOOTSCOOVIN’ 

Best of Country Dance! 




Purchaser agrees this music to be used only in conjunction with professional Dl performance or broadcast use only, and are not to be resold, recorded or transferred. 
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GET A 
WEB SITE! 


Wit Site Design tor Motile GMJs 

WEB PAGES‘LOGO DESIGN 
CUSTOM 6RAPMCS 
PHOTO SCANS 

LOW RATES. CALL TODAY! 


(800) 205-6400 

PARTY BLOCK WEB SERVICES 
www.blockweb.com 


To place an ad m 
Mobile Beat, call 
(716) 385-9920 
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uooa mum 

011NVM noi SS31N0 


ii03uaiqiu-/|au'iouia'9iuoqi/:il||i| 


i3U3H 

00 

LNOQ 


ADVERTISE in The Mobile Beat Magazine SHOWCASE! 

GREAT RATES for dealers and DJs: Just $35 Per Column Inch (1 3/4"w x 1 "h). 
All ad copy and payment-in-full for the; 

AUGUST/SEPTEMBER ’98 issue #47 must be received by MAY 1,1998. 

For more information, or to place your ad with Visa or Mastercard, 

CALL: 716-385-9920, fax: 716-385-3637, ore-mail: mobilebeat@aol.com 



DISTRIBUTORS 

P.O. Box 45> Williamstown, NJ 08094 

_ ■- 800 - 835-5506 _ 

"Make Us Your Last Call- We'll Beat The Price!” 

American DJ. Ampco. Bulbtronics, Chauvet. DJ (JSA. KLS. Knight. LightCraft. 

Lyle Quest. MBT, Martin. Meteor, Ness, TEL Visual Effects 
AB International. BBE, BGW. Bi-Amp. Bullfrog, Carver. Dcnon, Eclcr. Furman. 

Gem Sound. Gemini. GLI. Grund Speakers. Grundorf. M’CX, Numark. Odyssey. Pioneer. 
Ranc. QSC. Samson. Stanton. Sound' cch. fcchniqucs, Ultimate Support. Vcstcx. 





LOWEST PRICES 
GUARANTEED 



PDR-04 CD RECORDER 

Priced Under $1000.00 


CALL TO GET ON 
OUR MAILING LIST!! 


I 


ONE-STOP 


DI/KJ Superstore 


Great 
Monthly 
Specials! 
Call For 
etails 




(603) 882-0505 
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IT S SO FUN 
TO BE 

ON-TH E-All?! 


Pursue a career in broadcasting! 
Leam-by-doing at a radio station 
in your area. 90% placed! 


BROADCAST 



CAREERS 

NETWORK 


1-888-ONAIR99 

www.careersnetwork.com 



Big Savings on 
American DJ Products 
direct to you! 


We also carry a full 
line of audio & video 
equipment for the 
professional DJ 




Call toll free 
1-888-No-Static 



L_n—rcDr-js. r\j 


i t3r\is cd r\i 
s. MAGN 


Baaf-i (BOO) 654-0294 
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Announcing! 

S W| 

Y 




k 



WINDOWS 3.1&95 






, SHOWBIZ 3.0 
*7 SHOWDISC 2.0 

leodTioclrrg 
tqupmeni Inventor* 
Confoct MonqpVfrOT# 
Fra* Muric Database 
Fy^ networVoOK ElPM r ountrtf 

Impart E ipor-f r Qni jr > i Convert from <j th#f 

FwndWe -opoking popular pcrci agw 

HamHei Mump*Ta*n#i Demo avanab* 
financial Reporting Plat mony mo#» JftOTUNHl 

Entertainment Solutions 
440 473-2098 WHYROME@APK.NET 


PC SOFTWARE 
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QUICK CASH 


FOR Y OUR KARAOKE 8Q FTWARE 

getting nit m the hurra f we lnuit.il! uflwm 
Oklnat|liDleli*avMhgiiyitail 
mm mwmamcnmw up osc r 1 i juot j* 


Karaoke Super Stars 

1 - 888 - 981 - SONG 



PRO SING Karaoke 

FtOL'CiihiUxj World’s largest 
mj seteclion.AII Brands ol equipment 
B C D+GL D$. Voca IE limma tor s 

iP1aycrs»Spcahers.Mies 

■§-n47£n csp p:o. box ii06 

Pfc -'Jt-lfi® Bridqeview.il b04f>5 
w;ryj^ 1*800*800-8466 



Professional & Inexpensive 
JUST $21.95 plus sth 
SOUND EXPERIENCE 

PO Box 1466 Woodbridgt, NJ 07095 


(732) 738 -4152 


CUSTOM SPEAKER 
ENCLOSURES 


Your design or ours 
Call dB Systems at: 
330-545-1986 


Dlls and Clubs 

28 TOP 10 45s For $19.95 
Call (816) 833-2772 
for Music Categories or 

it t ers, ul .c om/AI ericti/AI musicrecorcl.html 


ATTENTION DJs/HJs 

increase your bottom line by awarding 
Bahama Cruise vacations to your 
clientele. No sign up lee required. 
For details call Dynasty International at 

(703) 730-6492 


ns 


ODCZEPINY trf 


ThePolish Wedding Unveiling Ceremony 


8 SONGS IN ENGLISH & POLISH 


NOW INCLUDING THE GRAND MARCH & 15 
DOUBLE SIDED SING-A-LONG SHEETS 


Mitt ■ unto eaaftililaldKm hr tlLfc-tH haj tr 

EntertalnmentPLUS 

4337 Cllnlen SI, W. Seneca NY142H 


/ELECTRONIC 

BARGAINS 


DJ SUPERSTORE! 

"IF WE DON’T HAVE IT... 
THEN YOU DON’T NEED ITl’’ 


•• 

*■, 

DENON 

GEMINI 

PIONEER 

SHOWCASE 

SPI SOUND 

AB POWER 

% 

as 

NUMARK 

STANTON 

s 

hi 

RANE 

AMERICAN DJ 

2 


FURMAN 

MARTIN 

A 

ft 

* 

DBX BBE 

LIGHTC RAFT 

* 

ARHEX 

LYTEQUEST 


ft 

VESTAX 

G LI 

l_l NEARTECH 

NESS 

KNIGHT 

TECHNICS 

• 

5P! 

ft 

Hi 

$ 

M A R A NTZ 

MTX BST 

LITTLITE 

SOUNDTECH 


? 

...and many more! 

a 

M 

CALL US WITH YOUR BEST PRICE. 



FREE CA 1 TAX LOGS 
1-BOO-33G- I I BS 

FAX 500-506-^400 

OPEN TUES.-SAT. 9A/VI-6P/VI E.S.T. 


IS) 


ELECTRONIC BARGAINS 
970 MONTELLO ST(RT. 28 ) 
BROCKTON ^ S 4 A 02*01 
508 - 5 S 4-8255 



Exclusive Territories By Area Code 
Professional Marketing Support 
Mew Low Rates Based On Population 
F-ee Web Page: www.80Cdisqockey.com 


Call For Info: 1-888-843-8003 


Music Cammhg Cases 

•CD's * Soft Sleeves * 45's * Albums 

• All Wood Lock-corner Construction 

• Corpet (Block or GreyJ/Vinyl Covered 

• Heovy Duty Hardware 

• Removable Lids 



Mamumcwmk Of Top Quality 
Camying Casts Smt 1968 


CALL FOR DETAILS 
1-888-526-4641 


IANING 

M CUSTOM DESIGN i 

I H t C fl P C W A T | 0 

2335 Durand Ave* 
Racine, W1 53403 
Fax (414) 598-9091 


USED EQUIPMENT 


•American DJ Cobra • $350 
•Ashly Fat 500 amp (400w/c) - $500 
•Gemini NX 201 handheld wireless - $140 
•ODD dual 15 band EQ - $150 
•Technics SL12D0 MKIt turntables 


(419) 774 0303 
Www.nyteflyte/sales.com 



SWITCH TO THE 

MUSIC VIDEO 

POWERHOUSE 

ZZZzzzap! It’s alive] Your 

business, that is, when Wolfram is 

your music video source. We offer 

more of what you want-like 

*> 

even'thing. We’ve got what’s hot. 
Lightning-fast delivery, too. It's 
electrifying what 
can happen when s. 
you call 800- __ 

433-1652. Fed {sgg/OTfc, 
that tingle? Call - 

"° wa ” daHst WolframVideo 

Iniernei address: www,execpcxcvn/«wolfn]n 



e i 'Mww.k*iw« 



Call the Nation's Largest 
One Stop DJ Music Supplier 
for Nightclub & Mobile DJs. 



• Over 1,000 12" Singles 

• 20+ Remix Services 12"/CD 

• 100's of DJ Only CD Compilations 

• Huge Selection/ Great Service 

• Same Day Shipping 

• DJ Equipment Sales 1 

800-7,75- 




www.1hesdurceformusic.com 
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Karaoke Explosion! 



7 


Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing-Along Entertaimment 


DKKaraoke 


Early Bird Year-End Blow Outsl 


T 


DK K 2OOP CDG Player by Sony— They're back in stock VO W: 


f 



P erfect add-on player to any DJ system: 

Rapid Cue up time ■ Multi function 
timer mOne-touch access remote control! 
MMuch more!! 


This player^Jj^ when you purchase a set of 96 DKKaraoke CD+G's... 


Loo 



JVC XLGM800 CD+G Multi Changer 


S ix-Disc Magazine loaded 
Two mic inputs ■ Digital key 
control ■ Digital echo m Vocal 
maskingm More! 


Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Player & 20 CD+G Dises 


JVCXI GM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 800-990-SONG (Ask for ext. 99) 

































www.premier-lighting.coni 


90 page catalog online 



LTI 

Professional Loudspeakers 

• SHARP TITANIUM SOUND! 

• 20 MODELS AVAILABLE! 

• 18” SUBWOOFERS 
FOR POUNDING BASS! 

• 5-YEAR WARRANTY! 

• DEALER/DISTRIBUTOR 
SALES ONLY 


Cn/Mwrtaiii Acoustics (207) 782 841D FAX (207) 777-5313 
Ciradc til'Maritime DJ (G02) 8934235 FAX (902) 897-8213 


CMSU Nightclub 

DJ Training 
& Placement 
Call (800) 266-4700 

for more information. 




h i 


I I 


The Second Generation Is Here 

PO Box 565 - North Chelmsford. AAA 0(063 


m 






This hand held computer 
will tell you exactly how fast 
any song is (BPM) with 
99.5% accuracy in under 5 
seconds or you get your 
money back. The Second 
Generation Time Machine 
requires only one 9 volt 
battery. It is simple to use, 
reliable, and all displays 
light up. (30 Day Money 
Back /1 Year parts & Labor 
warranty - $15 restock fee) 

T ncluding S&H A Insurance 
Please ’all for more info 


“Mobile DJ Success Tools' 


Your one-stop Pro DJ Help Shop, Featuring: 
Mutating • MouVati o n/Self-Help • Musical Products 

, 1 -BOO-DJS-ARE-US 

^ www.djsuccess.cam 

UftmkiRHCjttiql 



are ti»*: 


WOODWORKS 

CARPETED CASES AfC RACKS 

168 CD CASE-$84.85 

9 x8 MIXER RACK-S159.9 S 

WE ALSO MANUFACTURE 
DJ COFFINS, TURNTABLE & 
LP CASES 

woodwrhsl@aoi.ccm 

1-800- 586-7944 


WOODWORKS 

/'AT* I rf-W* 35 HUMPHREY RO 
CATALOG BUFfAlANY 14207 



Over 100,000 Products 

■ Pro • Audio 

»Lighting • Lasers 

■ Karaoke • Fiber Optics 


BUY AT 10% OVER COST! 


800-879-3458 

la«: 406-782-3342 
www.montana.com/mcwholesale 


Mobile Beat 
Boot Scootin’ Country 


Over 240 
Country Dance 
Favorites! 

on 12 CDs 

Now in stock and shipping 
only $225 
Call now to order 
or to request track listings 

716 • 385 • 9920 


the HOTTEST audience participation-interactive!!! 


(rarne Show (Mfinia 


TM 


Bv Creative iMAqiNEERitvq 


Winning product in 
Propmaster Competition at the 
American Disc Jockey Awards 
in Las Vegas "98 


800 644-3141 

(954) 316-6001 

http:/Av ww.creativeinvamneering.com 



OWN A PIECE OF HISTORY 


1991 Vintage Mobile Beat: Our First Year 


Issue #1 April/May - The premier issue! 

Issue #2 June/July - The Duel of the Duals 
Issue #3 Aug./Sept. - DJ Equipment Directory 
Issue #4 Oct./Nov. - Mobile Lighting 


4 issues only $8 (s/h iteei 

Send check or money order to: 
Mobile Beet Magoiioe 


. P.8. Box 309 • East Rochester, NY 14445 

Other issues still available: 

June/July '96 - DJ Fred • Aug/Sept ’96 - Lounge Music Back issues are eadl 

OcVNov ’96 - Gear Boxes • January '97 - Biz Card Awards f Eanacla ' u s - f unik ) 

Feb/March ’97 - Top 200 Music * April/May '97 - '97 Vegas Show 
June/July '97 - Jungle Jock • December 97 * '98 Gear Book ,6e * r Bw,k ls ss.ssutjsj 



Everything For The Professional Disc Jockey 
Remix Services - Import & Domestic 12" & CD-5 
CD Compilations - DJ Accessories 
Most Popular DJ Sound & Lighting Equipment 
Voice 716-839-3585 24hr. Fax 716-839-3587 

E-mail remlv@buffnet.net www.powerhouse-remlx.com 
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WE RE-CONE 


M km parti tar ill Pro, Hint m Aula Speakers. 

Tri-State Loudspeaker 
(724) 375-9203 

h11pj/www.naiitlcomjet/www.speal(ers 


www.nysoundexchange.com 

NY Sound Exchange is the virtual consignment store to buy or sell used 

Sound & Light Equipment 


Karaoke | WANTED | bpm books 


Buy at Dealer Cost! 

CDGs as Low as $4.95 

We carry most brands 

For price list, See us on the web 

http://www.haraoke-wholesale.com 
or call 

Karaoke Wholesale 


1-888-900-DISC 


Fax: I-602-864-1884 


DJ Record collections 
Disco*Rap*Soul *House 
12" singles*45s*albums 

WILL TRAVEL FDR LARGE COLLECTIONS 

Buy • Sell • Trade 

• WANT LISTS ACCEPTED • 


21 ST Century Music 

1-800-846-9501 

(201) 641-6610 • lax (201) 641-9309 


Call (800) 
266-4700 

for free 


brochure 


UGHTS 
NEW & USED 


16' multicolor 
rope light - $13 
12" mirror boll - 

Par 64 cans - $25 



FREE CATALOG, CALL 
800 880-0885 


250+ PAGE ONLINE CATALOG 

www.starlight-ftnline.com 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A.V.C. Searches the U.S. and the globe to offer you the finest in CD 
compilations for DJs. Specialist in Various Artist CDs — Every ! ype 

of Music. Today's Hits and “DJ Only" titles. 

For Catalog of over 4,000 various-artist CDs 
with complete track listings send $11 to: 

A.V.C. Sebastian, 60 Ridgeway Ave, West Orange, NJ 07052 

Dealers Welcome / Minimum order required 



The D J’s Guide 

to Running llleddings 


VIDEO TRAINING PACKAGE 


The complete, professional guide to coordinating weddings and hosting 
wedding reception parties. 



Call: 973-731-5290 10 a.m. - 6 p.m., M-F 

For free monthly catalog 


Video, Book, A Custom forms 
+ s/h - $95 P 


or ORDER ITEMS SEPARATELY: 


The Video (60 min.) - $69 *($2.50 s/h) 

The Book (65 pops) - $19 +#1.50 s/h) , 

Tht Protoiiionol Guide to Coordinating Weddingi* 


• Custom Forms (preprinted (ontracts, 
protocol sheets, reception queslfonaires 
* more!) - $M *{$1.00 s/k) 

M C, & VISA accepted 

Coll 800-639-8586 or 508-660-9137 




The ULTIMATE CD Compilation Resource 


NOW EXPLORE OUR (NTIRl CA TALOG OH THE INTCRNCT: 

http://www.rotations.com 

FEATURING CDs FOR A PRO MOBILE DJ BUSINESS 

• Search our Web site by Title, Artist or Compilation 

• Secure Shopping Cart Ordering System 

• Advance Tracks for Monthly DJ-0nly CDs 

• Track Listings for all our Domestic / Import CDs 

• New CDs Reviewed in Mobile Beat Magazine 

• Your Satisfaction is Always Guaranteed 

• Monthly Catalog of New Releases Still Available 

Telephone DJ Sales & Service Hours: 

Mon -Thurs. Noon-10 pm, Fri. Noon to 6 pm (ET) 



(610)631-1779 rotations@aol.com (610)631-1984 

SALES & SERVICE E-MAIL FAX SERVICE 

802 NORTH RIDGE DRIVE NORRISTOWN 


TURN YOUR 

PAR y Y 

INTO AN 

EVENT! 



i 






^Gyro-Ball! 

GYRO-BALL s 

the hottest new 
game to hit 
the DJ 

market! This 
interactive prop 
is sure to be a big hit at any event. 
PUT A NEW SPIN ON YOUR GIGS! It’s 
easy to assemble, rugged and 
durable. Gyro-Ball comes in hot neon 
colors that look great under black 
lights. Buy in qty. - 6/$60 (s/h me.) 

“This game is a winner! ” 
—John Razz* Sound Spectrum 



The Party 
Animal’s 
Multi Media 
Guide! 

A Million Laughs is a great joke 
book on CD-ROM that helps you find 
tire right jokes for your next event 
For Mac/IBM. Just $18.95 (s/h inc.) 

D) Games - This 
book is loaded 
with over 90 
games for Professional 
Mobile/Club 01s for all occasions. 
Just $19.95 (s/h inc.) 






Buy Both and Get a Deal! 

A MiIIkhi Laughs" & -0) GmeT 

InW $29.95 (s/h nt)H 




Send Check or Money Order to: 

Encore Entertainment * PO Box 404, Roosevelt, NJ 06555 
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CD #17 II CD #18 || CD #19 


The Complete Jazz 
Party CD “Cocktail II” 


$28 


The Complete Multi¬ 
cultural Party CD 




$28 


The Complete 
Wedding Favorites 



If you enjoyed CD #8 then you ’ll love 
our new Jazz Cocktail Disk with over 
70 minutes of Mixed Jazz. 


This disc will make sure you have at 
least one dance from the most popular 
cultural regions around the world. 


We removed the "Jesus" from 
“Butterfly Kisses” & "Spirit of X-Mas & 
Easter Bunny” from “Daddy's Little Girl ” 


1. Butterfly Kisses 

2. Butterfly Kisses 
(Abridged Version) 


Jazz Standards 

1. That’s All {v) 

2. Autumn Leaves 

3. Recipe Of Love (v) 

4. But Not For Me 

5. Makin’ Whoopie (v) 4:42 
Jazz Pop 

6. Unbreak My Heart 

7. Piano In The Dark (vj 

8. Havana 

9. On Broadway (v) 

Jazz Ballads 

10. Someone To Watch Over Me (v) 

11. Embraceable You (v) 

12. Lush Life (v) 

Jazz Instrumentals 

13. Well, You Needn't 

14. Rise 

15. Meet The Flinstones 

16. Stolen Moments 
Show Tunes 

17. HI Were A Bell (v) 

18. You Must Love Me (v) 

19. Seasons of Love (v) 


1. Hava Negilah (Israel) 

2. Hukilau (Hawaii) 

3. Irish Jig Medley (Ireland) 

4. American Folk Dance Medley (USA) 

5. D’hammerschmledsgselin 
(Germany) 

6. Rhythms of the Highlife 
(West Africa) 

7. Alunelul (Romania) 

8. El Jarabe Tapatio (Mexico) 

9. Bu Bu Jiao (China) 

10. Batucada Samba (Brazil) 

11. Gerakina/Samiotisa (Greece) 

12. Tanko Bushi (Japan) 

13. Les Safuts (French Canada) 

14. Tarantella (Italy) 

15. Korbushka (Russia) 

16. Gathering Peascods (England) 

17. Savila Se Bela Loza (Serbia) 

18. Tinlkling (Philippines) 

19. Dunantull Music Medley (Hungary) 


3. Daddy’s Little Girl 

4. The Promise of Love 
(Mother to Son) 

5. Daddy 

(Daughter to Father) 

6. Happily Ever After 
(Bride & Groom) 

Bonus Track - 
Butterfly Kisses 
(Sweet 16 Version) 



Video #7 

“Houi To” 


Corporate Games - 

Outdoor 


Great for anyone who want to break in to the 
corporate market — Picnics - Meetings - 
Corporate Team Building Games 


1. Pump It Up 

2. Creation 

3. Beverage Relay 


4. Bungee Launch 

5. Buddy Walkers 

6. Tower Building 


Video #7 Including “How To” Pamphlet - *100 


This first corporate video gives you the basics of u How To" break 
into the “Weekday" Corporate Market, After buying the video you 
will be part of an exclusive mailing Jist which wifi offer you an 
opportunity to buy 'The Games”, It will also offer you a custom 
video brochure (with your logo) and a custom mailing list to market 
to the corporate clients* Video #8 - “How To" Corporate Games/ 
Indoors - will be out this summer. 


Bobby Morganstein Productions 

presents 


Country 
Line Dances 


This disc is perfect for teaching 
party-goers the most popular 
country line dances in America 

1. Boot Scootin’ Boogie 

8, Neon Moon 

2. 1 Feel Lucky 

9. Dumas Walker 

3. Watermelon Crawl 

10. Achy Breaky Heart 

4. Elvira 

11. Dream of Texas Ladies 

5. Wild Wild West 

12. Yippy Ti Ti Yo 

6. Chattahoochee 

13. Electric Boogie 

7 , Have Mercy 


cd $ 2C' • 

VIDEO $30 




















































Novelty Party CDs from Bobby Morganstein Productions 


CD1 The Complete Jewish Party CD CD11 

Horas & Traditional Jewish Party Songs 

CD2 The Complete Latin Party CD CD12 

All Your Favorite Latin Dances 

CD3 The Complete Novelty Party CD CD 13 

Novelty Songs £ Sound Effects 
CD4 The Complete Traditional Party CD 

Traditional Dances £ Wedding Music CD 14 

CDS The Complete Specialty Party CD 

AII Your Favorite Specialty Dances CD 15 

CD6 The Complete Grand Entrance Party CD 

Grand Entrance Music for All Occasions CD 16 

CD7 The Complete Classic Party CD 

Hard to Find Classic Party Songs I NT 

CD8 The Complete Cocktail Party CD CD 

72 Minutes of Mixed Cocktail Music 

CD9 The Complete Miscellaneous Party CD CLtfl 

Wide Assortment of Misc. Party Songs 
CD10 The Complete Medley Music Party CD CL#2 

2 CD Set of Ethnic Dance Medleys 


The Complete Big Band Swing Party CD 

The most requested Big Band swing selections 
The Complete (Best Of) Jingles Party CD 
The best 99 tracks from the UK '$ “DJ Jingles ” series 
The Complete Dinner Music Party CD 

Over 70 minutes of mixed instrumental dinner music 
with a jazzy flair 

The Complete Broadway Party CD 

A CD full of Tony Award winning Broadway selections 

The Complete Creative Party CD 

Creativity classic party songs, original tracks, & jingles. 

The Complete Classical Party CD 

23 fully arranged tracks for wedding £ special occasions 

The Interactive Medley CD 

This hot new medley of the hottest party dances is 

guaranteed to increase crowd participation. 

Christy Lane's Complete Party Dance Music CD 
The most requested collection of your favorite dances 
Christy Lane's “Let's Do Ballroom" Music CD 
A collection of music for ballroom, Latin £ couple dances 


Bobby Morganstein Productions "How-To” Videos 


VD 1 THE BAR/BAT MITZVAH 

BASIC PRODUCTION VIDEO 

How to Prepare £ Run a Bar/Bat Mitzvah 

VD 2 CONTEST VIDEO 

AH you need to perform all the Basic Party Contests 

VD 3 THE BAR/BAT MITZVAH 

FULL PRODUCTION VIDEO 

A Behind-The-Scenes Look at the “High End" Affair 
VD 4 THE PARTY DANCES VIDEO 

IS Dances, S to teach staff, and 10 to teach the guests 


VD 5 THE BAR/BAT MITZVAH “PARTY DEMO" VIDEO 

This is a demostration video that our MCs and DJs use to 
assist in selling our Bar/Bat Mitzvah Production Packages 
VD 6 THE CREATIVE GAMES VIDEO 

This one-of-a kind video tells you everything you need to 
know to perform the hottest new creative games, from 
the industry’s most successful disc jockeys 
INT THE INTERACTIVE VIDEO 

VD This companion to the Interactive CD will teach you the 
hottes t party dances of yesterday and today. 



Do Vour CD Players Skip? Check Out Our 

CD Shock Pods 


CD Shock Pads , “2 Hip 2 Skip.” These 4"x4" pads are made of a space-age foam, are 
designed to prevent CD skipping, and allow the disc jockey to have a smooth party. The 
CD Shock Pads are placed directly under your rack system or an individual piece of 
equipment. They absorb the impact caused by unexpected jumps and accidental bumps, 
allowing your CDs to play without interruption. 


Simply purchase the CD Shock Pads and if you are not completely satisfied with the 
results, return the product within 30 days for a full refund. In fact, we are so confident in 
this amazing new product, we are giving it the BMP Name and the BMP Guarantee. 



TO ORDER CDS 

TO ORDER VIDEOS 

TO ORDER SHOCK PADS 

CD 1 thru CD 9 & CD 11 thru 18 . ,ea. *28®“ 

CD 10 (2 CDs).set *35““ 

CD 19 & INT, CD.ea. *15®“ 

CHRISTY LANE CDS .ea. *20®“ 

SPECIALS 

BUY ANY 4 BMP CD'S & GET ONE ...FREE 

BUY ALL 19 CDs.*375““ 

INT. CD & VIDEO .*25®“ 

DESIGNATE NUMBER A TITLE OF CDs, 

ADO S A - SHIPPING 8 HANDLING, 

If ordering more then 5 CD's please add an additional 
$.50 per CD for Shipping & Handling. PA Residents add 
6% sales tax. Philadelphia Residents add 7% sales tax* 

1. The Bar/Bat Mitzvah Basic Production .*100®“ 

2. The Contest Video.* 50““ 

3. The Bar/Bat Mitzvah Full Production . .*100®“ 

4. The Party Dances Video ,,,. .* SO 00 

5. The Bar/Bat Mitzvah “Party Demo" . .* 50®“ 

6. The Creative Games Video ..* 75“® 

Interactive Video .* 15®° 

7. Corporate Games - Outdoor - .*100°® 

Include SB.00 for Shipping 8, Handling. 

PA Residents add 6% sales tax. 

Philadelphia Residents add 7% sales tax. 

PADS PER SET 

$40°° 

US MAIL .$ 4/SET 

UPS REGULAR.S 6/SET 

UPS 3 DAY .$ B/SET 

UPS 2 DAY .SI0/SET 

UPS OVERNIGHT .$21/SET 

$2 CHARGE FOR EACH ADDITIONAL SET. 

S4 CHARGE FOR C.0.0. 

PA Residents add 6% sates lax. 
Philadelphia Residents add 7% sales lax. 


FOP MAIL ORDERS MAKE CHECK PAYABLE TO; 

BOBBY MORGANSTEIN PRODUCTIONS 
77 Buck Road, Huntingdon Valley, PA 19006 


CREDIT CARD ORDERS CALL 

(215) 355-3755 





































































Big Van... 
MiniVan... 
Pickup Truck... 
Trailer... 
or Spaceship! 

Whatever Gets 
7ou to the Gig! 

Send us a 
photo of your 
DJ Service's 
vehicle 
and we'll 
show it 
to the world! 


Send photos 
(by 7/10/981 to: 

Mobile Beat Magazine 
DJ Truck & Van Contest 
P.0. Box 309 

East Rochester, NY 14445-0309 


DJ DAZE by E.BIock 
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Learn from the Experts! 


These tapes provide a great opportunity to catch up on the latest information in the 
DJ industry. They are an excellent training tool and information source for those who 
could not attend the show or an invaluable way of retaining the seminar information. 


□ L "Hour 16 Get the Most Out of a DJ Show” / J 12. “legd Warfare: Boot Camp for DJs" 
‘^ ^ □ 11 “Beyond 01: Props sad More" 


□ 3. “Kids From 2 to W - Parties, dances, spedal 
ewnts 


□ 14. “Ten Steps: Starting and Operating a 
Successful Di Service" 


□ 4. ‘Tech lips and System Design” 

□ S. “IceBreakers" 


□ 15. “Lighting and Special Effects for the 21st 
Century” 


□ 6, “Getting tour Price: Part 1” 

J 7. “Making Money WrthTrivia, Nostalgia, and 
Reunions' 


j EL “Problem Solving Forum’’ 

ij 9. “Wedding Performances - the Finishing 
touch” 


U 10. “DJ Computer Technology Super Session'* 
(3 tapes) 

J II "Dance For DJs: from A to Z” (2 tapes) 


□ 16. “Karaoke Alive and Growing” 

□ 17. “The DJ: In for the Long Haul” 

□ IB. “Mobile Mixing: fcs HbuCan!" 

J19. “Working With The Competition'" (2 tapes) 

□ 2L “Sngle Operator Forum” (2 tapes) 

□ 22. “Multi-systems - Options and Ideas" 

□ 23. “Getting tour Price: Part T (2 tapes) 

□ 24. Ful Set ($18225 / 27 tapes) 


Indicate tapes desired by number or by placing an X m the appropriate boxes. 


CO. NAME 



CONFERENCE AUDIO TAPES 

NAME 



$8.95 each 

ADDRESS 



Plus $1 s/h per tape 

CITY 

STATE 

ZIP 

Free Cassette Albums 
with Purchase of 

PHONE l ) 



6 or more tapes! 

CARD A 


exp 

Check, order 

ttaterCarl Pwcfw kmti 


Make check payable to: LAS VEGAS AUDIO TAPING 
P.0. BOX 90164 • HENDERSON, NV 89009-0164 / TIL 800-566-5515 • FAX 702-5666265 



Tropicana Resort & Casino 
January 13 • 14 • 15 1999 


“IDEAS ARE A DIME A DOZEN... 
EXECUTION IS EVERYTHING" 

The Mobile Beat DJ Show and Conference in Las Vegas is al¬ 
ways searching for new and creative seminar topics that will 
interest all levels of the MOBILE DJ industry. If you are inter¬ 
ested, submit a brief summary or outline of the topic you feel 
qualified to handle. The most creative, well-thought out semi¬ 
nar ideas submitted may be chosen for the show. For the sake 
of qualifying the subject matter of your choice, assume you are 
doing the presentation ALONE. While this may or may not end 
up being the case, we tend to favor speakers who feel confident 
enough in a specific field to do this. 


Please note the following: 

• Our speakers, with the exception of special presentations, 
are volunteers. National trade shows are unique opportunities 
to gain credibility amongst ones peers. That credibility is earned 
after a successful presentation. While experience is important, 
please emphasize what you can do, not what you have done, 
and don't base your proposal on how much more you know 
than someone you saw on a panel. This is a golden opportunity 
for an individual to educate a targeted audience, while showing 
depth of knowledge in the field being discussed. The contacts 
garnered, coupled with the ability to showcase one’s talent, 
should more than pay for accommodations. 


Return all submissions by mail, fax, or e-mail (no phone calls, pleasel to; 

Mike Buonaccorso 

Mobile Beat Magazine • PO Box 309 • East Rochester, NY 14445-0309 

Fax: (716) 385-3637 * E-mail: mikeb@mobilebeat.com 
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Artist . 

Title ... 

. Label . 

...BPM 

L RALPHI ROSARIO f/ DONNA BLAKELY .. 

Take Me Up . 

. UC Music . 

...127 

1 HANNAH JONES __ _ 

You Only Have To Say You Love Me . 

drinta 

...12T 

3. BYRON STINGILY. 

You Make Me Feel (Mighty Real). 

.Nervous. 

...128' 

4. TODD TERRY f/ SHANNON_ 

it's Over Love. 

. Logic . 

...127* 

5. JANET JACKSON . 

Togettier Again . 

. Virgin . 

...126' 

6. MARTHA WASH & RU PAUL . 

It's Raining Men... Hie Sequal . 


...134‘ 

7. H-SYNC ...... 

1 Wart You Back . 

. RCA . 

...129' 

8. USA STANFIELD . 

I'm Leavin’ . 

. Arista . 

...127 

9. CLUB 69 . 

Muck Better . 


...129‘ 

10. SANDY B . 

Ain’t No Need To Hide . 

.. Champion . 

...123' 

11CYNDILAUPER . 

Ballad Of Cleo & Joe ... 

. Epic . 

...131* 

12. ALLURE . 

All Cried Out (Remix) . 

. Crave . 

...128' 

13. DEJA VU. 

My Heart Will Go On (Theme From The Titanic) Interhit. 

...132* 

14i DflfF >ii>M 

Revolution 909. 

.Virgn. 

» 

15. NO MERCY. 

Kiss You All Over (Remixes)_ 

.Arista . 

...126* 

16. MADONNA . 

Frozen .. 

. Maverick . 

...124' 

17. N-TRANCE f/ Rod Stewart .. 

Do ft Think I'm Sexy . 

. Popular .. 

...114' 

18. LEANN RIMES . 

How Do 1 Live (Dance Mixes) . 

. Curb . 

...122* 

19. TANIA EVANS . 

Prisoner Of Love .. 

_..... Columbia . 

...122* 

20. NATALIE BROWN . 

Tom... 

.Interhit. 

...128' 

2L SAVAGE GARDEN. 

To The Moon And Back. 

.. Columbia „„»**.* 

...132* 

22. BACKSTREET BOYS. 

As Lone As You Love Me (Remix). 

fin 

...124' 

23. THUNDERPUSS 2000 f/Thea Austin.. 

1 Just Want To Be Your Everything. 

.Priority. 

...126* 

24. JODY WATLEY. 

Off The Hook. 

.Atlantic. 

...124* 

25. HANSON. 

1WW Come To tou. 

.Mercury. 

...129' 

26. PUFF DADDY. 

Around The World..... 

..Bad Boy. 

...99' 

27. AALIYAH. 

The One 1 Gave My Heart To.. 

.Atlantic_ 

...124 

28. LA BOUCHE. 

You Won’t Forget Me. 

.RCA. 

...135' 

29. DANNY TENAGLIA. 

Elements. 

.Twisted. 

...127* 

30. CLUB 69 . 

Drama . 

. Twisted . 

...132* 

31 ROZALIA __ 

Don’t Go Lose It Baby . 

. Popular . 

...J26' 

32. DUKE ... 

So In Love With You . 

.. 4 Play . 

...129' 

33. JIMMY JAMES . 

Who Wants To Be Your Lover ___ 


„136‘ 

34. JIMMY RAY .. 

Are You Jimmy Ray . 

. RCA . 

...129* 

35. MICHELLE WEEKS . 

Don’t Give Up .. 

. ZYX . 

...129* 

36. Di SUPREME . 

The Wildstyle .... 

. Interhit . 

...135* 

37. GALA _ 

Let A Boy Oy .. 

. NM/UK .... 

...129* 

38. ROLLING STONES . 

Sant Of Me . 

.Virgin . 

...125' 

39. LINDA EDER . 

Somethin’ To Believe In . 

. Atlantic . 

...122- 

40. DA MOB f/ JOCELYN BROWN .- 

r._ 

. .Subliminal . 

...125 

4L AQUA . 

Lollipop (Candyman) _ _ 

_ MCA .. 

...142' 

i 42. ROBYN . 

Show Me Love .. 

Bpj 

...94* 

43. ULTRA NATE’ . . . 

Free .. 

. Strictly Rhythm 

...128* 

44. OLIVE . 

Outlaw . 

. RCA/UK . 

...135' 

45. BLONDE AMBITION . 

Uve To Tell ’98 .. 

. Interhit Records . 138* 

46. DAZE __ 

Superhero . 

.. Columbia . 

...134 

47. BROOKLYN BOUNCE . 

Get Ready To Bounce . 


...133* 

48. CHUMBAWUMBA . 

Tubthumping . 

. Republic . 

...125* 

I 49. BRAINBUG . 

Benidictus . 

. Groovilicious... 

...133* 

50. SASH!. 

Stay. 

.Ultra / London. 

...130* 

indicates commercial availability of CD 






Abracadabra 

29 

American DJ 3, 

116 (BC) 

American Mobile Sound 

89 

Audio Climax 

8 

Azden 

17 

Bobby Morganstein Productions 

108-109 

Breakthrough Marketing 

85 

BST 

5 

Carlson Craft 

45 

Celebration Event Supplies 

39 

Chauvet 

79 

Colorado Sound N' Light 

8l" 

Core Store 

73 

Crown 

115 (IBC) 

Customware 

82 

Denon 

27,63 

DJ Power 

34 

DJ World 

18 

Envision Records 

40 

ETI Sound Systems 

43 

Cem Sound 

59 

Gemini Sound Products 

IFC, 35 

Grundorf Corp. 

71 

H & F Technologies 

11 

Hot Hits 

78 

I'm A Girl DJ 

69 

Island Cases 

41 

Karaoke Etc. 

91 

KLS 

75 

LDI 

98 

Ughtcraft 

SO, 51 

MBT Lighting Sr Sound 

15 

Mid-America 

87 

MTX Professional Audio 

7 

Music Maestro 

66 

Next! 

19 

Numark 

9 

Odyssey 

67 

Parent Sr Child Software 

32 

Parts Express 

10 

Peavey 

13 

Pinto Novelty Co. 

62 

Pioneer 

46-47 

Planet DJ 

77 

Planet Karaoke 

101 

Platinum Records 

114 

Pro Sing 

97 

Pro Sound Sr Stage Lighting 

25 

ProDJcom 

20 

PSWCDT Music Guide 

96 

QSC Audio 

49 

Rane 

55 

Rl Novelty 

89 

Rising Electronic Inc. 

21 

Rondo Music 

61 

Sherman Specialty 

61 

Sound Choice 

95 

Sound Ideas 

69 

Spinnin' 2000 

99 

Stanton 

14 

Starr Karaoke 

105 

TopTone MFG 

33 

Mobile Beat Top 200 CDs 

98 

Univenture 

101 

Upstairs Records 

57 

wdweb.company 

49 

Vestax (Tracoman) 

31 

Wells Cargo 

93 

Western Starlight 

80 

Wright Bros. 

53 

X-Mix 

86 


112 


MOBILE BEAT 































































































































































NIGHTMARES & HISTORIC AFFAIRS 


by Jim Baxter 



several years after first becoming a mobile, 1 
■■was haunted by a recurring dream. I would get to 
I a job, set up my gear and begin playing music 
from my typical wedding playlist. Everything would he 
going along fine until the moment of the grand 
entrance for the bride and groom. Just as 1 would 
announce, "Ladies and gentlemen, let's welcome and 
congratulate our new bride and groom, Jim and Laura 
Schwartz," all the guests would turn and say in unison, 
as if on cue, "Who?" At that point, I would realize I 
was at the wrong place. 1 would grab my CDs and run 
from the hall in embarrassment. 

The next morning, I would think back on the 
dream and promise myself that I would always double 
and triple check my gig sheet so that I would never 
have to endure that humiliation in real life. 

A DREAM COME TRUE 

it was a hot August 

night two years ago. I ' 

had all 14 systems and 


night before. As a 

result, when 1 finally left the shop en route to my job, 
it was the first time I had relaxed all day. 

I arrived at the swank country club an hour in 
advance of the start time. The waiters and waitresses 
were still preparing for the expected wedding crowd of 
about 150 people. 


With so much time, I gingerly went about setting 
up my sound and lighting systems. With all systems 
go, I still had ample time for an empty-room sound 
check. I then slipped into light, background music 
mode. The first guests arrived and greeted me with a 
few requests for later in the evening. A short time later, 
the hall manager came by, introduced herself and 
remarked that she was surprised to see me there so 
early. 

At first, I thought nothing of her comment. But 
then, while looking over the vital statistics sheet that 
contains the who, what, where, when and w'hy for 
each gig, it hit me. I could feel the adrenaline instantly 
coursing through my veins. I was at the wrong venue. 

With unbelievable speed, I packed up my gear and 
reloaded the van. Mario Andretti would have been 
proud of the way 1 drove through Denver at upwards 
of 80 mph. I got to the right place just as the bride and 

groom were arriving. I 
told them I got caught 
in traffic and was 
running a few minutes 
late. Fortunately, they 
were occupied with 
their guests and didn't 
notice the beads of 
sweat roiling off my 
forehead. 1 went right 
to work and within 
minutes was ready to 
start. No one even 
seemed to notice 1 was 
a bit late. 

As you might 
expect, the evening 
went fine from that 
point on. looking 
back, however, I still 
cringe to think ot what 
would have happened had ! not looked at the gig 
sheet when I did. If my greatest fear in life was going 
to the wrong place, I'm happy to say that I faced that 
fear head on. As for the recurring dream... I've not had 
it since. 


every available DJ 
assigned to a party. 
Everyone had checked 
in, picked up their 
gear, and headed out. 
There was only one job 
left to cover... mine! 

In my defense, I'd 
just like to say it had 
been a particularly 
hectic day. A couple of 
our DJs had been 
unable to work and 
there were several 
equipment problems 
to deal with from the 
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and music & remixes on CD & vinyl 


>4 r 


STANTONIBIOMNISISTEM 


i; 

\ 


X 


GROOVE MASTER 
MATCH PAIR 

...$179.00 


liquid light 

OIL WHEEL 
EFFECT 

...339.00 


LIGHTING 


MARTIN. OMNISISTEM, MBT, 
AMERICAN DJ. LYTEQUEST 


MARTIN 812 


4 OMNISISTEM 
AUTOSCAN DMX-512 A 

+ CONTROLLER ...$2,799 






LTD TIME 



SPEAKERS 


JBL, CERWIN-VEGA, 
EAW, SOUNDTECH, 
AND MUCH MORE! 

JBL EON POWER 15 

...$629.00 


J 


AMPLIFIERS 


CROWN. CREST, 
SOUNDTECH, 
JBL, & MORE 











CD PLAYERS 


DENON, PIONEER, 
VESTAX, GEMINI, 
NUMARK 


PIONEER CDJ-500II ...$749.00 


ROLAND 


MC303 

...$599.00 

SP202 





A 


VESTAX 


VESTAX 05 PRO 

IS850 RETAIL) 

,..$679.00 


ALSO AVAILABLE 
Q-BERT LIMITED 
05 PRO 






* 


www.plabnum-recopds.com 

sales tax & free UPS ground shipping 
to contiguous USA for all products in this ad 



OMNI CASES 




TURNTABLE CASES 
STARTING AT $99.00 

SL1200 OMNI CASE 

...$199.00 



P80 ...$179.00 
P100 ...$199.00 



SHURE 


SHURE, AKG, ' * 
CROWN & MORE 



SHURE SM-58...$1 09.00 




MIXERS 


GEMINI, VESTAX, 
PIONEER, DENON. 
RANE, MTX, ESO, 
TECHNICS, NEXT 
A.D.J. & MORE 


NUMARK 1920X ... $599.00 


($950 RETAIL) 


GEMINI 



GEMINI CD 9800 

DUAL CD PLAYER ...$799.00 



LIGHTING 


LIGHTQUEST 
LAZER LIGHT 
4.9 MW 
100 PATTERNS 

...$99.95 


CROWN 


3 Yr No-Fault Warranty j 




PB-1 (240W @ 4 OHMS) 

...$569.00 

PB-2 (445W @ 4 OHMS) 

...$619.00 

PB-3 (720W @ 4 OHMS) 

..,$799.00 


toraum 


^LFQUin 

njvuiiui 


Wtt'tWl’ 



GEMINI 


GEMINI PS-626 
PRO MIXER 

26 DB EQ CUTS 

...$169.00 


TECHNICS 


SL1200 MKII 

...$ 479.00 

SL1200 MK3 

...$579.00 

SL1200 MKH LTD 

...$999.00 



Retail and mail order: 104 S.W. 2nd, Portland, OR 97204 (SOS) 222-91GB Fax (503) 222-9355 

HiL;■ 1' Retail: 915 £. Pike St., Seattle, WA 88122 (206) 324-8032 Fax (206) 324-4563 



























































































































































You know Crown's well-earned reputation for reliabil¬ 
ity and sonic performance, not to mention its superb 
warranty and technical support. You also know that 
Crown hasn't been the most inexpensive amplifier 
available either.But now, with the new CE Series, we're 
bringing Crown performance to a very affordable 
price range. 

Designed and built for professional use, CE Series 
amps are engineered and manufactured by the same 
team that builds our acclaimed Macro-Tech and 
K Series amplifiers. With a focus on the great sound 
and durability that has made our reputation, these 
amplifiers set a new price/performance standard. 

The result is an amplifier series capable of chest¬ 
thumping lows, powering real 2 ohm loads easily and 
running longer under difficult conditions than com¬ 
petitive amps. You'll find front panel level controls, 
useful function indicators, proportional fan assisted 
cooling, comprehensive short circuit protection and 
more. And, to make the amplifier even more flexible, 


we've added a n£w SST (System Solution Topologies) 
module which allows you to customize the amplifier. 

Plus, your investment in a CE amplifier is backed by 
Crown's unequaled Three Year, No-Fault, Full Warranty. 

Compare the new CE 1000 and CE 2000 head-to- 
head with the competition and hear for yourself why 
Crown is the only serious choice for professionals. 

For more information, call our Fast Facts Fax at 
800-294-4094 or contact us toll-free at 800-342-6939. 


2ft 

4ft 

8ft_J 

CE 1000: 560W 

450W 

275W 

CE 2000: 975W 

660W 

400W 

CE 1000 Bridged: 

1100W 

900W 

CE2000 Bridged: 

1950W 

1320W 



crown. 

Gli aranteed Excellence 
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QUALITY , AFFORDABLE' Si FIEUA01£ PERFORMANCE! 


^ new 


Btilancnd XIR Outpult! 



mixers 


duol cd players 
graphic equolizers 
wireless microphones 
crossovers 
dB-disolau™ 


goosenecK nqnts 
turntable cartridges 
dj headphones 
gooseneck mics 
power centers 
power distribution 
panels 
speakers 
speaker stands 
microphone stands 
slip mats 
ameri-cable™ 

The Advantage with 

American DJ® Products: 

• QUALITY • RELIABILITY 

« PERFORMANCE 

• ASSEMBLED & TESTED 
The Commitment: SATISFACTION! 



The Ultimate 
DJ & Club Mixer! 


PROformer plus 


XDM-3633 

"COMMflND6R™" 

-k'k'k'k'k 


3 phono / 6 line / 3 microphone inputs / 3 auxiliaries / Balanced outputs / High quality Feather 
fader™ for smooth, dean crossfades ! Boss, mid and treble ea. channel / 2 zones with bass 
and treble / Rotary Hills ■ 3Dd8 cut feature for boss, mid and treble / & much more,,. 


new 


V2000™ 

Professional Stereo Amplifier 

2S0W WAS @ 8U, 1 HHz, 1% THD per channel (stereo) -1050UJ WAS © 4ft, 1 KHz, 1% THD (mono) f Xlfl & 
1 /4" TflS Inputs / Dual variable 2x speed fans with heatsink / THD) less than 0 1 % / Hum & Noise: 100 d3, 
unweighted / frequency Response: 10Hz - 40hHz> +/- 1 dB i Stew Rate: 20V per uSec (stereo) / 40V per 
uSec (mono) / Damping factor: Greater than 300 © 8£1 IkH z 
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dcd-200™ neuu 

)ual CD Player 

Standard 19 inch Rack Mount / 1/75 
of a second Frame Search / Repeat 
Button (Repeat 1 or Rll) / Quo Button 
(Que Point Settings) / LCD Display 
(Time Display) / 8 Times Over 
Sampling / Rondom Playback / Pitch 
Control (+/-8%) / Pitch Bend / 
Variable Speed Pitch (Adjusted by 
lineor Fader)/ Monitor function 


neuu 






GNL-2019™ 

Dual Gooseneck Light 

19 inch rack mount (single space) dual Goose Neck light 
/ 14 inch Goose Neck can be positioned tn almost any direction 
i Great for lighting up Di consoles / Knob to dim tight s 
/ Includes power supply / Replaceable ZB-GNL lamp 




neuu 

Banana™ 

I Turntable Cartridge 


Contact Us Today For American DJ® AUDIO and 
Lighting Catalogs or an Authorized Dealer in Your Area 

800-322-6337 

e-mail: info@americandj.com 

Germany A Franc*: R&K Braun, GmbH 1*1: 497 248-&909 * Fax; 497-248-6218 • w*b: www diSCOth&hdQhundkj 
UK: Balm ink. Ltd. Tsi; <01458) 833t8&8354Sl * Fax; (01458) 635320 

NflThfifiands: Me TEX Tel: 31 (0) 575-S47&5 * Fan 31 (0) 57&-546S68 - e-mail; mctcxtJworidaecessnl 
Canada: Sounds Distribution Tol: 416-299-0665 ■ Fat: 416-299-4416 * e-mail: tale* tftoundtdis (corn 

Australia: American £)J Supply Pty Ltd., Australia Tel: bi 2 3568 6496* Fax: 61 2 9564 191? * e-mail: sales G light sounds, com 


6 1998 American DJ® AUDIO Los Angeles, CA 90058 USA * SpecHicstkms subject la Cheng* without notice. 











































